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position of Dean of the J. Whitney Bunting College of Business. It is designed to assist qualified individuals in
assessing their interest.

The Opportunity
Georgia College (GC) seeks applications and nominations for a dynamic and visionary leader for
the position of Dean of the J. Whitney Bunting College of Business. The Dean of the College of
Business (CoB) is one of four college deans on campus and reports to the Provost/Vice
President for Academic Affairs. Current Dean Dale Young has announced his retirement
effective July 1, 2020. More information about GC may be found at www.gcsu.edu.
The CoB enrolls more than 1,400 BBA majors, 225 BS majors, and 200 graduate students. The
CoB offers undergraduate majors in Accounting, Computer Science, Economics, Management,
Management Information Systems, and Marketing. In addition to the MBA, the CoB offers
specialty master’s degrees in Logistics, Management Information Systems, and Accountancy.
The College is accredited by AACSB and the Computer Science program is accredited by ABET.
The CoB has 45 tenured/tenure-track faculty members, ten permanent lecturers, and a staff of
eight. For more information about the CoB visit: http://www.gcsu.edu/business.
Fall 2018 enrollment in CoB BBA programs was at a record high of 1,449, or 60 above fall 2017.
Fall-to-fall enrollment in the BBA across the past five years is up 20.0%. BS enrollments in
Economics and Computer Science remain strong. Enrollment is up in both the Master of
Accountancy and Master of MIS for fall 2018 compared to fall 2017.
Georgia College is a member institution of the University System of Georgia and serves as the
state's designated public liberal arts university. Georgia College is regionally accredited by
SACSCOC, and is a member of the Council of Public Liberal Arts Colleges (COPLAC). Georgia
College enrolls approximately 6,900 undergraduate and graduate students and is prominently
ranked in a number of leading publications. Georgia College has a number of high rankings
including US News and World Report Top 10 in “Top Public Schools in the South” and Kiplinger’s
“Best College Value.”
The Dean will serve as the chief academic and administrative officer of the College responsible
and accountable for the strategic and academic direction of its operations. The Dean has
primary responsibility for the leadership of the College, the well-being and development of the
College, its faculty and staff, its students, its courses of study and other activities. The Dean will
be an experienced leader, knowledgeable about every aspect of the College’s operations, and
committed to transparency, shared governance, and collaborative leadership. The Dean should
be experienced in external resource generation through industry partnerships, alumni
engagement, development, and fundraising.
The preferred candidate will have an earned Ph.D. in an appropriate field and demonstrated
successful experience in academic administration within an accredited business school. Qualified
applicants should have evidence of scholarly and professional achievement that merits a
tenured faculty appointment at the rank of professor within the College. The Dean should be
experienced in external resource generation through industry partnerships, alumni engagement,
development, and fundraising. Furthermore, the incoming Dean will be expected to collaborate
with the institution to help develop and promote entrepreneurial activity, innovation, and
accountability.
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For more information on how to apply for this position, please see the Procedure for Candidacy
section at the end of this document.

The Role of the Dean
The CoB is led by the Dean, who focuses on external and University-wide opportunities. The
Associate Dean manages all internal operations of the CoB, including budgets and curriculum
oversight. The College’s four department chairs work with the Dean and Associate Dean to
operate the departments and the College as a whole. Given the size of the CoB, it functions
with a single promotion and tenure (P&T) document for all departments, as well as a CoB-wide
P&T committee. Budget recommendations are a collaborative effort between the Dean and the
chairs. The CoB has a strategic management committee, composed of the deans, chairs, and
faculty members, who direct the execution of the CoB strategic plan. The FY 2019 operating
budget for the College of Business was $6.9M. An organization chart can be found in Appendix
I.
The Dean’s office staff includes a development officer who is dedicated to the CoB, a director of
graduate programs who coordinates recruitment and admissions, and a coordinator of business
outreach for College-wide events and communications such as the electronic newsletter.
The CoB is supported by a College-wide advisory board, as well as three other discipline-specific
boards for accounting, information systems, and marketing. Board members are actively
engaged in fundraising and student professional development. The College-wide advisory board
meets two to three times a year and is made up of sub committees including: strategic
planning, development, nominating, professional development/career services, and alumni
engagement.
Academic Units
The CoB has four departments and uses a department chair administrative structure. Each
department delivers service courses to the CoB and to the University, in addition to teaching
courses in the various majors.


