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Executive Summary 

The Cleveland Institute of Art (CIA), one of the nation's leading accredited independent colleges of art 

and design, seeks a creative, energetic, transparent and strategic leader to serve as vice president for 

enrollment management and marketing. 

 

For 138 years, the Cleveland Institute of Art has been an educational cornerstone in Cleveland, Ohio, 

empowering individuals to build fulfilling careers and to enrich and advance the world. With 637 full-time 

students and 645 total students, CIA offers a personalized educational experience with the benefits of a 

larger institution. The curriculum is based on a 

depth of learning in each major combined with 

liberal arts classes woven throughout all four 

years. Students choose from 15 majors and live 

and work in Cleveland’s University Circle, one of 

the country's most unique cultur  al centers – 

recently named by Forbes Magazine as one of the 

ten prettiest communities in the country. CIA 

graduates are competitive as studio artists, 

designers, photographers, animators, 

contemporary craftsmen and educators, and they 

change the way we look at the world. 

 

Reporting directly to President Grafton J. Nunes and serving as a member of the executive cabinet, the 

vice president will provide leadership to the admissions, financial aid and marketing functions to 

proactively and strategically anticipate and respond to enrollment challenges while keeping the 

experiences of prospective students ever at the forefront. The Institute aims to elevate its visibility 

through more vigorous and strategic outreach on a national and international scale. Working 

collaboratively with other members of the CIA leadership team, the vice president will assume broad 

leadership within the institution, providing the vision, strategy and technical and operational 

direction to enhance the Institute's current and future enrollment. 

 

Creativity matters! The ideal candidate will have deep knowledge of emerging trends and promising 

practices in recruitment, admissions, financial aid, marketing and retention as well as a proven track 

record of creating a conceptual framework for enrollment management that can respond to the changing 

landscape of higher education and an institution's needs. Evidence of leading with integrity, inclusiveness, 

energy, optimism and a team-oriented philosophy and skill in shaping a culture that supports and makes 

possible innovative thought and creative solutions are valued. It will be important for the vice president to 

possess strong analytical abilities and an aptitude for enhancing systems and structures to harness data 

and technology and facilitate enrollment planning in order to meet institutional goals and raise the 

reputation of CIA across the nation and throughout the world. A passion for arts education and 

commitment to the mission of CIA and the education of the artist as a creator and important contributor 

to the global and civil society are essential for success. 

 

For information on how to apply for this position, inquire or submit nominations, please refer to the section 

“Procedure for Candidacy” at the end of this document.

https://www.cia.edu/academics/majors
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Role of the Vice President of Enrollment Management & 
Marketing 
 

Enrollment is a key priority for the Cleveland Institute of Art, and the vice president of enrollment 

management and marketing provides leadership for an energetic, transparent and coordinated 

enrollment effort, coupled with championing marketing success for the institution. The vice president is 

responsible for leading the offices of admissions, financial aid and marketing, and fostering a cohesive 

team to proactively and strategically anticipate and respond to enrollment challenges while keeping the 

experiences of prospective and current students ever at the forefront.  

The vice president reports directly to President and CEO Grafton J. Nunes and is a member of the 

executive cabinet. The vice president will lead a strong and talented staff to new levels of enrollment and 

marketing performance while holding the mission and the welfare of the Institute and its students 

paramount. The vice president provides direction for the admissions, financial aid and marketing teams, 

overseeing a division of 18 staff members and an operating budget of $1,639,000. 

 

 

Enrollment at CIA 

The Cleveland Institute of Art attracts students who are 

serious about becoming professional artists and designers 

and who seek a college that is both intellectually 

stimulating and artistically challenging. Students are drawn 

to the Institute for the core values of faculty mentorship, 

studio and academic rigor and the state-of-the-art 

curriculum. Admission to CIA involves a vigorous review of 

both the academic and artistic accomplishments of each 

candidate. 

CIA strongly believes in providing a personalized approach 

in the application process. To be considered for admission, students are asked to submit an application, 

official high school transcript, one letter of recommendation, and a portfolio of artwork. Submission of 

SAT/ACT scores are optional. Admissions counselors are available to help walk students through this 

process. Beginning with the Class of 2024, students are admitted directly into their major.  

