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THE OPPORTUNITY  

 

The Michigan State University Alumni Association is a key component of a model University 

advancement program, taking the lead in alumni relations activities.  The association is dedicated 

to providing state-of-the-art service to the university and its more than 420,000 living alumni 

worldwide.  To accomplish this considerable task, the association seeks an executive director to 

serve as the chief alumni relations officer for Michigan State University. 

 

Reporting to the vice president of university advancement and serving as a senior member of his 

leadership team, the executive director, who will concurrently hold the title of associate vice 

president, is charged with developing an exemplary, integrated advancement program including 

alumni relations and development programs that will advance the quality and reputation of the 

university.  This team will also lead the planning and execution of a major capital campaign that 

is in the early planning stages.  The executive director will benefit from the leadership and labor 

of a committed alumni association board of directors.  The executive director will communicate 

and collaborate with deans and other senior executive leaders on campus to position the alumni 

association to make a substantive and lasting impact on the university and its future. 

 

The successful candidate will provide the leadership and direction for the MSU Alumni 

Association and will take the lead in strengthening alumni relations activities throughout the 

university community.  The MSU Alumni Association (MSUAA) is governed by a 19-member 

Executive Board of Directors.  The MSUAA includes more than 120 regional alumni clubs 

(including 33 clubs within Michigan and 87 clubs throughout the rest of the United States), 50 

international clubs, 150 international Spartan Ambassadors, and 25 college/school/discipline-

based alumni interest groups.  The alumni relations team consists of approximately 20 staff 

members and more than 20 college/school alumni professionals. 

 

Michigan State seeks an experienced leader with exceptional skills both institutionally and in the 

engagement of diverse audiences.  The ideal candidate will have personal experience in alumni 

relations (or a closely related field such as development, public affairs, enrollment management, 

etc.) with knowledge of high-performing programs in similarly complex institutions.  He or she 

will have outstanding communications skills, including especially the ability to energize 

audiencesô large and small, and proven ability as a relationship builder.  While it is not necessary 

that the executive director be a Michigan State graduate, a commitment to and an appreciation 

for the values of a research intensive, land-grant university is essential. 

 

The successful candidate will be a seasoned leader with demonstrated management skills.  He or 

she must demonstrate a strong track record of leading both staff and volunteers in service to the 

university and developing a vibrant and dynamic organization that is both financially and 

organizationally healthy and sustainable.  Outstanding leadership, communication, and 

interpersonal skills combined with an action orientation and a commitment to teamwork and 

collaboration will be distinguishing characteristics of the best candidates.  Excellent knowledge 

of best practices in alumni relations, institutional/organizational development, and association 

management is a definite plus.  A bachelor degree and at least seven to ten years of progressive 
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experience in alumni relations/development within higher education, or equivalent experience in 

trade association management, public relations, or a similar field is required.  An advanced 

degree is preferred. 

 

The new executive director of the Michigan State University Alumni Association will have an 

opportunity to play a singular role in the future of this renowned institution.  This is a seminal 

moment in the history of the alumni association, one that will see it take its place as a major 

contributor to the universityôs broader plans and ambitions.  For a leader with the skills, 

experience, energy, and passion to make such a contribution, it is a rare and exciting opportunity. 

 

Information regarding making nominations or application for this position may be found in the 

section entitled ñProcedure for Candidacyò near the conclusion of this document. 

 

 

MICHIGAN STATE UNIVERSITY:  AN OVERVIEW  

 

Founded in 1855, Michigan State University 

(MSU) is defining what it means to be a land-

grant university in the twenty-first century.  

From its roots as the nationôs pioneer land-grant 

institution, the university has a long tradition of 

using the research and knowledge developed at 

MSU to create practical solutions that make a 

difference for individuals and communities 

across Michigan and around the world.  Today, 

Michigan State is one of the top 100 universities 

in the world.  As a major public university with 

global reach and extraordinary impact, MSU continues its proud tradition of advancing 

knowledge and transforming lives. 