Accounting: BBA in Accounting and the Master of Accountancy (face-to-face delivery),
and business law and ethics courses.



Economics and Finance: BS and BA in Economics and a minor in Finance.



Management Information Systems and Computer Science: BBA in Management
Information Systems, BS in Computer Science, and Master of Management Information
Systems (online delivery).



Management, Marketing and Logistics: BBA in Management, BBA in Marketing, and an
undergraduate concentration in Logistics, as well as the Master of Logistics and Supply
Chain Management (online delivery). A number of students who major in
Communications in the College of A&S also minor in Marketing.

CoB faculty from several CoB departments participate in the online Georgia WebMBA, which is
delivered by a consortium of six USG AACSB-accredited business schools.
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The CoB also includes two centers and one institute: Center of Economic Education, Center of
Design and E-Commerce, and Institute of Logistics and Transportation.
Accolades
Awards and recognitions for the College of Business include #1 Affordable Online Master’s
Degrees in Supply Chain Management from AffordableColleges.com; #15 2019 Best Online
Graduate Business Programs (Excluding MBA) - US News & World Report; #150 Best
Undergraduate Business Programs - US News & World Report; and #58 2019 Best Online MBA
Program - US News & World Report. The Atlanta Business Chronicle identifies the CoB as one of
the ten largest business schools in the state.
Accreditation
The CoB has been continuously accredited by AACSB since 1997, with three
successful reaccreditation visits since the initial accreditation. The CoB’s annual
faculty review processes and strategic plan execution are designed to keep the
CoB on track for Continuous Improvement Review (CIR). The next site visit is
scheduled for the 2021-2022 academic year, thus in consultation with the CoB
Strategic Management Committee the incoming Dean will have adequate time
to work with the AACSB peer review team, prepare for the visit, and develop
the CIR report for the CoB. The CoB Accounting programs are not separately
accredited.
The Computer Science program is separately accredited by ABET, effective October 2014. The
next site visit by an ABET team is fall 2021.
Facilities
CoB programs are housed in Atkinson Hall. Within the past several years the historic building
has undergone significant upgrades such as: classroom updates (new ceilings, new technology,
a number of rooms with new furniture); building-wide upgrade of the HVAC system, new hall
lighting, motion sensors, replacement of the security camera system; and technology and
furnishing updates for both conference rooms. All computer labs in Atkinson Hall have
undergone a complete redesign in the past three years using State and donor funds.
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Opportunities and Expectations for Leadership
Reporting directly to the Provost/Vice President for Academic Affairs, the Dean is the College’s
chief academic, executive, and fiscal officer and a member of the President’s Executive
Leadership Council, Dean’s Council, and Academic Affairs Leadership Team. The Dean of the
College of Business will provide leadership and oversight for the strategic, academic,
intellectual, and administrative affairs of the College. The Dean will be charged with creating a
shared vision for the College that will support the University’s commitment to teaching
excellence and advance its mission to provide rigorous, high quality undergraduate and
graduate professional programs. The Dean must be a forward-thinking, collaborative, energetic,
and accomplished administrator, with a history of decisive and innovative leadership. The Dean
will work with development staff to fundraise, develop and administer the College’s budget, and
ensure the College’s active collaboration with the community with a strong emphasis on local,
state, and national industry partners.
Essential functions of the role are as follows:


Serve as the Chief Academic and Administrative leader of the College of Business,
supervising all operations and serving as the advocate for College programs and needs;



Provide visionary leadership to ensure programs within the College are excellent,
relevant, transformative, viable for the future, and supportive of the University’s
strategic plan, mission, and vision;



Oversee the recruitment of a diverse and talented faculty and staff and continue the
climate of collegiality and inclusion within the College;



Support and plan the on-going development of chairs, faculty, and staff, including
faculty evaluation and feedback to faculty on performance;



Support the faculty through mentoring programs and in achieving standards of
excellence in teaching, scholarship, and service to the University, community, and
profession;



Recommend the appointment, salary, promotion, and tenure of faculty;