The Admissions Committee evaluates students' portfolios to assess their technical abilities, 

conceptual problem-solving skills and their use of chosen mediums. Prior to that review CIA 

recommends that students schedule an appointment with an admissions counselor for a 

preliminary portfolio review. Upon completion of a student's application, admissions counselors and 

faculty are available to assist in making final choices for the student's portfolio prior to submission. 

CIA encourages students to meet with admissions counselors and faculty during Portfolio Day, 

during high school visits or when students visit CIA's campus. 
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CIA seeks to stabilize its current undergraduate enrollment through more strategic and aggressive 

outreach, enrollment, and retention programs. The goal is to enroll, consistently, 200 new undergraduate 

students each year. 

The following is a brief overview of enrollment statistics for the 2019-2020 academic year. 

 

Admission – Class entering Fall 2019 

1205 Applications 

 845 Admitted 

 182 Enrolled 

 

 

Total Enrollment 

637 Full-Time Students 

174 First-Year Students  

 

First-Year Class Geographic Distribution 

57% In-State/Ohio 

29% Out-of-State Domestic 

           32 states 

14% International 

           9 countries 

First Year Class Academic Profile 

Test Scores (25th – 75th) 

20-27 ACT Composite 

530-630 SAT Critical Reading 

480 - 580 SAT Math 

3.31  Average GPA 

 

First-Year Class Demographic Profile 

33% Male 

67% Female 

35% First generation 

40% Pell-eligible 

 

Retention and Graduation 

89% First-year retention rate 

51% Four-year graduation rate 

57% Six-year graduation rate 

Race/Ethnicity 

10% African American 

3% Asian American 

7% LatinX 

.7% American Indian/Alaska Native 

.3% Native Hawaiian/Pacific Islander 

68% White 

6% Two or more races 

5% Not indicated 

 

Costs and Financial Aid 

Total costs for 2019-20: 

Tuition/Fees  $43,305  

Room & Board $11,330  

Total  $54,635 

 

CIA offers a comprehensive program of financial assistance 

options including scholarships, grants, student employment 

and loans.  

 

▪ Over $6,654,000 was awarded to CIA's 2019 incoming class. 

▪ Ninety-nine percent of Fall 2019 new students received financial aid. 

▪ Ninety-eight percent of enrolled 2019 first-year and transfer students received CIA merit scholarships. 

▪ Eighty-six percent of enrolled first-year and transfer for the 2019–20 academic year who received a 

merit scholarship of $15,000 or more. 

▪ The average financial aid package for CIA's 2019 incoming class was $38,244. 

▪ Merit-based scholarships ranged from $8,500 to full-tuition. 
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Opportunities and Expectations for Leadership 

There has never been a better time to become and artist or designer. Industries such as product design, 

entertainment arts, visual arts and crafts need talent to feed a vibrant global market. As CIA aims to 

elevate its visibility through more vigorous and strategic outreach on a national and international scale, 

and the new vice president for enrollment management and marketing will be responsible for developing 

and executing strategies for achieving enrollment targets, including increasing the economic and 

geographic diversity of the student body. Working collaboratively with other members of CIA's leadership 

team, the vice president will assume broad leadership within the institution, providing the vision, strategy 

and technical and operational direction to enhance the Institute's current and future enrollment. Through 

collaborative partnerships with faculty, as well as with student life, the vice president will develop an 

integrated and long-term vision for enrollment planning and retention. 

The new vice president for enrollment management and marketing will address the following key 

challenges and opportunities, among others: 

▪ Develop a competitive enrollment strategy 

CIA is in the middle of developing a new strategic plan, which will guide the Institute for the next five 

years. Enrollment will be one of the top priorities. As the chief enrollment officer, the vice president 

will bring knowledge of emerging trends, promising practices, federal regulations and industry policies 

to inform the Institute's planning and budgeting efforts. The vice president will develop a forward-

thinking plan to successfully overcome the increased competition and decreases in the number of 

high school graduates that the Institute faces. Developing multi-year projections and articulating 

tactics supported by data will be essential to drive strategic direction and stabilize enrollment. In 

designing and implementing this strategy, the vice president will engage in candid, detailed and 

regular dialogue with senior leadership and members of the board of trustees about enrollment 

realities and possibilities. The vice president will encourage openness of communication and 

information sharing, foster accountability in decision making and support greater synergy and 

collaboration within the division and across the Institute in order to effectively operationalize 

enrollment management, implement the strategic plan and extend CIA's reach. 

