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Organization Overview 
 
UCLA Health is one of six health systems and one of five academic medical centers in the UC system.  
UCLA Health includes the David Geffen School of Medicine and the UCLA Health System, composed of 
the Faculty Practice Group (FPG) and the UCLA Hospital System. The FPG consists of nearly 200 clinics 
in the region and has more than 1,800 full-time faculty physicians who are consistently ranked among 
the best in the nation. For several consecutive years, UCLA’s faculty medical group has been awarded 
top honors in performance by the Integrated Healthcare Association, an achievement unique among 
UC’s academic health systems. The majority of the UCLA Health System’s approximately two million 
outpatient encounters are supported by FPG clinicians and management, complementing a robust 
hospital ancillary presence throughout the local catchment area and beyond. 
 
The Health System’s top ranking hospital network, comprised of the Ronald Reagan UCLA Medical 
Center, UCLA Medical Center, Santa Monica, Resnick Neuropsychiatric Hospital at UCLA, and Mattel 
Children’s Hospital at UCLA, provides both routine and specialized care for millions of patients in the 
Southern California region and from around the world. The UCLA hospitals and clinics are the primary 
teaching sites for the David Geffen School of Medicine at UCLA. In addition to its more than 3,300 
faculty, the system has approximately 1,200 residents and fellows and 20,000 employees. 
 
UCLA is at the cutting edge of biomedical research. Its doctors and scientists are leaders in performing 
pioneering work across an astounding range of disciplines, from organ transplantation and cardiac 
surgery to neurosurgery and cancer treatment, and bringing the latest discoveries to virtually every field 
of medicine. 
 
UCLA Health is among the most comprehensive and advanced health care systems in the world. 
Together, UCLA Health and the David Geffen School of Medicine at UCLA strive every day to be a model 
that redefines the standard of excellence in health care. It is UCLA's integrated mission to provide state-
of-the-art patient care, to train top medical professionals and to support pioneering research and 
discovery. 
 
UCLA Health is comprised of: 
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UCLA Health hospitals place No. 1 in Los Angeles and No. 7 in the country according to U.S. News and World 
Report’s Best Hospital survey. The UCLA hospitals and clinics are the primary teaching sites for the David 
Geffen School of Medicine at UCLA and operate on a not-for-profit, self-supporting basis. 
 

Ronald Reagan UCLA Medical Center 
Located in Westwood, the world-class Ronald Reagan UCLA Medical Center provides the latest in medical 
advances and features a high-tech hospital offering patients of all ages comprehensive care, from routine 
to highly specialized medical and surgical treatment. The hospital houses a Level 1 trauma center that 
provides the highest levels of emergency care to the most critically ill and injured patients. 
 

 
 

UCLA Mattel Children’s Hospital 
UCLA Mattel Children’s Hospital in Westwood offers services from 
routine care to the treatment of the most difficult life-threatening 
illnesses. The social and emotional needs of hospitalized children 
and their families are met by specialists from UCLA’s acclaimed Chase 
Child Life Program and through the Children’s Comfort Care Resource 
Program. The hospital includes a pediatric intensive care unit and a 
Level 4 neonatal intensive care unit. 

 
 
 
 
Stewart and Lynda Resnick Neuropsychiatric Hospital at UCLA 
Stewart and Lynda Resnick Neuropsychiatric Hospital at UCLA in Westwood provide innovative 
treatment and compassionate care for adult, pediatric and geriatric patients who are struggling with 
psychiatric illness and developmental disabilities. The child and adolescent care unit is recognized as a 
national leader in psychiatric care, offering services for young patients with autism, schizophrenia and 
eating disorders. The adult inpatient care program specializes in the latest treatments for the full range 
of mental disorders. 
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UCLA Medical Center, Santa Monica 
UCLA Medical Center, Santa Monica is an academic medical center that offers compassionate, state-of-
the-art patient care for all of life’s stages and health care needs – from labor and delivery to pediatrics 
to geriatrics. The Santa Monica 
campus includes the Nethercutt 
Emergency Center that sees 
nearly 50,000 patients annually 
and features fastER, a fast-
track service for minor injuries 
and illnesses that strives to 
treat patients within an average 
of 90 minutes. The medical 
center also features Santa 
Monica’s only general pediatrics 
and pediatric intensive care 
units. 
 