Work with department chairs to staff all classes;



Assure continuing AACSB and ABET accreditation through oversight of unit and program
alignment with state and national standards;



Participate in a program review for evaluation of existing degree, certification, and other
academic programs, and implementation of improvements to enhance the quality of
instruction, academic programs, and research;



Manage facilities and equipment in a manner that promotes quality learning in
classrooms and laboratories;
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Support graduates in their efforts to secure employment by building deliberate
partnerships with industry and help students gain admission to graduate or professional
schools;



Develop, recommend, and administer the College budget within funding limits;



Foster collaborative relationships within and across the University;



Maintain and strengthen strategic relationships with the community, alumni,
benefactors, and partners in the public and private sector on behalf of the College and
University;



Continue to enhance networks among the University System of Georgia institutions and
the Deans of Business;



Create a culture of exchange and collaboration through seeking partnerships with
diverse groups in multicultural and global communities;



Expand and diversify funding sources in collaboration with University Advancement and
the Office of Grants and Sponsored Projects through external and internal avenues;



Engage with the Georgia business community to build and strengthen relationships and
to stay abreast of current practices and trends in business;



Advise the Provost on all matters of programs/services, budget, facilities, and personnel;



Serve on governance teams and committees, and perform other duties as assigned by
the Provost/Vice President for Academic Affairs;



Advocate to the senior administration/board on behalf of the College of Business;



Partner with the CoB advisory boards for fundraising, program reviews, strategic
planning, assistance with the professional development of business majors, and
postgraduate job placement;



Communicate effectively through outlets such as social media with CoB alumni, donors,
board members, and friends;



Actively participate with the other Georgia WebMBA Deans in program administration,
including attendance at WebMBA workshops and orientations.

Additional leadership opportunities for the Dean include:


Alumni Relations and Comprehensive Campaign
o Provide follow-up with donors for the University’s comprehensive campaign that
ends June 2020, to generate significant resources for scholarships, student success,
and faculty support.



Faculty Recruitment and Development
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The College of Business continues to hire new tenure-track colleagues and is likely to
make a few additional hires in the next few years.
o The Dean will be charged with enhancing faculty diversity and retaining these new
colleagues and supporting development across the domains of faculty work.
o The Dean will have the opportunity to conduct searches for the Associate Dean of
the College as well as department chairs.
Academic Planning and Program Development
o The University has completed its 2016-2021 strategic plan (See Our Path to
Preeminence: the 2016 – 2012 Georgia College Strategic Plan)
o The Dean will support faculty and staff within the College in exploring opportunities
and developing new graduate and undergraduate programs that build on the
College’s strengths and address the needs of a highly-educated workforce and
citizenry within Georgia and beyond.
o The College will continue to review low-enrolled programs for sustainability,
streamlining, or reorganizing.
o





Maintain the long-term record of continuous accreditation with AACSB
o The incoming Dean will be tasked with ensuring a successful re-accreditation visit,
taking place in the 2021-2022 academic year.

Professional Qualifications and Personal Qualities
The preferred candidate will have an earned Ph.D. in an appropriate field and demonstrated
successful experience in academic administration within an accredited business school. Qualified
applicants should have evidence of scholarly and professional achievement that merits a
tenured faculty appointment at the rank of professor within the College.
The successful candidate will possess many of the following skills and qualities:


Evidence of distinguished teaching, scholarship, and service commensurate with that of a
full professor at a regionally accredited four-year institution;



A terminal degree in a discipline offered in the CoB;



AACSB Scholarly Academic status as defined by the CoB;



A minimum of five years of relevant academic leadership experience including significant
and progressive administration experiences at the department chair level or higher;



A strong commitment to the University’s liberal arts mission, the mission of the College of
Business, and a passion for working with and mentoring students;



Must meet SACSCOC accreditation requirements stated in C.S. 3.7.1 (www.sacscoc.org
(faculty credentials);



Knowledge of and experience with AACSB accreditation and the CIR process;
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Fullest consideration will be given to candidates with demonstrated experiences/abilities in:


Experience in budget management, fundraising, and resource development;



Experience in developing high-impact pedagogies and innovative and visionary
undergraduate and graduate programs;



Experience with appointment, evaluation, promotion, and tenure of faculty;