 

▪ Raise the profile of the CIA through sophisticated marketing strategies 

With the marketing and communications functions joining the division, enrollment management has 

increased its scope. Leveraging the power of technology such as Slate, the new vice president will 

develop marketing strategies to boost enrollment and 

enhance the reputation of CIA across the nation and 

throughout the world. Working collaboratively with 

other campus partners, the vice president will develop 

and implement a marketing strategy that is backed by 

analytics and highlights both the Institute's success 

and impact over its 138-year history as well as its 

relevance in the future. Capitalizing on CIA's location in 

the dynamic and vibrant University Circle community 

and distinctive aspects of the curriculum, the new 

leader will refine and advance key messages that 
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capture the unique benefit of a CIA education and ensure those messages reach enrollment 

audiences for best impact on their enrollment decisions. 

 

▪ Grow enrollment by focusing on yield strategies 

While CIA's partnership with EAB has increased applications, the vice president will need to focus on 

securing commitments from admitted students. The vice president will need to formulate plans to 

engage admitted students through effective marketing and reinvigorating campus visit programs that 

showcase CIA's state-of-the-art facilities designed specifically for studying, living and exhibiting art; 

feature faculty who, in their own practices, are at the top of their fields; and highlight programs that 

empower individuals to build fulfilling careers and to enrich and advance the world. This will require 

expertise in data analysis, predictive modeling as well as a knowledge of how to effectively employ 

"high touch" outreach approaches. Additionally, recognizing that the cost of an arts education weighs 

heavily on the minds of students and their families, the vice president will devise pricing strategies 

and models to help make CIA an affordable option. 

 

▪ Align practices and resources to support strategic priorities 

The new vice president will routinely examine data to inform strategic direction, regularly assess the 

effectiveness of CIA's recruitment activities and financial aid programs and make appropriate 

adjustments so as to lead an effort that is continuously proactive, dynamic and refined. The vice 

president will ensure that expenditures are linked to outcomes, that policies and practices support the 

advancement of strategic priorities and systems are put in place to track and communicate progress 

toward enrollment goals. Growing enrollment and increasing retention are essential, and within this 

context, there are a few specific strategies that are important to the Institute. 

 

 Over 55% of CIA's student body is currently from Ohio. Through an agreement with the 

Central Academy of Fine Art (CAFA) in Beijing, China, a large portion of the Institute's 

international population comes from China. As Ohio experiences decreases in the number of 

high school graduates and external forces affect the enrollment of students coming from 

China, the vice president must employ creative and data-informed strategies to expand the 

Institute's footprint into new markets both domestically and internationally. 

 

 The Institute has made incredible strides 

in increasing diversity over the years. 

The percent of students from 

underrepresented backgrounds has 

grown from 5% eight years ago to 32% 

today. Approximately 40% of students 

are Pell-eligible. The Institute has also 

welcomed a number of non-binary and 

transgender students in recent years. 

This diversity contributes to an already 

rich and robust learning environment. 

CIA looks to not only celebrate and 

promote that diversity, but also assess recruitment and financial policies in order to further 

enhance diversity, equity and inclusion at the Institute. With attention to net revenue goals 
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and a commitment to advancing diversity, the new vice president will oversee the distribution 

of financial aid to ensure that its current practices align with the financial need and stability of 

the Institute now and into its future. 

 

 CIA prides itself on being able to take chances on talented students who present a different 

type of profile in the application process. The Institute moved to a test-optional policy because 

standardized test scores were not as effective in 

predicting the success of its students as high 

school grades and a student's portfolio 

submission. The vice president will be open to 

students who demonstrate creative talent and 

drive, and foster a personalized approach to the 

admission process. 

