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Executive Summary  

Smith College is among the largest women’s colleges in the United States, with students from 49 states 
and 70 countries. Founded almost 150 years ago in the mind and conscience of a New England woman, 
Sophia Smith, at a time when there were practically no choices for women who wanted an education 
equal to that available to men, the college's success has been dramatic and undeniable. Today, Smith is 
among the top 20 liberal arts colleges in the country, continuing its founder's audacious vision and 
maintaining an unwavering commitment to educating women of promise for lives of distinction and 
purpose. While much has changed since its founding, the constants of an uncompromising defense of 
academic and intellectual freedom; an attention to the relation between college education and the larger 
public issues of world order and human dignity; and a concern for the rights and privileges of women, 
endure at Smith. In this dynamic moment of change and promise for the college, Smith seeks its next 
vice president for enrollment.  

Reporting to President Kathleen McCartney, the vice president for enrollment will provide visionary and 
ambitious leadership for all aspects of undergraduate student recruitment, selection, enrollment, billing 
and financial aid. Guiding a highly competitive admission program that gives strong emphasis to student 
achievement, potential for success, diversity and access, the new vice president will lead a team 
responsible for recruiting, enrolling and aiding extraordinarily talented classes of highly motivated 
students. As a member of a deeply collaborative President's Cabinet, the new vice president will work 
with the other senior team members to achieve the college's greatest ambitions, building on current 
strengths and continuously enhancing Smith's national and global visibility, reach and influence. 

Long committed to social justice, Smith is reaffirming its dedication to the values of equity, inclusion and 
the fundamental worth and dignity of all people. Smith's "Here for Every Voice" campaign seeks to close 
the economic gap that puts education out of reach for so many of the world's most promising students, 
and gives voice to students of all backgrounds. In fall 2020, the college received a transformational gift of 
$50 million, with $40 million designated toward student financial aid. This generous gift will serve as a 
building block and allow the college to make a giant stride in equalizing the Smith experience for students 
from low- and middle-income backgrounds. Importantly, this will also bring Smith closer to fulfilling its 
dream of need-blind admission. In leading admission and financial aid, the new vice president will 
powerfully reinforce this commitment through the recruitment of a student population that is increasingly 
diverse and representative of the nation and world as a whole.  

The new vice president will be forward thinking, collaborative and committed to Smith's values and the 
transformational power of a liberal arts education within a women's college environment. The ideal 
candidate will be able to provide strategic direction and leadership to an enrollment program that is well-
executed, forward-thinking and student-centered. The personal qualities of integrity; exceptional 
interpersonal and communication skills; significant strategic and analytical capacity; technological savvy; 
and an inclusive work style are imperative. Diversity and inclusion are critical to the Smith community, 
and the college seeks to recruit, develop and retain the most talented people from a diverse candidate 
pool. The successful candidate must convey a commitment to and record of advancing student access as 
well as diversity in all its forms.  

https://www.smith.edu/about-smith/giving/here-for-every-voice
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Additional information about Smith may be found on the college website. To submit a nomination or 
express personal interest in this position, please see Procedure for Candidacy on page 14. 

Role of the Vice President for Enrollment 

As the first in my family to attend college, I consider myself lucky. In today’s knowledge economy, 
without college access there is no level playing field, there is no equity, there is no American 
dream.– Kathleen McCartney, President 
 

The new vice president will sustain and build upon 
Smith's admirable trajectory while thinking big, 
inventively and opportunistically. Reporting to President 
Kathleen McCartney and serving on the President's 
Cabinet, the vice president for enrollment will be 
responsible for all aspects of undergraduate student 
recruitment, selection, enrollment, financial aid and 
billing for the college. Through oversight of the Offices 
of Admission and Student Financial Services, the vice 
president will provide leadership in developing and 
implementing student recruitment and financial aid 

strategies. The vice president will provide energetic, forward-thinking and results-oriented 
leadership and vision to a total team of 36 and manage a total operational budget of $4.85 million.  
 
In addition, Smith's next vice president for enrollment will: 
 
▪ Add value by serving as an influential and strategic contributor to the college's ongoing success; as a 

senior leader, actively participate in setting direction for Smith and ensuring its future success. 

▪ Be highly engaged with and responsive to Smith's dedicated partners, such as senior leadership, 
trustees, faculty, staff, students and dedicated alumnae, internally and externally. 