Successful experience with both AACSB and ABET accreditation team visits;



Demonstrated commitment to shared governance, transparency in management, and datadriven decision-making;



Demonstrated commitment to diversity, including recruitment of diverse students and
faculty;



Demonstrated evidence of leadership in supporting and facilitating excellence in teaching,
scholarship, and service;



Demonstrated evidence of promoting student persistence and success for all students in a
welcoming and inclusive environment;



Demonstrated ability to apply strategic planning and leadership;



Demonstrated track record of fundraising and development activities to support the College;



Experience with contemporary issues in higher education;



High-level communication and interpersonal skills.

Georgia College & State University: An Overview
Georgia College is Georgia's designated public
liberal arts university, offering undergraduate
programs of study in an inviting residential
college setting to students who are motivated to
make a difference in the world. As a member of
the Council of Public Liberal Arts Colleges
(COPLAC), Georgia College enrolls approximately
6,900 undergraduate and graduate students and
is prominently ranked in a number of leading
publications. Community-based learning is a
common theme at the University; and the
students, faculty, and staff members of Georgia College collaborate with the communities of
middle Georgia to provide invaluable educational experiences for our students and make
enriching contributions to the local area and beyond. The University also provides graduate and
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professional studies, on its main campus and online, to students who are looking to advance
their careers. Georgia College & State University is ranked number 10 in US News & World
Report’s “Top Public Schools in the South.” US News & World Report also ranks Georgia
College number five for both “Best Undergraduate Teaching Programs, South” and “Most
Innovative Schools, Regional.” For more information on the University’s other recognitions, go
to https://www.gcsu.edu/recognitions.
Beginnings
The school was founded in 1889 in Milledgeville, Georgia, as a public women’s educational
center. First known as Georgia Normal & Industrial College, the University also has been named
Georgia State College for Women, the Women's College of Georgia, Georgia College and, since
1996, Georgia College & State University.
Accreditation
Georgia College & State University is accredited by the Southern Association of Colleges and
Schools Commission on Colleges to award baccalaureate, masters, and doctorate degrees.
Georgia College has programs of study in four colleges – the College of Arts and Sciences, the
J. Whitney Bunting College of Business, the John H. Lounsbury College of Education and the
College of Health Sciences.
Class Sizes
As Georgia’s designated public liberal arts university, small classes that give ample opportunity
for individual student attention are common. Most class sections enroll between 15 and 35
students. Seminars, tutorials, and honors courses typically enroll 20 to 25 students with three
faculty facilitators.
Total Economic Impact Locally
The economic impact of the University on a six-county region is calculated to be more than
$284 million, according to a study released in November 2018 by the University System of
Georgia.
Vision, Values and Mission
Vision
Georgia College will be a nationally
preeminent public liberal arts
university.
Values
The Georgia College experience, which
is rooted in the liberal arts and
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provides the foundation for a lifetime of learning, growth and academic excellence, is based on
these shared values:
• The pursuit of knowledge and truth for the public good;
• The transformative effect of service, leadership, and collaborative engaged learning
experiences both in and beyond the classroom;
• Ethical principles including integrity, altruism, reason, respect and responsibility in discourse
and actions;
• Diversity and inclusion in all forms.
Mission
Georgia College is the state’s only designated public liberal arts university.
Georgia College Strategic Directions 2016 – 2021
On Nov. 9, 2015, President Dorman charged the Strategic Planning Steering Committee and the
chairs of the 13 subcommittees with the task of developing a strategic plan to position Georgia
College for preeminence as a public liberal arts institution. Each strategic planning
subcommittee was asked to address the question: What would have to happen to make Georgia
College the preeminent public liberal arts institution in the future? An overarching projection of
the scenario in 10 years (2025) was provided to the subcommittees, and the subcommittees
were asked to consider this possible future while preparing a strategic plan to serve the
University from 2016-2021.
As a result of the Strategic Planning Steering Committee’s work, the following Goals and
Initiatives were proposed:
Goal 1: Recruit, admit, enroll, retain, and
graduate highly qualified and diverse
undergraduate students.
Goal 2: Develop and implement distinctive
and transformative undergraduate
curricular and co-curricular experiences.
Transformative experiences include but
are not limited to: undergraduate
research; creative projects; study abroad;
service learning; community-based
learning; leadership development;
diversity and global learning; and field
and clinical-based practica, apprenticeships, preceptorships and internships.
Goal 3: Offer a limited number of exceptional quality graduate programs that are highly
relevant to workforce demand and supportive of the University mission.
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Goal 4: Align resources through generation, redirection, prioritization, cost containment, and
stewardship to address strategic priorities.
Goal 5: Enhance a professional environment that encourages the recruitment, retention, and
success of an exemplary and diverse faculty and staff.
Goal 6: Strengthen community and regional ties through service, research, programs, and
partnerships that enhance economic, educational, and cultural opportunities to improve the
quality of life for citizens of Milledgeville/Baldwin County and the middle Georgia region.