 

 This year, the Institute implemented a policy 

of directly admitting students into their major to 

address retention challenges caused by 

situations in which students were admitted to 

CIA but experienced difficulty getting into their 

desired area of study. The vice president will 

work with the academic departments and other 

senior leaders to refine enrollments on a year-to-year basis and continuously evaluate 

recruiting strategies and admission procedures to ensure positive outcomes for students and 

CIA. 

 

 

Professional Qualifications and Personal Qualities 

The Cleveland Institute of Art seeks a creative, energetic, transparent and strategic leader to serve as 

vice president for enrollment management and marketing. The ideal candidate will have the following 

professional qualifications and personal qualities:   

▪ A proven record of success in enrollment management leadership: A proven track record of 

creating a conceptual framework for enrollment management that can respond to the changing 

landscape of higher education and an institution's needs; significant professional involvement 

managing the complex interplay of marketing and recruiting campaigns, enrollment goals, yield, and 

financial aid; experience recruiting nationally and internationally; measurable success in advancing 

enrollment and retention goals;  

 

▪ Industry knowledge: Deep knowledge of enrollment management, financial aid strategy and 

student issues; an understanding of the challenges and opportunities for a small, private college 

in the competitive higher education marketplace; a solid grasp of financial aid rules and 

regulations; 
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▪ Analytical prowess: Aptitude for sophisticated, strategic and data-informed decision making; ability 

to ask the right questions, uncover meaning and harness research for its predictive results; skill in 

interpreting and presenting recommendations based on data; 

 

▪ Technological sophistication: A strong 

understanding of systems integration that can 

achieve efficiencies in the admission and financial 

aid processes; ability to leverage digital 

communications and social media to advance 

marketing strategies and enrollment success; 

skillfulness in database management that leads to 

the ability to collect and generate reliable data 

that can be analyzed and interpreted for strategic 

planning; an understanding of the needs for 

internal control and software compliance; 

 

  

▪ Marketing savvy: A keen, proactive and forceful understanding of marketing opportunities and 

potential as well as the ability to execute new initiatives with great finesse; strong ability in 

distinguishing and marketing an institution against a competitive set of peer institutions; effectiveness 

in capitalizing on appropriate opportunities to expand or enhance institutional attractiveness; 

 

▪ Creative leadership: The ability to move beyond conventional wisdom and implement a variety of 

innovative and imaginative efforts; skill in shaping a culture that supports and makes possible 

innovative thought and creative solutions;  

 

▪ Management expertise: A seasoned manager who can see the big picture, but understands the 

daily tasks and constraints that contribute to that big picture; evidence-based management skills to 

ensure data-informed decision making, evaluation and priority assessment in alignment with the 

strategic plan; ability to lead with vision, integrity, inclusiveness, energy, optimism and a team-

oriented philosophy in directing the overall enrollment management, financial aid, and marketing 

functions. 

 

▪ Financial acumen: Ability to fully grasp the short and long-term implications of recruitment and 

financial aid decisions and effectively manage the department's operating budget; knowledge of 

financial aid optimization strategies; 

 

▪ Excellent collaboration and communication skills: An extremely collaborative leader who leads 

by example, is willing to roll up their sleeves and get the job done and carefully listens to and 

considers the counsel and recommendations of internal stakeholders and external constituents; a 

willingness to work with a highly engaged and interested board, staff and faculty to build 

partnerships across the institution and long-term champions of enrollment, financial aid and 

marketing; demonstrated ability to articulate a vision and present information in a clear, concise and 

direct manner to a wide variety of constituents; possesses a talent for translating numbers into 

human terms;  
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▪ Appreciation of arts education: Values the complexity of the Institute; an understanding the 

student profile at CIA and the needs of this population; a commitment to the education of the artist 

as an important contributor to the global and civil society; 

 

▪ Personal qualities: Transparent, honest, diplomatic, creative, student-centered, approachable, 

relationship-oriented; possesses a strong commitment to diversity, equity and inclusion and has a 

record of enhancing diversity in highly impactful, measurable and consistent ways; willingness to 

travel and work flexible hours; 

 

▪ Credentials: A bachelor's degree is required; a master's degree is preferred; senior level experience 

in higher education administration. 
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About Cleveland Institute of Art 

Overview 

Internationally recognized for excellence and innovation, the Cleveland Institute of Art has received 

widespread acclaim for the quality of its programs and the achievements of its alumni. With 

approximately 645 students, and a student-to-faculty ratio of 10:1, CIA offers a personal educational 

experience with the benefits of a larger institution. Students choose from 15 majors, and live and work in 

Cleveland's University Circle, one of the country's most unique cultural centers – recently named by 

Forbes Magazine as one of the ten prettiest communities in the country. 