▪ Articulate annual and long-term enrollment goals that will ensure that Smith continues to be a 
destination college for smart, thoughtful and ambitious women seeking a transformative education.  

▪ In partnership with the senior vice president for alumnae relations and development and the vice 
president for alumnae relations, draw upon the power of Smith's 53,000 alumnae network in the 
recruitment of students, recognizing that Smith's students today are the alumnae of the future, and 
provide support for financial aid development efforts.  

▪ Clarify key differentiators that position Smith in the highly competitive higher education landscape.  

▪ Develop strategies to meet financial aid and revenue goals, ensuring compliance in the areas of billing 
and financial aid for the college and School of Social Work.   

▪ Analyze both quantitative and qualitative data to shape strategic directions and regularly reassess the 
effectiveness of Smith's policies, recruitment activities and financial aid programs.  

▪ Emphasize the use of technology to advance the college’s enrollment goals and develop further an 
effective and efficient operating environment.   

https://www.smith.edu/
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▪ Support the college's priorities of excellence and diversity in its student body and champion Smith's 
social justice mission.  

▪ Foster a strong working partnership with the registrar in support of excellent service to prospective 
and current students. 

▪ Think ambitiously, creatively and holistically about resource allocation to support the challenges of 
shifting demographics and the needs of students.  

▪ Develop, create, manage and maintain partnerships with local, national and international 
organizations as well as the college counseling community to enhance current student pipelines and 
develop new pipelines; hold membership in external organizations and participate in activities that 
promote the enrollment goals of the college.  

▪ Serve as a dynamic spokesperson for the college on women’s college issues as well as a national 
leader in conversations on admission, 
the value of higher education and of the 
liberal arts, social and racial justice, 
equity, affordability and access. 
 

Enrollment at Smith 

Office of Admission 

The Office of Admission is responsible for 
Smith’s undergraduate domestic and 
international admission program and is 
charged with communicating Smith’s 
academic and cultural strengths broadly 
to prospective students, their families, 
college counselors and others. The Office of Admission includes a program budget of just under 
$1.3 million and a dedicated and experienced team of 22 staff members. 
 
Smith takes a holistic and individual approach to each application. Admission officers read in 
tandem and geographically as they consider how to best shape the class. Applications are carefully 
considered for high school program, performance, experiences and potential for success at Smith. 
The college accepts two applications for first-year admission – the Common Application and the 
Coalition Application. A writing supplement is required for each application. 
 
Smith evaluates transcripts; reads letters of recommendation and essays; reviews extracurricular 
activities; and looks for evidence of success in a rigorous curriculum. SAT I or ACT and SAT II 
scores are optional for U.S. Citizens and U.S. permanent residents. Smith recently adjusted the 
testing policy for international students in response to the COVID-19 pandemic, making testing  
optional for a two-year period beginning with applicants for Fall 2021 admission. A personal 
interview is optional for first-year and transfer students and required for Ada Comstock Scholars. 
 

https://www.smith.edu/admission-aid/how-apply
https://www.smith.edu/about-smith/ada-comstock-scholars-program
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Traditionally, Smith enrolls more than 2,400 undergraduates. Smith remains strongly committed to 
the education of women at the undergraduate level, but admits both men and women as graduate 
students. The student body is drawn from 49 states and Washington D.C. and around the world; 
14% of students are international citizens, representing over 70 countries.  
 
Statistics for the class of 2024 include:  
 
▪ Applicants: 5,249 
▪ Admitted: 1,917 (37%) 
▪ Enrolled: 527 (27%) 
▪ Early decision candidates: 8.7%  
▪ Nearly 40% of first-time, first-year students are students of color (domestic SOC includes Black, 

Latinx, Native American and Asian American) and over 20% are underrepresented minorities 
(domestic URM include Black, Latinx and Native American). The class includes 7% African American 
students, 12% Asian American students, 13% Latinx students and 0.2% Native American students  

▪ First-generation students account for 19.5% of the class 
▪ 12.9% of the class are international students (compared to 14% in fall '18 and 15% in fall '19)  
▪ Legacies (mother, daughter or sister attended Smith): 44 (compared to 52 in fall '18 and 46 in fall 

'19) 
▪ High schools: almost 2,900 high schools are represented in the applicant pool, and 29 applicants 

were home-schooled 
 
Office of Student Financial Services  

The Office of Student Financial Services is responsible for the distribution of $81 million in federal, 
state and institutional aid and billing. The director of student financial services manages a program 
budget of $106,000 and leads a dedicated and experienced team of 14 staff members. Smith 
guarantees to meet the full documented need, as determined by college policy, of all admitted 
domestic and international students who apply for aid by the published admission and financial aid 
deadlines.  
 