Academic Units of the University
The College of Arts and Sciences
The College of Arts and Sciences is at the core of Georgia College’s liberal arts mission. It offers
baccalaureate and graduate degree programs in the fine and applied arts, the humanities, the
behavioral and social sciences, the physical, biological and mathematical sciences, and various
professional fields.
In the spirit of liberal arts, students are challenged to address the analytical, historical, cultural,
and philosophical foundations of their disciplines, to think critically and creatively, to act with
ethical and aesthetic awareness, and to communicate effectively in a free and open exchange of
ideas. Students are encouraged to engage in scholarly, artistic, and creative activities.
Involvement within the community is also strongly encouraged through cooperative
partnerships with the public and private sectors, fine arts programming, and faculty activities.
The College of Arts and Sciences is committed to educating students to be responsible citizens
of a democratic society.
For detailed information on the programs and activities of the College of Arts and Sciences, click
www.gcsu.edu/artsandsciences.
The College of Business
Georgia College’s business school offers exactly what you would expect from one of the premier
public liberal arts universities. The J. Whitney Bunting College of Business offers a first-rate,
student-centered business education with a full array of AACSB-accredited academic programs
at both the undergraduate and graduate level.
The J. Whitney Bunting College of Business offers residential, student-centered undergraduate
programs for high-demand careers.
The nationally-recognized graduate programs for working professionals are affordable,
accessible, and AACSB-accredited. Information is available about online programs that include
Management Information Systems, Georgia WebMBA® at Georgia College and the Master of
Logistics and Supply Chain Management.
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The University’s goal is to develop capable, successful business professionals who are also
responsible citizens committed to contributing to the community.
For detailed information on the programs and activities of the College of Business, click
www.gcsu.edu/business.
The College of Education
The Dr. John H. Lounsbury College of Education at Georgia College offers several awardwinning undergraduate and graduate degrees. Instructional and school leaders gain valuable
opportunities and benefit from the meaningful partnerships the University maintains
with schools, districts, and other institutions and agencies. The COE is accredited by the
National Council for Accreditation of Teacher Education (NCATE), the Georgia Professional
Standards Commission (PSC) and the Southern Association of Colleges and Schools (SACS).
The mission of the College of Education is to innovatively and collaboratively develop and
empower educational professionals, P-12 communities, and the Georgia College community to
promote diversity, equity, advocacy, and excellence in learning, teaching, service, and
scholarship.
For detailed information on the programs and activities of the College of Education, click on
www.gcsu.edu/education.
The College of Health Sciences
The College of Health Sciences provides both undergraduate and graduate programs in
disciplines that emphasize health education, promotion, maintenance, and restoration.
Students in the College of Health Sciences study areas like human performance, music therapy,
specialized nursing, and other aspects of health and wellness.
The College’s focus is helping students develop into empowered leaders committed to
improving the health and well-being of individuals, communities, and our global society through
lifelong learning and dedicated service. Undergraduate degrees are offered in Athletic Training;
Exercise Science; Music Therapy; Public Health; and Nursing with both the BSN and the RN-BSN
degree programs offered.
For detailed information on the programs and activities of the College of Health Sciences, click
on www.gcsu.edu/health.
Graduate Programs
Ranked by U.S. News & World Report as one of the best master’s level universities in the south,
Georgia College offers close interactions with faculty and an engaged, hands-on approach to
curriculum. The graduate programs are nationally-accredited and recognized for their academic
merit and affordable cost. The University offers 32 graduate programs with 21 available as
online/hybrid degrees. Students have the opportunity to explore in-depth topics within their
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areas of study, while gaining real-world knowledge they will use to make their mark on the
world.
The graduate programs are highly regarded for their high quality and student-friendly delivery
systems. The College was ranked #2 for Best On-Line College in Georgia and the on-line
graduate program in Logistics and Supply Chain Management was ranked #9.
For detailed information on the programs and activities of the Graduate Programs, click on
https://www.gcsu.edu/future-students/graduate .