 

MSU is a university on the move.  Some of the recent milestones and accolades at MSU include 

the following. 

 

 Last December, MSU ï a world leader in rare isotope research and home to the nationôs 

No. 2-ranked graduate program in nuclear physics ï was named by the Department of 

Energy as the site for the $550 million Facility for Rare Isotope Beams, or FRIB. 

 The former location of the MSU Federal Credit Union will become a new IBM global 

computer application development center on the MSU campus.  The IBM facility will be 

the first of its kind for the company in the United States, the product of an agreement to 

expand MSUôs recruiting, research, and educational partnerships with the information 

technology giant. 
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 MSU will break ground on the iconic Eli and Edythe Broad Art Museum in March 2010, 

followed immediately by 23 months of construction and a 2012 opening of a new world-

class art museum on campus. 

 MSU is connecting with the world at a newly opened campus in Dubai, making MSU the 

first major North American university to establish a presence in the region.  MSU Dubai 

opened in 2008-09 offering students and professionals from the United Arab Emirates, 

the Middle East, and the wider region Bachelor's and Master's degree programs. 

 MSU is the only university in the country with three on-campus medical schools, 

graduating allopathic (M.D.) and osteopathic (D.O.) physicians, as well as veterinarians.  

As the university extends the College of Osteopathic Medicine ï which consistently ranks 

among the top ten percent of all U.S. medical schools for primary care education ï and 

the College of Human Medicine to new areas of the state, MSU will be among the largest 

universities in the U.S. in terms of the number of medical school graduates. 

 

Located in East Lansing, three miles east of 

Michiganôs Capitol in Lansing, MSU 

occupies a 5,200-acre campus with 2,100 

acres in existing or planned development.  

The campus has 660 buildings, including 85 

with instructional space.  MSU utilizes 

another 15,000 acres throughout Michigan 

for agricultural, animal, and forestry 

research. 

 

MSU has more than 200 programs of study 

offered by 17 degree-granting colleges; 

46,045 students (36,072 undergraduates) from all 83 counties in Michigan, all 50 states in the 

United States, and about 130 other countries.  There are approximately 4,800 faculty and 

academic staff, 6,100 support staff, and more than 420,000 living alumni worldwide. 

 

Leadership  

 

Michigan State University is governed by a board of trustees comprised of eight members 

elected for eight-year terms.  Two members are selected every two years by the people of 

Michigan in a statewide general election. 

 

As the 20
th
 president of Michigan State University, Lou Anna K. Simon has challenged the 

university to redefine itself from the premier land-grant university to become the premier world-

grant university by 2012.  During her more than thirty years with MSU, her skills have helped 

guide MSU through tremendous growth and enrichment.  She served as provost and vice 

president for academic affairs from 1993 to 2004, interim president in 2003, and was appointed 

president by the MSU Board of Trustees in January 2005. 
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Degree-granting colleges 

 

College of Agriculture and Natural Resources  

Residential College in Arts and Humanities  

College of Arts and Letters  

Eli Broad College of Business/Eli Broad Graduate School of Management  

College of Communication Arts and Sciences  

College of Education 

College of Engineering  

College of Human Medicine 

James Madison College (emphasis on public policy) 

College of Law (affiliated) 

Lyman Briggs College (emphasis on science) 

College of Music 

College of Natural Science 

College of Nursing  

College of Osteopathic Medicine 

College of Social Science  

College of Veterinary Medicine 
 
 

Total revenue (2007-08): $1.8 billion 

 

Operating revenues: $1.198 billion (68.1 percent) 

 

 Student tuition and fees: $460 million (26.2 percent) 

 Grants and contracts: $319 million (18.1 percent) 

 Auxiliary activities: $274 million (15.6 percent) 

 Other operating revenues: $145 million (8.2 percent) 

 

Net non-operating and other revenues: $560 million (31.9 percent) 

 

 State/capital appropriations: $391 million (22.2 percent) 

 Investment and other revenues: $69 million (4 percent) 

 Gifts, capital grants, and additions to permanent endowments: $100 million (5.7 percent) 