David Geffen School of Medicine at UCLA 
On October 19, 1945, the University of California Board of Regents voted to establish a medical school 
as part of UCLA. In just over 50 years, the David Geffen School of Medicine at UCLA has joined the 
ranks of the nation's elite medical schools. The David Geffen School of Medicine at UCLA is the academic 
home for the physicians and researchers. One of the youngest top-ranked schools in the country, the 
David Geffen School of Medicine at UCLA is internationally recognized as a leader in research, medical 
education, patient care and public service. Today, the medical school has more than 2,700 full-time 
faculty members, almost 1,400 residents and fellows, more than 750 medical students and nearly 500 
Ph.D. candidates. The medical school is ranked twelfth in the country in research funding from the 
National Institutes of Health (NIH) and eighth in research nationally by U.S. News and World Report. 
The model curriculum includes courses covering 22 medical fields and interactive teaching for 
developing bedside skills and problem-solving abilities. The David Geffen School of Medicine at UCLA 
offers a challenging learning environment with related clinical experiences within UCLA hospitals. 
 

UCLA Health Leadership 
UCLA’s strength comes from its collaborative environment that includes the world’s top researchers, 
academics, doctors and nurses all working together to advance the field of medicine for future 
generations while healing people today. UCLA Health operates under the expert leadership of doctors, 
researchers and academics, including: 
 
John C. Mazziotta, MD, PhD 
Vice Chancellor, UCLA Health Sciences; CEO, UCLA Health 

Johnese Spisso, MPA 
President, UCLA Health; CEO, UCLA Hospital System; Associate Vice Chancellor, Health Sciences 

Kelsey C. Martin, MD, PhD 
Dean, David Geffen School of Medicine at UCLA 
 

Mission and Vision 
Our mission is to deliver leading-edge patient care, research, and education. 
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Our vision is to heal humankind, one patient at a time, by improving health, alleviating suffering and 
delivering acts of kindness. 
 

 Facts about UCLA Health 
 

 More than 200 UCLA physicians are listed among the Best Doctors in America      

 Nearly 600,000 unique patients per year 

 2.5 million outpatient clinic visits 

 80,000 Emergency Department visits 

 40,000 hospital stays 

 3,300 total faculty 

 2,700 clinical faculty 

 600 basic science faculty 

 1,200 residents and fellows 

 4,000 registered nurses 

 20,000 employees 

 Official health system of the Los Angeles Lakers and UCLA Athletics 

For more information, visit:  https://www.uclahealth.org/ 

https://www.uclahealth.org/
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Position Summary 
 
UCLA Health is seeking a progressive and dynamic marketing leader to help provide strategic direction 
in support of the UCLA Health brand and business development goals with a focus on the high priority 
service lines. The new Executive Director of Strategic Marketing Services will direct marketing strategy 
to competitively differentiate and build market awareness, preference, volume and revenue. In addition, 
lead a team of individuals including service line marketers, digital marketers, partnership marketers for 
high profile sports and entertainment deals, and market data analysts. The executive will work closely 
with vertical experts (digital, Communications, Patient Experience, IS, operations) to ensure alignment 
across the department and organization. The new leader must apply strong analytical thinking to 
evaluate market trends, healthcare utilization trends, consumer preference and marketing innovation 
opportunities, as well as identification and measurement of key performance indicators (KPIs). The 
Executive Director will provide leadership of planning exercises, and oversight of tactical objectives 
designed to achieve the goals of each specific strategic plan. 
 

Responsibilities  
 
The successful Executive Director Strategic Marketing Services candidate will: 
 
Administrative Duties 
 
 Brand Strategy: Help Chief Marketing Officer and Creative Director to develop brand-positioning 

recommendations, guide market research analysis and define brand elements and tone. Find ways 
to further enhance the branding of UCLA Health. 

  
 Business Strategy and Priority Alignment: Partner with system leaders (clinical, operational, 

administrative), business development colleagues, and others to help inform service line business 
strategy, and ensure alignment of system and business unit goals and priorities in the development 
and implementation of marketing strategies and action plans.   

 
 Market Research: Facilitate market research that identifies key customers, determines their needs, 

brings clarity to their preferences, attitudes and desires to inform communication strategies. Utilize 
quantitative and qualitative market information to guide analysis of competitive and industry trends 
as related to designated business units. Provide input to product or program design and 
development to meet the needs of key customers. Identify barriers and threats to effectively 
implement strategies and effectively communicate such to key stakeholders, including business 
development and service line operating leadership in a manner that improves operating capabilities.  