 

Over the years, the Institute has earned a reputation for being among the top ten professional colleges of 

art and design in the country. The CIA is accredited by the Higher Learning Commission of the North 

Central Association of Colleges and Schools and the National Association of Schools of Art and Design 

(NASAD). The Institute is also a member of the Association of Independent Colleges of Art and Design 

(AICAD) and the Northeast Ohio Council on Higher Education. Since 2013, the Princeton Review has 

recognized CIA as a Best Midwestern College. The Institute is the only dedicated college of art and 

design on the list. Payscale.com's Best 2017-2018 College Salary Report assessed colleges and 

universities on student's post-graduation salary potential. Among 1,509 schools cited by Payscale for 

positive salary potential, CIA was in a four-way tie at No. 666. Payscale also ranks schools in terms of 

their value to students interested in particular majors. CIA ranked 122 among a total of 416 schools 

selected as good choices for art majors. 

 

Mission and Values 

The Cleveland Institute of Art is an independent college 

of art and design committed to leadership and vision in 

all forms of visual arts education. The Institute's mission 

is to nurture the intellectual, artistic and professional 

development of students and community members 

through rigorous visual arts and design education. CIA's 

vision is to advance culture, community and global 

quality of life.  

Celebrating 138 years 

Cleveland Institute of Art (CIA) has an internationally-recognized heritage of excellence and 

innovation that dates back to 1882. 

 

That year, the school was chartered as the Western Reserve School of Design for Women. The 

school's first name reflects the forward-thinking views of founder Sarah Kimball, who opened her 

home for the first class meetings, attended by just one teacher and one student. 

 

The school would soon to become co-ed and known as The Cleveland School of Art. It blossomed 

under the influence of a dedicated and talented faculty, whose prize-winning art and commercial 

designs are known collectively, even today, as “the Cleveland School.” 

 

https://www.payscale.com/college-salary-report/best-schools-by-majors/art/page/5
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In 1956, CIA moved its primary facility to East 

Boulevard across from the Cleveland Museum of Art. In 

1981, the Institute purchased a former Ford automobile 

assembly factory on Euclid Avenue about half a mile 

from the East Boulevard building to also house CIA's 

academic programs, which is now listed on the 

National Register of Historical Places in Ohio. In the 

summer of 2015, CIA's campus was consolidated to the 

Euclid location. The Ford factory building was 

renovated, and an 80,000 square foot addition was 

added. The new building includes facilities for all of 

CIA's academic programs, administrative offices and 

public programming venues, and is called the Gund 

Building after the Gund family, who have been patrons 

of CIA for generations. 

 

 

Academic Programs 

CIA's ultimate goal remains preparing the next 

generation of artists and designers for professional and 

leadership roles in the visual arts and design fields. The 

development of creative thinking, problem solving and 

risk taking are as vital to the academic program as 

artistic exploration and practical application. The unique features of the Institute's curriculum have 

benefits that make CIA graduates competitive as gallery artists, product and transportation designers, 

graphic designers, photographers, animators, contemporary craftspeople and educators. The Institute's 

Foundation program strengthens existing skills and challenges students to explore the creative edges. Its 

broad-based liberal arts offerings give context to the studio majors. The first-year studio electives give 

students a chance to experiment with a major. The required Professional Practice program gives students 

real world exposure and contacts that contribute to a smooth transition to work or graduate school. And, 

CIA's senior experience, the BFA Exhibition, is unlike any other art and design school capstone. Students 

present a body of work and are critiqued as a professional – with the focus on helping refine an artistic 

path before they graduate.  