 

Athletics 

 

MSU varsity teams include 12 intercollegiate sports for men and 13 intercollegiate sports for 

women in the Big Ten Conference.  In 2009, menôs basketball competed in the NCAA Final 

Four at Detroitôs Ford Field, only succumbing in the final game.  In football, the Spartans won a 

berth in the New Yearôs Day Capital One Bowl.  In 2007, MSU was the NCAA hockey 

champion.  Sparty is a three-time national top collegiate mascot winner for 2004, 2005, and 

2007. 
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MSUôs athletic facilities and seating capacities include:  Spartan Stadium, 75,005; Breslin 

Student Events Center, 15,085; Munn Ice Arena, 6,470; Jenison Field House, 5,000; McLane 

Baseball Stadium on Kobs Baseball Field, 2,500; Outdoor Track and Field and Field Hockey 

Complex, 3,000; Old College Field, 2,000; and MSU Tennis Facility, 1,200. 

 

MSU has one of the largest intramural sports programs in the nation.  Intramural facilities 

include playing fields and gyms; an ice arena; basketball, tennis, volleyball, and racquetball 

courts; golf courses; swimming pools; indoor running tracks; and weight rooms. 

 

Strategic Planning 

 

Michigan State University is advancing a strategic commitment to become recognized 

worldwide as the United Statesô leading land-grant research university for the twenty-first 

century.  Its goal is to earn this reputation by 2012, the sesquicentennial of the Morrill Act of 

1862, the legislation that created the land-grant system based on the prototype of MSU, which 

was established in 1855.  To focus its energy and resources, the university has entered a strategic 

positioning process, announced to the campus in 2005 by President Simon in her 

Sesquicentennial Convocation Address that identifies five strategic imperatives. 

 

 Enhance the student experience ï by continually improving the quality of academic programs 

and the value of an MSU degree for undergraduate and graduate students  

 Enrich community, economic, and family life ï through research, outreach, engagement, 

entrepreneurship, innovation, and diversity  

 Expand international reach ï through academic, research, and economic development 

initiatives and global, national, and local strategic alliances  

 Increase research opportunities ï by significantly expanding research funding and 

involvement of graduate and undergraduate students in research and scholarship  

 Strengthen stewardship ï by appreciating and nurturing the university's financial assets, 

campus infrastructure, and people for optimal effectiveness today and tomorrow  

 

Extensive details regarding Michigan State Universityôs strategic planning process may be found 

on line at http://boldnessbydesign.msu.edu/. 

 

Campaign for MSU 

 

In the fall of 2007, MSU concluded its most recent capital campaign surpassing its $1.2 billion 

goal to raise $1.439 billion.  

 

http://boldnessbydesign.msu.edu/
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Following a three-year silent phase to the campaign, the MSU Board of Trustees announced at a 

public launch on September 20, 2002 the overall goal, which included the priorities of adding 

$450 million in endowment gifts and documenting at least $250 million in planned gifts. 

Officially, the campaign concluded on September 30, 2007 and, in addition to the overall goal, 

MSU exceeded both the endowment goal with $476.1 million raised and the planned giving goal 

with $346.6 million pledged in planned gifts.  At the start of the campaign MSU's net 

endowment portfolio was valued at $488 million, ranking at the bottom of the Big Ten in 

endowment size.  MSUôs net endowment stood at $1.631 billion and ranked sixth in the Big Ten 

as of June 30, 2008. 

 

Through current and future gifts, other endowment successes include:  nearly 100 new 

endowments, with a total value of more than $100 million, established in support of chairs, 

professorships, and other faculty funds; 40 endowments, with a total value of nearly $17 million, 

to support faculty and student research initiatives; over 425 new endowments, with a value of 

more than $150 million, created to support a variety of programs across the university, including 

discretionary endowments for areas of greatest need or promise; and more than 1,000 new 

endowments, with a value of more than $205 million, established to support undergraduate 

scholarships, graduate fellowships, and other student-related funds.  These endowments, when 

fully funded, will bring additional resources to a variety of units across campus. 