The college offers a limited number of awards based on merit rather than need. Some exceptional 
programs include:  
 
▪ Dora Windes Zollman Scholarships: The Zollman Scholarship is the college's highest academic 

scholarship. Beginning in the 2019/20 academic year for entering first-years, this scholarship is half of 
the tuition cost for four years and is awarded to fewer than ten first-year students based on their 
exceptional promise for Smith. Zollman Scholars are also invited to participate in the STRIDE paid 
research program. This scholarship is available to U.S. citizens. 
 

▪ STRIDE Scholarships: The STRIDE Program offers students with outstanding academic and 
personal qualifications a close working relationship with a faculty member during their first two years 
at Smith College. Beginning in the 2019/20 academic year for entering first-years, this scholarship of 
$22,500 per year (limited to $11,250 per semester of enrollment) for four years is awarded to 
approximately 50 students each year. In addition to the scholarship, students are also given an 

https://www.smith.edu/about-smith/sfs
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annual stipend of $2,770 each year for two years that is linked to research with faculty members. 
After the first two years, STRIDE scholars will receive the standard work-study allowance as part of 
their financial aid awards. 

 
▪ Smith Presidential Scholarship: Each year a select number of applicants are identified as 

outstanding candidates and are awarded the Smith Presidential Scholarship. Beginning in the 
2019/20 academic year, entering first-year Presidential Scholars receive a merit-based award of 
$12,000 annually ($6,000/semester) for four years. 

 
▪ Springfield/Holyoke Partnership: This partnership provides up to four full-tuition scholarships for 

students from public schools in Springfield and Holyoke, Massachusetts. All students who apply to 
Smith from these schools will be automatically considered. This scholarship is available to U.S. 
citizens. 

 
▪ Trustee Grant: The trustees of Smith College offer tuition assistance to the daughters of current 

residents of Northampton or Hatfield, Massachusetts.  
 
Merit aid is offered only at the time of admission. All applicants for admission are automatically 
considered; there are no special application forms. Students are selected by the Office of Admission 
and must maintain satisfactory academic progress in order to have their scholarships renewed 
annually. Many of Smith's merit awards include a reduced loan expectation for those merit scholars 
with additional financial aid. Merit scholarships are considered a resource when determining 
eligibility for need-based financial aid. Students who have need-based aid eligibility above and 
beyond the amount of merit scholarships will receive need-based aid to cover the difference. 
 

Sixty-seven percent of all students receive 
financial aid from Smith, and 73% receive aid 
from any source. The average need-based grant 
is $48,117, with grants ranging from $1,972 to 
$71,622. First-generation students account for 
19.9% of Smith's student body, and 22% of 
Smith students receive federal Pell grants. 

Tuition and Fees, 2020-21 
Tuition: $53,940 
Room and Board: $16,880 
Student Activities Fee: $284 

Opportunities and Expectations for Leadership 

This is Smith's time – to reflect the diversity of the nation, champion social justice and engage in the 
urgent debate around affordability and access. Smith seeks a systems leader and strategic thinker who 
has the ability to cultivate and shepherd change. The college's outgoing vice president for enrollment, 
Audrey Smith, has served the Smith community for more than 20 years. Ms. Smith recently announced 
her retirement, leaving a legacy as an admired and respected colleague who has greatly influenced 
Smith's student population. The new vice president will have the distinct opportunity to further the 

https://www.smith.edu/about-smith/sfs/financial-aid/traditional/merit
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trajectory of an immensely successful and effective enrollment operation, and the Smith community looks 
forward to welcoming a new vice president who will leave their own mark on the institution. 