 

With a 50 full-time and 60 part-time member faculty, all of whom are practitioners of their craft, the 

Cleveland Institute of Art's dedicated academic cohort nourishes and cultivates creativity and artistic 

vision, enabling students to flourish in their chosen careers. Ninety percent of CIA's ranked faculty 

members hold a Ph.D. or terminal degree in their field. They are engaged in regional, national and 

international areas. They have created films for Pixar and Disney, made giant inflatable sculptures 

for national art exhibitions and have shown their work in galleries and museums around the world. 

 

The Institute offers a Bachelor of Fine Arts (BFA) degree in animation, life sciences illustration, 

ceramics, drawing, game design, glass, graphic design, illustration, industrial design, interior 

architecture, jewelry and metals, painting, photography, printmaking, sculpture and expanded 

media, transportation design and video and digital cinema. Students enter their major as 

sophomores and spend three intense years building skills and mastering techniques. CIA also 

believes that in order to create, one needs not only art and design skills, but also the ideas behind 
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them. So woven throughout each semester at CIA are courses in the humanities and social 

sciences—art history, English, philosophy, anthropology, psychology. 

 

“Real World” Experience 

 

CIA empowers individuals to pursue and attain creative careers that matter personally, and to 

the world. Graduates leave CIA enriched by the spent with working-artist faculty and with clients 

outside the Institute. Additionally, CIA's commitment to ensuring career readiness means 

students will graduate with real world experiences. All of CIA's students earn credit through 

internships or courses that connect them with projects outside the Institute. 

 

Just a few examples of these real-world experiences include students consulting for the world-

class Cleveland Museum of Art and Cleveland City Hall, illustrating the first near-total-face 

transplant at the Cleveland Clinic, collaborating with Case Western Reserve University 

engineering students at the think[box] innovation center, designing orthopedic surgery 

instruments for a leading medical technology company, participating in professional exhibition 

venues such as at the Museum of Contemporary Art (MOCA), creating urban beautification 

improvements for the surrounding city, re-designing the Humvee interior for the Department of 

Defense and building an offsite wood-burning kiln. 

 

More than 80% of the members of the 2019 class participated in one or more internships before 

they graduated. Nearly 94% of the 2019 CIA graduates are employed, exhibiting or have started 

their own business. 

 

Continuing Education and Community Outreach 

 

CIA's Continuing Education and Community Outreach (CECO) program offers dynamic art and 

design classes through unique course content and access to high-quality faculty and facilities. Each 

semester, CIA serves adults and students by helping individuals learn new techniques or improve 

existing skills. 

 

▪ Young Artists Classes: Offered during the summer for students in grades 5-12, classes build upon 

fundamental skills through drawing, painting, digital art and craft. 

 

▪ Pre-College: Each summer, CIA offers a two or four-week residency to rising sophomores, juniors, 

and seniors in high school. During Pre-College, creative students will experience life at a college of art 

and design, create a portfolio, and learn from top professionals, all while earning college credit.  

 

▪ Educators: Throughout the year, Continuing Education at CIA offers multiple programs designed to 

give teachers an edge in the classroom and in their own studio.  

 

▪ Life Drawing: Offered throughout the year, pay-as-you-go life drawing sessions allow arts to draw at 

their own pace and receive critique from the moderator. 

 

More information on The Cleveland Institute of Art may be found at its web site http://www.cia.edu/  

https://www.cia.edu/continuing-education
http://www.cia.edu/
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Leadership 

Grafton J. Nunes, President  

Grafton Nunes joined the Cleveland Institute of Art in 2010, 

when he became the 10th president in the College's history. He 

presides over CIA's 15 programs of study in art and design. In 

2015, he completed a six-year, $75 million capital campaign 

and campus unification project that consolidated operations 

under one roof in the George Gund building at 11610 Euclid 

Avenue. During his tenure, CIA has built two new residence 

halls, increased enrollment by more than 150 students, and 

expanded its profile nationally and internationally as a 

premiere college of art and design. 

 

Nunes was founding dean of the School of the Arts at 

Emerson, what has become the larger of Emerson's two 

schools. Prior to Emerson, Nunes served for 22 years at Columbia University, concluding his tenure 

there as associate dean of the School of the Arts. 