 

During the campaign over $140 million was raised to support ï either fully or in part ï 

construction and renovation of 18 MSU facilities.  This includes, but is not limited to: Delia Koo 

International Academic Center, Lyman Briggs Student Laboratories, Marshall-Adams Hall 

renovation, Matilda R. Wilson Pegasus Critical Care Center, Secchia Center, James B. Henry 

Executive Development Center, Eli and Edythe Broad Art Museum, and Alfred Berkowitz 

Basketball Complex.  

 

Much more information regarding MSU may be found by visiting the universityôs website at 

http://www.msu.edu. 

 

 

THE MICHIGAN STATE UNIVERSITY ALUMNI ASSOCIATION  

 

The MSU Alumni Association (MSUAA) is a membership organization for alumni and friends 

of Michigan State University and is organizationally a part of the university.  Among other 

activities, members support MSU through student recruitment, legislative advocacy, and 

leadership opportunities via regional clubs and constituent groups.  More than 150 clubs in the 

United States and other countries hold regular meetings and sponsor local MSU-related social, 

athletic, fund-raising, and cultural activities.  There are 28 academic associations representing 

various MSU colleges, schools, and academic programs, as well as four alumni interest groups. 

 

http://www.msu.edu/


Michigan State University Executive Director, MSU Alumni Association 

 Associate Vice President, Alumni Relations 

 

 

WITT / K IEFFER 7 

Campus activities sponsored by the MSU alumni association include: 

 

Homecoming ï Homecoming Parade and the Green and White Brunch prior to the football game 

Alumni Reunion Days ï celebrates graduates from 50 (or more) years ago 

Grand Awards ï an annual gala ceremony held on Homecoming weekend which honors 

recipients of the Distinguished Alumni Award, Alumni Service Award, Distinguished Young 

Alumni Award, and Philanthropist Award   

Kaleidoscope ï an April program for women, featuring nationally known speakers, workshops, 

and gift boutique 

 

The student organization of the MSUAA, the Student Alumni Foundation (SAF), plays an active 

role on campus, including sponsoring Athletic Spirit Sections, the ñSpartyò Mascot Program, the 

largest Welcome Week activity, and Family Weekend.  In cooperation with the Office of 

Admissions and Scholarships, trained student guides give tours to more than 20,000 people 

annually.  Student ambassadors represent the university at special functions and alumni events. 

 

The MSU Alumni Magazine, the official publication of the association, is published four times 

each year. 

 

Membership 

 

Approximately 36,000 of MSUôs 420,000 plus alumni are members of the MSUAA.  Annual 

single membership dues are $45.00.  Joint memberships and life memberships are offered as well 

as memberships for recent graduates at a discounted rate. 

 

Members of the MSUAA receive several benefits, including the following. 

 

Life Member Benefits Special benefits for Life Members 

Computers Discounts on Dell and Lenovo/IBM Computers 

Communications MSU Alumni Magazine, email forwarding service, ClassNotes, 

Spartan Business Card Directory, and more 

Insurance All types of insurance at discount rates for MSUAA members 

Financial Services Banking and credit opportunities at the MSU Federal Credit 

Union and Bank of America, Credit Reports, CLUE Report 

Alumni Clubs & Constituent 

Groups 

MSUAA regional alumni clubs and constituent organizations 

offer social networking, career contacts, mentoring, alumni 

events, and eNews messages for members. 

http://www.msualum.com/membership/mo-benefits-details.cfm?benefits=1
http://www.msualum.com/membership/mo-benefits-details.cfm?benefits=2
http://www.msualum.com/membership/mo-benefits-details.cfm?benefits=3
http://www.msualum.com/membership/mo-benefits-details.cfm?benefits=4
http://www.msualum.com/membership/mo-benefits-details.cfm?benefits=5
http://www.msualum.com/membership/mo-benefits-details.cfm?benefits=6
http://www.msualum.com/membership/mo-benefits-details.cfm?benefits=6
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Car Rentals Discounts with most of the major car rental companies 