In addition, the vice president for enrollment will be expected to: 

▪ Provide visionary and strategic leadership for the future  
These are dynamic and challenging times in higher education. Smith, however, is a place where 
dreams can be realized; its stature, reputation, financial strength and visionary leadership will 
contribute to an even brighter future for the college. Smith’s record of attracting, selecting and 
retaining a multi-talented and diverse student body is remarkable. Even so, Smith is preparing for the 
future, and President Kathleen McCartney has stated that Smith will be a leader in these changing 
times and “embrace challenges as opportunities for change.” Smith's admission, aid and billing 
operation must continuously anticipate and evolve with the sometimes disruptive higher education 
landscape. Smith’s vice president will be a leader who can effectively navigate change and 
diplomatically confront the status quo, possessing the vision, skill and confidence to ask probing 
questions, challenge previous assumptions, listen and learn. Essential to their success will be the vice 
president's ability to promote open dialogue and the sharing of ideas, leading a collaborative and 
highly engaged operation that will clarify the key messages that will speak most clearly to and about 
the college to both internal and external audiences in the future. An early assessment of Smith's 
market position will also be critical in order to explore all possibilities for future enrollment and 
shaping an admission, aid and billing program that is nimble, creative, forward-thinking and 
constantly assessed.  

 
▪ Enhance Smith's reach with continued focus on diversity and access  

While Smith's position is strong, it is not impervious to the forces impacting higher education and 
competes for students among an elite, well-resourced group of institutions. Over the last 10 years, 
Smith's incoming class has become increasingly diverse. On average, first-generation students have 
made up approximately 17% of the incoming class, and the international student population has 
increased steadily to a targeted level of roughly 15% of total undergraduate enrollment. The vice 
president will sustain and extend the college’s recent enrollment trajectory, with the goal to seek 
continuous improvements in all facets of student admission and aid. Priorities for the vice president 
will include expanding the reach of Smith's recruitment efforts nationally into new markets, 
developing a plan to address further changing student demographics, advancing the college’s 
competitiveness for highly qualified and talented students, and addressing challenges for international 
recruitment. In this historical moment, when anti-Black racism and social injustice have generated 
intense anger, frustration and despair, reaffirming Smith's history of leadership and its deep 
commitment to creating an environment in which all feel welcome, heard and included will be 
significant. As some Smith students identify as transgender or gender neutral, it will be important for 
the vice president to recognize the progressive evolution of a women's college and that there are 
many elements to diversity that extend beyond race. The vice president will seize this time of change 
and discourse as an opportunity to take a stand for greater equity and justice in education, exerting 
tremendous effort and strategic resources to increasing the number of applicants and matriculated 
students from traditionally-marginalized and underrepresented groups.  



Smith College Vice President for Enrollment 

 

 
8 

 

▪ Balance priorities and tradeoffs  
Like at most highly selective institutions, enrollment is charged with meeting a number of sometimes-
competing priorities, working with great skill and commitment to fulfill multiple objectives within a 
limited number of seats in the class and budget. Two examples of areas the next vice president 
attends to follow: 
 
 Highlighting and supporting the arts, humanities and social sciences while advancing women in 

STEM: Smith has a historical strength across the full spectrum of the liberal arts fields and 
especially, in the arts and humanities. The vice president is expected to serve as a prominent 
voice for the value of a liberal education and its importance in producing tomorrow's leaders. At 
the same time, Smith has become an increasingly visible advocate for women in STEM and 
currently, 40% of its students major in science, technology, engineering and math, a rate at least 
double the national average for women. The vice president is asked to advance the strength and 
place of each of these essential aspects of Smith both in the student body and in the way each is 
promoted in the college's marketing to students and families and its national and global voice and 
reach.  
 

 Balancing a strong commitment to access with 
what is a finite financial aid budget: Consistently 
recognized as a national leader in creating 
access for low-income and first-generation 
students, more than 21% of Smith students 
receive federal Pell grants. The college has a 
deep commitment to access, and financial aid 
has been a key fundraising priority. With a 
stated goal of lowering economic barriers to 
higher education for middle- and low-income 
families, Smith has recently raised $90 million 
total for financial aid, including a recent 
transformational gift of $40 million for financial 
aid. It is expected that the vice president for 
enrollment will embody Smith’s dedication to 
access, diversity and inclusivity and continue 
this mission as a key priority for enrollment. 
Smith seeks to become need blind, but at 
present, the vice president must be aware of 
leading enrollment in a need-sensitive 
environment in which maintaining Smith’s 
financial strength is a priority. The vice president 
will strive to achieve enrollment goals while 
allocating resources for greatest impact and in alignment with the financial goals of the institution 
now and into the future. Upon arriving, the vice president will evaluate enrollment initiatives and 
policies and the use of financial aid so that both are used strategically and creatively, ensuring 
maximum benefit and constantly striving to increase access and improve enrollment metrics. 
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▪ Leverage technology and data 
The new vice president will benefit from recent gains and innovations. The college implemented Slate 
as its admission CRM four years ago, and is in the process of implementing Workday across the 
enterprise, including Workday Student. These technological enhancements will change how everyone 
within the college works. The new vice president must harness, clarify and consolidate data and new 
technological resources to further a progressive enrollment culture that makes decisions based upon 
solid information. In doing so, the vice president will maintain the flexibility required to anticipate and 
respond to the rapidly shifting enrollment realities of the region, the nation and the world. 