Milledgeville, Georgia
Serving as Georgia’s state
capitol for 64 years (1803 –
1868), Milledgeville is today
known as Georgia’s
Antebellum Capital. The city
is named in honor of John
Milledge who was the
governor of Georgia from
1802-1806 and donated land
for the University of Georgia.
The city is located less than a
two-hour drive from Atlanta
and an easy drive from all
the other great cities in the
Peach State - Athens, Macon,
Columbus and Savannah.
Carefully planned from its inception, the city was envisioned as an appealing combination of
broad streets running parallel with the four points of a compass and public squares of twenty
acres each. Today, Milledgeville is considered to be the only surviving example of a complete
Federal period city. In addition to the preserved period architecture of the city, local tourist
attractions include Georgia’s Old Governor’s Mansion and Andalusia, the final home of famed
author and Georgia College alumna Flannery O’Connor. For more about Milledgeville, visit
https://www.visitmilledgeville.org/.
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Procedure for Candidacy
Applications should include a letter of application, statement of administrative philosophy,
current curriculum vitae, and the names and contact information (address, email address, and
telephone number) of at least five references. References will not be contacted without prior
knowledge and approval of candidates. Application materials should be sent electronically via email to the Witt/Kieffer consultants Ann Yates and Jessica Herrington at GCSUDeanCOB@wittkieffer.com. Questions may also be directed to the consultants by telephone to
630-575-6926.
Nominations and applications will be accepted beginning June 1, 2019. Review of materials will
begin on September 1, 2019 and continue until the appointment is made. It is preferred,
however, that all nominations and applications be submitted prior to September 15, 2019. The
successful candidate will assume the position on July 1, 2020.
Please note that Georgia is an open-records state. The finalist will be required to submit to a
background investigation. GCSU is an Affirmative Action/Equal Opportunity Institution
committed to cultural, racial, and ethnic communities and to compliance with the Americans
with Disabilities Act. It is expected that successful candidates share these commitments.

Georgia College is committed to the fundamental principle of equal opportunity and equal
treatment for every prospective and current employee and strives to create a campus
environment which understands, fosters, and embraces the value of diversity. No person shall,
on the grounds of race, color, sex, sexual orientation, religion, national origin, age, disability,
veteran status, or genetic information, be excluded from employment or participation in, be
denied the benefits of, or otherwise be subjected to discrimination, under any program or
activity conducted by Georgia College.

The material presented in this leadership profile should be relied on for informational purposes
only. This material has been copied, compiled, or quoted in part from Georgia College & State
University documents and personal interviews and is believed to be reliable. While every effort
has been made to ensure the accuracy of this information, the original source documents and
factual situations govern.
All images and logos used in this leadership profile were attained from Georgia College & State
University and/or are owned by Witt/Kieffer via Getty Images.
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Appendix I: Organizational Chart

The J. Whitney Bunting
College of Business

Interim Assistant
Dean
Chris Lowery

Accounting
Department Chair
Catherine Whelan

Dean
Dale Young

IS & CS Department
Chair
Tanya Goette

Economics & Finance
Department Chair
Ken Farr

Center of Design
& E-Commerce
Caroline Collier

Center for Economic
Education
John Swinton

Management,
Marketing, and
Logistics Interim
Department
Chair
William Miller

Marketing Area
Coordinators
Renee Fontenot and
Joanna Schwartz

Institute for Logistics
& Transportation
Studies
Karl Manrodt

Witt/Kieffer is the preeminent executive search firm that identifies outstanding
leadership solutions for organizations committed to improving the quality of life.
The firm’s values are infused with a passion for excellence, personalized service
and integrity.