Hospitality/ Hotels/ Lodging/ 

Parking 
Hospitality, hotels, lodging, and parking discounts 

Spartan Sports Special MSUAA athletic events, Forest Akers golf, and IM 

Sports Facilities on campus 

Entertainment Wharton Center priority seating and MSU Theatre Department 

ticket discounts.  Also discounts for movie theatres, movie 

rentals, theme parks, ski tickets, Broadway theatre, and more 

Alumni Career Services Career advising, resume critiquing, and job/resume postings for 

MSU alumni members and friends 

Travel, Events, & Lifelong 

Education 
Travel, Evening College, and MSUAA traditional events 

Spartan Shopping Discounts on MSU related merchandise and general member 

shopping discounts: MSUAA Marketplace, Student Bookstore, 

MSU Bookstore, College Store, Forest Akers Golf Course, 

MSU Concessions, Spartan Spirit Shop, MSU Press, and MSU 

Museum Store 

Packers and Movers Discounts on packing and moving services throughout the 

nation 

 

More information about the MSU Alumni Association, including an organizational chart, 

financial statements, and a list of notable alumni may be found in Appendices I-III and by 

visiting its website at msualum.com. 

 

 

OPPORTUNITIES FOR LEADERSHIP  

 

In the spring of 2006, the Michigan State University Alumni Association, at the urging of and 

with the full and enthusiastic cooperation of MSU President Lou Anna Simon, undertook a major 

study of best practices across alumni relations at like institutions.  Assisted by the advancement 

consulting firm Bentz Whaley Flessner, a working group of board members and other campus 

leaders derived from that study a set of recommendations for a major overhaul of the alumni 

association and its programs.  These findings led, in turn, to the development of a strategic plan 

that will guide the association for the next several years. 

 

What follows is a synopsis of the major goals to which the new executive director will dedicate 

him- or herself over the first two to three years of his or her tenure. 

http://www.msualum.com/membership/mo-benefits-details.cfm?benefits=7
http://www.msualum.com/membership/mo-benefits-details.cfm?benefits=8
http://www.msualum.com/membership/mo-benefits-details.cfm?benefits=8
http://www.msualum.com/membership/mo-benefits-details.cfm?benefits=9
http://www.msualum.com/membership/mo-benefits-details.cfm?benefits=10
http://www.msualum.com/careers/
http://www.msualum.com/membership/mo-benefits-details.cfm?benefits=12
http://www.msualum.com/membership/mo-benefits-details.cfm?benefits=12
http://www.msualum.com/membership/mo-benefits-details.cfm?benefits=13
http://www.msualum.com/membership/mo-benefits-details.cfm?benefits=14
http://www.msualum.com/
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Develop programs that enfranchise Michigan State alumni 

 

While Michigan State benefits from one of the largest pools of alumni in the nation ï over 

420,000 ï the alumni association enrolls fewer than ten percent as members.  One of the new 

executive directorôs first goals will be both to increase membership (and the income that derives 

there from) and to optimize communication with all alumni regardless of membership status.  

Accomplishing this will require substantial creativity in program development and 

communications, including the use of the most recent technologies. 

 

As is the case with many traditional alumni programs, Michigan State has relied heavily on 

athletics as a connector with its alumni base.  While this must and will continue, the alumni 

association must also utilize the universityôs rich intellectual, cultural, artistic, and economic 

development resources to capture the imaginations of the widest possible array of alumni. 

 

Reaching out to this wider group of alumni ï most of whom already profess extreme loyalty to 

and regard for their alma mater ï will also require new and creative approaches to affinity with 

the institution.  Just as athletics is today only one of many programs that link alumni to their 

school, the traditional ñclass and clubò model of engagement is but one of many such models.  

The new executive director will explore the full spectrum of Michigan Stateôs history, culture, 

and intellectual profile to find and to utilize the many ways that alumni relate to Michigan State. 