 

Nunes is a graduate of Columbia University with an MFA in film history, theory and criticism, and a 

Master of Philosophy in Theater History and Film Studies. At the College of the Holy Cross, he 

received his Bachelor of Arts in English and religion. During an active career as a film writer and 

producer, Nunes was producer of the film The Loveless, directed by Oscar winner Kathryn Bigelow. 
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Student Life 

Cleveland Institute of Art is located in the heart of 

Cleveland's cultural district, University Circle.  Chosen 

by Forbes Magazine as “one of the ten prettiest 

neighborhoods in the country,” University Circle is 

home to students from Case Western Reserve 

University, the Cleveland Institute of Music, and CIA, 

which provides students with an opportunity to 

experience an active college environment of more than 

8,000 students. CIA also shares University Circle with 

major arts institutions such as the world-renowned 

Cleveland Museum of Art, Cleveland Orchestra, as well 

as the Cleveland Botanical Garden, Cleveland Museum 

of Natural History, and Cleveland History Center. 

University Circle is also home to world-class healthcare 

organizations including the Cleveland Clinic and 

University Hospitals of Cleveland. Additionally, the campus is part of the Uptown Project, an 

exciting new development that includes restaurants, retain shopping and a grocery store. 

Downtown Cleveland is less than five miles from campus.  

 

Facilities 

The state-of-the-art facilities at the Cleveland Institute of Art provide students with space designed 

specifically for studying, living and exhibiting art. The campus is a creative, friendly environment 

that allows students to pursue their dreams. 

 

CIA's George Gund Building was designed by Stantec architects and completed in 2015. It is 

located at 11610 Euclid Avenue, and home to classrooms, studios and administrative offices. The 

248,000-square-foot building: 

 

▪ includes Reinberger Gallery; the Ann and Norman Roulet Student + Alumni Gallery; the Fran and 

Jules Belkin Media Gallery; and the American Greetings Welcome Center. 

▪ houses the Peter B. Lewis Theater, home of CIA's Cinematheque, which was name one of the 

country's best repertory movie theaters by The New York Times. The theater, which opened in 2015, 

features a 36-foot-wide screen, 4K digital and 35mm film projection and Dolby Digital 7.1 sound. 

▪ displays still and moving images on a 35’ x 50’ stainless steel media mesh mounted on the western 

façade near Euclid Avenue. Each bulb functions as a pixel in the images displayed. The same type of 

media mesh is found at Port Authority bus terminal in NYC and American Airlines Arena in Miami. 

▪ houses the Jessica R. Gund Memorial Library, which has collections specifically developed for the 

visual artist, designer, and craftsperson. It is a great place to study, read, research, receive help, 

relax, or just hang out. Public-access computers, printers, scanners, and photocopiers are available 

for use, and the library also houses a collection of artists’ books, the College's archives, and extensive 

digital resources. 

▪ was built as a Ford Model T assembly plant and added to the National Register of Historic Places in 

1976. 

https://www.cia.edu/student-life/our-campus/the-neighborhood
http://cia.edu/cinematheque
http://www.cia.edu/library
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CIA students have their very own studio space from the time they enter their major until the time 

they graduate. The Cleveland Institute of Art is one of the only art and design schools that provides 

personal space to all students in a major – beginning in their sophomore year. 

 

Housing 

First- and second-year students live on campus in CIA-owned housing. Living on campus for the 

first two years eases the transition for many who are moving away from home and teaches the 

necessary skills of living independently. In addition, it allows students more time to focus on 

classes and art making.  

 

First-year students live in Uptown Residence Hall, which opened in 2014. Designed in consultation 

with students, it consists of two-bedroom suites 

that house two students per bedroom, each with 

their own bath. The two bedrooms are connected 

by a common work area and kitchenette. Uptown's 

six floors feature lounge areas, a cardio lounge, 

onsite printing, free laundry, and three outdoor 

decks with views of MOCA Cleveland and downtown 

Cleveland. 

 

Second-year students reside in Euclid 117, which 

opened in fall 2018. These apartment units feature 

four-person suites with individual bedrooms, two-

person suites, and singles for students with special 

needs. 