▪ Lead through change  
The vice president for enrollment will inherit a stable and well-run division that is supported by 
energetic, talented and dedicated team members. The team's long record of service and institutional 
history will undoubtedly contribute to the sustained success of Smith. In this dynamic time, it will be 
important for the vice president to bring leadership, a sense of understanding, willingness to listen 
and learn and a team-oriented philosophy to support and develop talent in a way that is collaborative 
and forward thinking. It will also be important for the vice president to lead the team through change, 
supporting an environment that is innovative and nimble in order to achieve optimal results. 
 

Professional Qualifications and Personal Qualities 

The new vice president for enrollment will bring experience, energy, 
integrity and vision to all areas of enrollment, helping the college to 
dream big and push the boundaries to achieve new possibilities. The 
vice president will be an institutional leader, capable of developing an 
audacious vision for enrollment while acting in the best interest of the 
college as a whole. The successful candidate will possess a deep 
understanding of, passion for and ability to articulate the benefits of a 
liberal arts education; a proven record of improving enrollment 
metrics; and a demonstrated capacity to implement new and 
innovative enrollment strategies. 

Additionally, the vice president for enrollment will bring:  

▪ Strong mission alignment: Commitment to Smith’s mission as 
a women’s college with 53,000 alumnae and the skill to extend 
this mission to diverse audiences locally, nationally and 
internationally; ability to make a compelling case for higher 
education in general and a liberal arts education specifically in 
creative and innovative ways as well as skill in connecting that to 

Smith's commitment to social justice and diversity.  

Visionary leadership: Courage and determination to lead with audacity, agency and authenticity; 
capacity to generate innovative ideas and make strategic decisions that meet the needs of the college 
and today's students; capacity to identify and seize opportunities and foster powerful synergies to 
further enrollment objectives.  
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▪ Exceptional enrollment expertise: Proven success in meeting enrollment targets and net revenue 
goals; knowledge of the national landscape and the ability to anticipate what the long-term 
implication of external factors such as demographic shifts, the global pandemic and geopolitical issues 
mean for Smith; an understanding of the nuances of financial aid strategies to achieve institutional 
aspirations. 
 

▪ Unwavering commitment to diversity, equity and inclusion: Demonstrated commitment to 
cultivating a growth mindset with regard to equity and inclusion and acting to dismantle systemic 
racism; proven record of advancing diversity in student body composition.  
 

▪ Adept at leading organizational change: Established leadership and strength in creating and 
supporting an environment of continuous improvement; openness to new ways of thinking and the 
capacity to affect change; ability to look across an organization to identify opportunities to increase 
excellence in service and improvements in efficiency and effectiveness; a thoughtful, present and 
adept management style that cultivates the talents of team members in furtherance of institutional 
goals. 
 

▪ Keen analytical capacity and technological acumen: Ability to uncover meaning and harness 
research for its predictive results; aptitude for using data to shape strategic directions and a class of 
students as well as assess the effectiveness of recruitment activities and financial aid strategies; 
commitment to transparency in reporting; skill in leveraging existing and emerging technologies to 
advance enrollment efforts.  
 

▪ Sophisticated communication and collaboration skills: An active listener and superb partner in 
collective problem solving; ability to serve as a compelling spokesperson for Smith, articulating the 
vision to multiple constituencies with clarity, consistency and transparency, and inspiring a wide range 
of audiences; aptitude for cultivating trust and building consensus amongst stakeholders across the 
college.  
 

▪ Personal qualities: Optimistic, 
confident and excited for 
change; conducts oneself with 
integrity, dedication and 
fairness; respects and values 
differences and individual and 
collective contributions; 
authentic, relationship-oriented, 
diplomatic and patient; creative, 
forward-thinking and 
entrepreneurial.  