 

Establish measurable goals and manage to them 

 

There are many possible deliverables for an alumni program ï private philanthropy, legislative 

advocacy, student recruitment, student and (particularly young alumni) career advancement, and 

the general promotion of the institutionôs image and reputation are but a few examples.  To date, 

the Michigan State Alumni Association has not been challenged to provide or to measure its 

success at providing such deliverables.  The new executive director will work with university 

leadership at multiple levels and with the alumni association board to define and to prioritize 

what the association might reasonably provide in the way of value to the university.  He or she 

will then charge the staff and energize the volunteers to deliver and will measure the result. 

 

One effect of not having measured the associationôs impact on the university in the past has been 

an inability on the part of the association to advocate for additional resources.  Only by 

promising and delivering that which the university values can the alumni association secure its 

voice at the leadership table and advocate for additional investment in its people and programs. 

 

Build partnerships across the campus 

 

As academic and paracurricular units across the campus have become more intent upon 

connecting with their alumni, those units have developed parallel alumni relations structures and 

programs.  These programs can be invaluable in conveying vital information of particular interest 

to alumni by taking fullest advantage of one obvious and actionable form of affinity between 

academic unit and graduate.  To date, however, these efforts have been largely uncoordinated 
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with the efforts of the alumni association at the university level and the whole is therefore 

somewhat less effective than the sum of its parts.  The new executive director will build strong 

relationships across academic units and will catalyze the optimal level of collaboration to ensure 

success across the board. 

 

Likewise, athletics continues to be a major source of engagement for Michigan State alumni.  

While the historical relationship between the alumni association and the athletic department has 

always been satisfactory ï as can be witnessed by several innovative programs such as the 

student cheering section for menôs basketball, the ñIzzoneò ï the advent of new leadership in 

both departments is an opportunity to take the entirety to a new and elevated level.  The new 

executive director will seize and maximize that opportunity. 

 

There is, of course, no relationship on campus as important to a program of alumni relations as 

that with the other component of the advancement model:  university development.  As Michigan 

State has chosen to create a unified advancement model, it needs to optimize the relationship of 

these departments to advance the cause of the university with its external constituents.  The new 

executive director will immediately reach out to his or her counterparts in development to build 

strong, lasting, and symbiotic relationships that leverage the parts into a greater whole. 

 

 

THE EXECUTIVE DIRECTOR OF THE MSU ALUMNI ASSOCIATION  

 

The executive director of the Michigan State University Alumni Association is the organizationôs 

chief executive officer and reports to the Vice President of University Advancement Robert 

Groves.  Concurrently, the executive director will hold the title associate vice president for 

alumni relations.  In these combined roles, the executive director will provide visionary 

leadership for the organization and the enterprise as a whole and will build upon the 

associationôs efforts to date, especially in pursuit of the goals and objectives outlined in the 

MSUAAôs new strategic plan. 

 

The executive director will work in close partnership with key campus leaders, including 

Associate Vice President for University Development Marti Heil, Interim Associate Vice 

President for Advancement Services Bill Latta, Vice President for University Relations Terry 

Denbow, and Athletic Director Mark Hollis. 

 

The executive director will work closely with deans, vice presidents, directors, and other leaders 

across the university in order to maximize the positive impact of alumni interest groups.  He or 

she will also benefit from the active and enthusiastic involvement of a large cadre of volunteers, 

led by the MSUAAôs Board of Directors. 
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The executive director leads a staff of approximately 20 and manages a budget of over $3.5 

million.  Direct reports include career services; engagement; services and programs; and business 

development. 

 

The executive directorôs responsibilities include, but are not limited to, the following. 

 

 Provide overall strategic direction to the MSU Alumni Association and be responsible for 

the creation and implementation of its strategic plan. 

 Serve as the associationôs chief executive/operating officer and oversee the day-to-day 

operations and activities of the association. 

 Report regularly to the board on progress toward strategic goals, providing such reports 

to the membership as a whole as that body shall deem appropriate. 