 

CIA's residence halls are close to some of the city's 

best food and entertainment. Students can grab 

pizza or a cannoli up the hill in Little Italy. Alternatively, student can watch a film at the Cleveland 

Institute of Art Cinematheque, Everything the Cinematheque shows is a Cleveland exclusive at the 

time of its showing, and most films who theatrically no place else in the region. No matter where 

students choose to live, the CIA's University Circle campus offers the experience of a true artist's 

community. 

 

 

https://www.cia.edu/cinematheque
https://www.cia.edu/cinematheque
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Cleveland, Ohio 

The city proper has a population of 385,525, making it the 52nd-largest city in the United States and 

the second-largest city in Ohio. Greater Cleveland is ranked as the 33rd-largest metropolitan area in 

the U.S., with 2,057,009 people in 2018. Cleveland's economy relies on diversified sectors such as 

manufacturing, financial services, healthcare, biomedicals and higher education, and is 31st in the 

nation per economic output, with GDP of $134 billion in 2018.  

 

The city's major cultural institutions include the Cleveland Museum of Art, Playhouse Square, and 

the Rock and Roll Hall of Fame. Cleveland is also home to the Cleveland Orchestra, widely considered 

one of the finest orchestras in the world, and often referred to as the finest in the United States. 

The Orchestra plays in Severance Hall during the winter and at Blossom Music Center during the 

summer. 

 

Known as "The Forest City" among many other nicknames, Cleveland serves as the center of 

the Cleveland Metroparks nature reserve system. 

 

Cleveland's professional sports teams include the Cleveland Indians (Major League Baseball), Cleveland 

Browns (National Football League), Cleveland Cavaliers (National Basketball Association), Lake Erie 

Monsters (American Hockey League) and the Cleveland Gladiators (Arena Football League). 

 

Typical of the Great Lakes region, Cleveland exhibits a continental climate with four distinct seasons. 

 

https://en.wikipedia.org/wiki/List_of_United_States_cities_by_population
https://en.wikipedia.org/wiki/United_States
https://en.wikipedia.org/wiki/List_of_cities_in_Ohio
https://en.wikipedia.org/wiki/Greater_Cleveland
https://en.wikipedia.org/wiki/List_of_Metropolitan_Statistical_Areas
https://en.wikipedia.org/wiki/Economy_of_Greater_Cleveland
https://en.wikipedia.org/wiki/Health_care_in_the_United_States
https://en.wikipedia.org/wiki/Cleveland_Museum_of_Art
https://en.wikipedia.org/wiki/Playhouse_Square
https://en.wikipedia.org/wiki/Rock_and_Roll_Hall_of_Fame
https://en.wikipedia.org/wiki/The_Forest_City
https://en.wikipedia.org/wiki/List_of_nicknames_for_Cleveland
https://en.wikipedia.org/wiki/Cleveland_Metroparks
https://en.wikipedia.org/wiki/Nature_reserve
https://en.wikipedia.org/wiki/Continental_climate
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Procedure for Candidacy 

All applications, nominations and inquiries are invited. Applications should include, as two separate 

documents, a CV or resume and a letter of interest addressing the responsibilities and requirements 

described in this profile. 

WittKieffer is assisting the Cleveland Institute of Art in this search. For fullest consideration, candidate 

materials should be received by May 11, 2020.  

Applications, nominations and inquiries can be directed to: 

Shelley Arakawa, Amy Crutchfield and Lauren Bruce Stets 

CIAVPEMM@wittkieffer.com 

It is the policy of the CIA to provide equal employment and advancement opportunities to all applicants, 

candidates, and employees. We do not discriminate in employment opportunities or practices on the basis of 

gender, sexual orientation, race, color, religion, national origin, age, mental or physical disability, veteran status, or 

any other legally protected group. We will make reasonable accommodations for qualified individuals with known 

disabilities unless doing so would result in an undue hardship to CIA. This policy governs all aspects of 

employment, including selection, job assignment, promotion, compensation, discipline, termination, and access to 

benefits and training. 

 

 

 

 



Cleveland Institute of Art Vice President of Enrollment Management & Marketing 

 

 
17 

 

Addendum – Organizational Chart 

Office of Enrollment Management & Marketing 

03/04/2020 