 
▪ Education and experience: A 

bachelor’s degree is required; 
an advanced degree is highly 
desired. 
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About Smith College 

Overview 

Founded in 1871 as a private college with a mission to provide women with an excellent liberal arts 
education, Smith is one of the top 20 liberal arts colleges in the country. Primarily an undergraduate 
residential college, Smith stands alone in many ways. It is large enough to have the resources of a 
university, yet small enough to be an intimate community. 
 
Smith College began nearly 150 years ago in the mind and conscience of a New England woman. In her 
will, Sophia Smith expressed her vision of a liberal arts college for women equal to the best available to 
men, one that would make it possible “to develop as fully as may be the powers of womanhood.” By 
means of such a college, she wrote, women’s “wrongs will be redressed, their wages adjusted, their 
weight of influence in reforming the evils of society will be greatly increased...their power for good 
incalculably enlarged.” 
 
In keeping with Sophia Smith’s intent, the college aims to produce graduates distinguished by their 
intellectual capabilities, their capacity for leadership, their ethical values and their readiness to contribute 
to the betterment of the world. Today, Smith is among the largest of the selective liberal arts colleges and 
offers a broad curriculum. In 2000, the college established the first engineering program at a women’s 
college. Its programs in the arts, humanities and sciences have expanded to respond to the intellectual 
needs of today’s students – offering study in computer science, data sciences, engineering, women’s 
studies, environmental science and policy, Middle East Studies, neuroscience and other emerging fields. 
In particular, Smith has earned a leadership position in preparing women for careers in scientific fields 
and ranks highly among colleges in the number of women graduates who earn doctorates in science and 
engineering. 
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With more than 2,400 undergraduates, 290 faculty members, and an 8.5:1 student to faculty ratio, 
Smith’s enrollment and faculty size enable it to combine the curricular breadth of a small university with 
the close personal attention of a residential liberal arts college. This supportive academic environment is 
complemented by a student housing program in which most students live in residential houses 
accommodating from 10 to 100 students. A rich co-curricular life is enhanced by a robust residential life 
program, more than 120 organizations catering to students with varied interests, and an athletics 
program that sponsors 12 intercollegiate (Division III, New England Women's and Men's Athletic 
Conference) and 12 club sports.  
 
Smith is a member of the Five Colleges, Inc. consortium, which affords students a wide range of 
academic, cultural and social advantages. The consortium, a unique private/public partnership among five 
educational institutions, is one of the oldest and most esteemed in American higher education. Smith has 
an endowment of approximately $1.9 billion (June 
2020) and an operating budget of approximately $250 
million. The Smith campus is ideally situated. It is 
located just steps from the center of Northampton, 
Massachusetts, a city of 30,000 that is home to a 
vibrant social and cultural scene. 
 
At Smith, the individuality of each student emerges. 
Smith students graduate confident in their academic 
and personal accomplishments. Students attracted to 
Smith are talented and strong minded, often with a 
more academic or intellectual orientation than their 
peers and a commitment to public or civic issues. Smith 
has become intentionally and significantly diverse, 
leading most of the academy, especially in 
socioeconomic diversity. Diversity today grows naturally 
from the college’s historic mission and adds to its 
impressive accomplishments. In the tradition of Sophia 
Smith, Smith College has made a particular 
commitment to students of promise from the full range 
of socioeconomic classes.  
 
The college has made socioeconomic diversity possible through impressive financial aid, meeting the full 
demonstrated need of all students, and spending close to $78 million annually on financial aid. By 
remaining “need aware” versus “need blind,” Smith carefully stewards the financial aid budget to ensure 
that all aided students are able to take part in every aspect of a Smith education. An important example 
is that Smith uses a “homeschool fee” policy in regard to study away, enabling students to study abroad 
– a longstanding feature of many students' programs – regardless of financial means. A recent $50 
million gift, with $40 million designated for student financial aid (the additional $10 million will help the 
college re-envision its career development program) will enable Smith to come closer to its goal of need-
blind admission.  
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Smith's campus is renowned for its splendor and extraordinary facilities. Tree-lined paths, views of 
Paradise Pond, and numerous lawns and gardens – including the Japanese Garden, Neilson Lawn and 
Rock Garden – contribute to the campus' beauty. Facilities of note include a 60,000-square-foot Campus 
Center; the Smith College Museum of Art in the Brown Fine Arts Center; and Ford Hall, a spectacular 
science and engineering facility designed to blur the boundaries between traditional disciplines. The New 
Neilson Library, with expected completion imminent, was designed by renowned architectural designer 
Maya Lin and will attract students to Smith.  