 
 Marketing Strategy  
 

o Plan Development: Facilitate the development and execution of marketing strategies and 
tactical plans to support clinical programs and the system as a whole. Provide direction and 
creativity in determining appropriate strategies, distribution channels, marketing and 
communications tactics, and budgets to achieve goals.  
 

o Partnership Marketing: Leverage relationships with high profile partners in sports and 
entertainment to further the brand and business growth goals of UCLA Health. 
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o Community-Based Practices and Customer Engagement: Develop strategies and 
implement highly targeted marketing tactics to build business for UCLA Health’s community-
based practices, and increase referrals to specialty providers.  
  

o Affiliate and Regional Marketing: Develop marketing strategies and plans to advance 
regional presence and market share, as well as affiliate relationships and specialty networks. 

 
 Measurement and Reporting 

 
o Establish goals, measures, evaluates and reports outcomes and impact of marketing strategies 

and initiatives, utilizing appropriate qualitative and quantitative methods.  
 

o Discover customer insights by conducting campaign analytics and active evaluation of the 
engagement strategies deployed against various audiences. These learnings are shared with the 
marketing organization to ensure the cross-pollination of campaign evolution. 
 

o Communicate impact of marketing initiatives on a regular basis to key audiences. 
 

 Staff Management: Supervise and motivate marketing staff to ensure productivity is maximized 
and specified goals and quality standards are met; establish goals and objectives, provide feedback 
and evaluate performance, counsel and develop employees. Foster the development of junior staff 
in the areas of program development, client management and campaign execution. Lead matrixed 
marketing teams consisting of direct report as well as members of other marketing divisions.  
 

 Professional Development: Stay abreast of health care, marketing, and technology-related issues 
to serve as a knowledgeable leader and system resource. Maintain skill levels in technology tools 
required to perform job requirements. Develop self and staff through formal and informal training 
programs and experiences. 
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Goals and Objectives 
 
The Executive Director will be expected to accomplish several key objectives within the first 12 to 18 
months. The following goals represent some of these challenges (not listed in order of priority). 
 

 Develop and lead high performing team of marketing strategy, data and analytics; 
mentor/coach/develop staff and serve as a resource to facility leadership.  

 Establish deep, effective partnerships with clinical administrators and serve as the primary lead 
to identify opportunities and share market insights. 

 Proactively monitor the market dynamics of various service lines, including competitive activity, 
consumer and technology trends and other influencers. Develop specific targeted strategies and 
marketing plans for each service line based on business needs.   

 Identify growth targets.  

 Work with Chief of Marketing to establish a method for keeping the organization ahead of and 
aligned with the future direction of healthcare, including the evaluation of innovative healthcare 
delivery models and progressive marketing analytics.  

 Incorporate digital media into all partnership, service and product line strategies, working in 
collaboration with the Digital Director and providing direction on how to leverage SEM, content 
marketing, social media, web apps, mobile apps, and other digital marketing channels to meet 
business goals. 

 Outline ideal practice for reporting on ROI and work in close collaboration with the Director of 
Marketing Operations to identify the marketing technology tools needed to establish repeatable, 
reliable and efficient processes. 

 Develop and work with Chief Marketing Officer to implement model for reporting on marketing 
impact to distinct audiences including clinical chairs, DGSOM leadership, health system 
leadership and peers. 
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Candidate Qualifications 
 

Education/Certification 
 

 Bachelor’s degree in marketing, business administration, healthcare administration or related field is 
required; master’s degree preferred. 
 

Knowledge and Work Experience 
 

 A minimum of 10 years of experience in marketing development, research for a healthcare 
organization; five years at the management level. Knowledge of resources, market and business 
data and ability to apply this information in the development, implementation, measurement and 
evaluation of marketing programs. 
 

 Direct experience in healthcare marketing including the development of abstract concepts applied to 
creative materials, and the management of key marketing functions. 
 

 Strong understanding data driven content strategies. 
 

Leadership Skills and Competencies 
 

 Demonstrate exceptional verbal and written communications, interpersonal skills, and strong 
business acumen.   
 

 A team player, consensus builder and persuasive presenter.  
 

 Demonstrate ability to manage multiple, complex responsibilities, perform market and business 
analysis, strategic planning and program management, with documented outcomes, be able to work 
independently and make decisions under pressing timelines and circumstances.  
 

 Exercise strict budget control.  
 

 Professional attitude and behavior: Accept responsibility for work; maintain a positive attitude 
and show respect for others; acknowledge mistakes; maintain confidentiality with sensitive 
information. Communicate effectively and respectfully. 
 