 Work closely with the MSUAA Board of Directors, ensuring that their policies and 

programs are planned, implemented, and evaluated, while administrating the affairs of the 

association in accordance with these policies. 

 Build strong personal ties with alumni and friends in all walks of life and engage them in 

the life of the association and the university. 

 Prepare and supervise the annual budget. 

 Supervise the staff and make all hiring and personnel decisions, establish performance 

goals and objectives, and expedite the professional development and training of the staff. 

 Foster diversity at all levels of the organization, including the professional staff, the 

volunteer corps, and the constituencies served. 

 Serve as spokesperson for the MSU Alumni Association. 

 Serve as liaison between staff, board members, and university schools and colleges, 

departments, and personnel. 

 Represent the MSUAA to the university and the university to the alumni and friends by 

being engaged in meetings and events sponsored by clubs, schools, interest groups, 

regional campuses, and the university. 

 Advise the board and key university officers on opportunities for their involvement with 

specific alumni and alumni groups. 

 Direct a coordinated communications effort including serving as publisher of the MSU 

Alumni Magazine. 

 Play a leadership role in appropriate regional and national professional organizations. 

 Perform other such duties as may be delegated by the board and/or its executive 

committee. 
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CANDIDATE QUALIFICATIONS  

 

The next executive director of the Michigan State Alumni Association and AVP for Alumni 

Relations will be an experienced and proven leader of people and programs.  He or she will be 

familiar with and will embrace best practices at institutions of like size and complexity nationally 

and will possess the creativity and energy necessary to build a program of national renown.  

Accomplishing this will require all the skills and abilities of the modern leader:  integrity, 

judgment, courage of convictions, the ability to assess risk combined with a willingness to take 

calculated risks, a tolerance for the inevitable ambiguity that typifies a large university, and a 

sense of humor.  Perhaps no requirement is so important, however, as the ability to build sincere, 

productive relationships both internally and externally. 

 

Exceptional communications skills are, of course, sine qua non.  The executive director must be 

able to inspire and to empower groups large and small.  He or she must also be an exceptional 

listener, both conversationally and in terms of a passion for using feedback and input from his or 

her constituents in the development of alumni association programs and structures. 

 

The executive director will be a seasoned and talented manager of people, programs, and 

resources.  Perhaps above all, he or she will possess the self-knowledge and confidence 

necessary to be an agent of change.  While it is not necessary that the executive director be a 

graduate of Michigan State University, a strong personal resonance with the universityôs public, 

land grant, research mission and a willingness to learn and to embrace its traditions ï even as the 

organization experiences a considerable change in its culture ï are critically important. 

 

In addition, the executive director will possess: 

 

 a bachelorôs degree, with an advanced degree preferred; 

 a minimum of seven to ten years of progressively responsible experience as a leader and 

manager, preferably in higher education; 

 a deep understanding of and commitment to an integrated advancement program; and 

 experience in a research university environment or in a setting of similar complexity. 
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PROCEDURE FOR CANDIDACY  

 

Recruitment will continue until the position is filled.  Nominations, expressions of interest, and 

applications (including a cover letter and resume) should be submitted via email to 

MSUAA@wittkieffer.com by September 8, 2009 for fullest consideration. 

 

Material that cannot be sent electronically may be mailed to: 

 

Executive Director/Associate Vice President 

Michigan State University 

C/O WITT/KIEFFER 

Attention: Dennis M. Barden / Elizabeth K. Bohan 

2015 Spring Road, Suite 510 

Oak Brook, Illinois 60523 

 

Confidential inquiries and questions concerning this search may be directed to Dennis M. Barden 

at 630-575-6167 or Elizabeth K. Bohan at 630-575-6161. 

 

 

MSU is an affirmative action, equal opportunity employer. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
The material presented in this position specification should be relied on for informational purposes only.  This material has been 

copied, compiled, or quoted in part from Michigan State University and Michigan State University Alumni Association 

documents and personal interviews and is believed to be reliable.  Naturally, while every effort has been made to ensure the 

accuracy of this information, the original source documents and factual situations govern.
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