 

Smith has graduated an impressive cadre of leaders around the world. With its increased international 
appeal, the college expects to see an even larger group emerge. Also distinctive is the college’s Ada 
Comstock Scholars Program, established in 1975 to admit women of non-traditional age as either full- or 
part-time students. Today, 92 women ranging in age from their 20s to their 60s are enrolled as Ada 
Comstock Scholars. Their motivation and the diversity of their life experiences enrich the classroom. 
 
Additional information about Smith may be found on the college website. 
 
Leadership 

Kathleen McCartney, President  

Kathleen McCartney is the 11th president of Smith College. A summa cum laude 
graduate of Tufts University, she earned master’s and doctoral degrees in 
psychology from Yale University. Prior to Smith, McCartney was dean of the 
Harvard Graduate School of Education—only the fifth woman dean in Harvard’s 
history. McCartney has conducted research on childcare and early childhood 
experience, education policy and parenting. She is the author of nine volumes 
and more than 160 journal articles and book chapters. 
 
McCartney is a fellow of the American Academy of Arts and Sciences, the 
National Academy of Education, the American Educational Research Association, 
the American Psychological Association and the American Psychological Society. 
She has served on the boards of a number of non-profits, including the 

https://www.smith.edu/
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American Council on Education, the Consortium on Financing Higher Education and Bellwether Education 
Partners. The Boston Globe named her one of the 30 most innovative people in Massachusetts in 2011; 
she received the Harvard College Women’s Professional Achievement Award in 2013; and the Boston 
Business Journal named her one of its Women of Influence in 2016. 
 

Northampton, Massachusetts 

Not far from the wrought-iron gates of Smith College are the busy sidewalk cafés, shops and eateries of 
Northampton. This lively town of 30,000 combines small-town ambiance with big-city offerings and is a 
bustling hub of activity, both day and night. 

With its clubs, galleries, shops, great food and good coffee, Northampton provides the perfect places for a 
special occasion or typical night out. Restaurant options include Thai, Indian, Mexican and more. Students 
often take a study break and order one of Joe’s famous pizzas. Locals can catch a show at the Calvin 
Theatre: one night Ziggy Marley may be performing, the next, comedian Margaret Cho. 

Learn more about Northampton at the following links: 
▪ About Northampton  
▪ Smith & Northampton   

▪ Greater Northampton Chamber of Commerce 
▪ Hampshire County Tourism  

 

Procedure for Candidacy 

All applications, nominations and inquiries are invited. Applications should include, as separate 
documents, a CV or resume and a letter of interest addressing the themes in this profile. 

WittKieffer is assisting Smith College in this search. For fullest consideration, candidate materials should 
be received by no later than February 15, 2021. 

Application materials should be submitted using WittKieffer’s candidate portal. 

Nominations and inquiries can be directed to: 

Robin Mamlet, Amy Crutchfield and Shelley Arakawa 
SmithVPE@wittkieffer.com 

Smith College affirms that diversity in all aspects of the educational environment is necessary for achieving the 
highest level of academic excellence. As a central element of this commitment to excellence, the college seeks to 

provide an environment that fosters the recruitment and success of a diverse student, faculty and staff community. 
The college aspires to create and maintain an educational, working and living environment that is respectful of 

differences and free from harassing behavior. 
 

It is the policy of Smith College to provide equal employment opportunities without regard to race, color, religion, 
sex, national origin, ancestry, age, sexual orientation, gender identity, disability, genetic information, veteran, 

special disabled status, pregnancy or pregnancy-related conditions. This policy relates to all phases of employment, 
including, but not limited to, recruiting, employment, placement, promotion, demotion or transfer, reduction of 

workforce and termination, rates of pay or other form of compensation, professional development and training, the 
use of all facilities and participation in all college-sponsored employee activities.  

https://www.smith.edu/about-smith/visiting-smith/northampton
https://www.smith.edu/about-smith/northampton
https://northampton.live/
https://visithampshirecounty.com/
https://candidateportal.wittkieffer.com/description?jobID=22003
mailto:SmithVPE@wittkieffer.com
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