 Builds and maintains relationships: Establish/maintain productive, respectful working 
relationships by actively listening and providing open and honest communication in a professional 
manner. Demonstrate appropriate interpersonal skills and cooperation with others. Follow through 
with commitments. 
 

 Consistently going above and beyond job expectations: Knowledge of procedures and 
system; understand the business and establish clear priorities for actions. Take initiative to ensure 
skills are current. Demonstrate commitment and deliver high quality work in a timely manner; 
attentive to detail; continuously improve processes; committed to personal excellence. 
 

 Critical thinking and problem solving: Identify problems and develop methods for resolving 
them. Apply reasoning and logic to new or unfamiliar ideas, opinions, and situations. Open-minded 
and seek to understand the differing sides of situations. Present ideas in a thoughtful and compelling 
manner. 
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UCLA Health Location & Campuses 
 

 
 

Westwood Campus 
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Santa Monica Campus 
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The Community 
 

Los Angeles/SoCal 
 
If it were a state, Los Angeles County would be the 
ninth largest in the country. Los Angeles County 
already has the ethnic and racial demographic profile 
that reflects where the country is heading as a 
whole. Los Angeles and Southern California (SoCal) is 
a tremendous laboratory for delving into the issues 
that are and will be on the nation’s agenda. 
 
 
 
 
 

The City of Los Angeles holds many distinctions. LA is 
the entertainment capital of the world, a cultural 
mecca boasting more than 100 museums, and a 
paradise of good weather. From tourist attractions like 
the Walk of Fame’s collection of stars (numbering 
2,576, and growing by one or two a month) to career opportunities like those presented in the 
expanding tech industry, Los Angeles is the place to be. It is the only city in North America to have 
hosted the Summer Olympics twice. Downtown LA is the largest government center outside of 
Washington, D.C. Los Angeles has the only remaining wooden lighthouse in the state (located in 
San Pedro’s Fermin Park) and the largest historical theater district on the National Register of Historic 
Places (located Downtown on Broadway). 

 
The diverse, multiethnic population of Los Angeles today distinguishes the city as the cultural hub of the 
Pacific Rim. People from more than 180 countries, speaking 140 different identified languages, currently 
call Los Angeles home. Los Angeles does not have a majority population. Los Angeles spans a widely 
diverse geographic area. Primarily a desert basin, the area is surrounded by the San Gabriel Mountain 
range and divided by the Santa Monica Mountains. Los Angeles County has 75 miles of coastline and 
altitudes ranging from 9 feet below sea level at Wilmington to 10,080 feet above sea level atop Mt. San 
Antonio. Area Rivers include the Los Angeles, Rio Hondo, San Gabriel, and Santa Clara rivers. 
 
With famous venues like the Staples Center at L.A. LIVE, home to the NBA’s Los Angeles Lakers and Los 
Angeles Clippers, NHL’s L.A. Kings, and Dodger’s Stadium, where the Los Angeles Dodgers serve as a 
main attraction sports fans flock to in L.A. Los Angeles is also home to several esteemed universities that 
have large sports followings such as USC and UCLA. 

 
For more information about Los Angeles, please visit their website:  
http://www.discoverlosangeles.com/press-releases/facts-about-los-angeles 

http://www.discoverlosangeles.com/press-releases/facts-about-los-angeles
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Procedure for Candidacy 
 
Please direct all formal applications (resumes and cover letter), nominations and inquiries to Ben Haden 
and Kristina Paudler the WK Advisors consultants supporting this search, preferably via e-mail to:  

 

UCLA-EDMarketing@WKAdvisors.com  

 
WK Advisors 

295 N. Hubbards Lane, Suite 201 
Louisville, KY  40207 

Phone: (541) 414-6660 

 

 

The UCLA Health System values diversity and is committed to equal opportunity for all persons 
regardless of age, color, disability, ethnicity, marital status, national origin, race, religion, sex, sexual 

orientation, veteran status or any other status protected by law. 

 

 

 

 

 

 

 

 

 

 

 

 

The material presented in this leadership profile should be relied on for informational purposes only. This material has been copied, compiled, 
or quoted in part from UCLA Health System documents and personal interviews and is believed to be reliable. While every effort has been 
made to ensure the accuracy of this information, the original source documents and factual situations govern. 

All images and logos used in this leadership profile were attained from UCLA Health System and/or are owned by Witt/Kieffer via Getty Images. 

mailto:UCLA-EDMarketing@WKAdvisors.com
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