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Executive Summary 

The University of Nebraska at Omaha (UNO) and its College of Communication, Fine Arts and Media 
(CFAM) seek a visionary, strategic leader to serve as the next director of the School of Communication.  

The School of Communication provides undergraduate and graduate students exceptional and engaged 
academic experiences, preparing them for careers in communication, journalism, and media and for roles as 
leaders and ethical citizens in its diverse local and global communities. UNO has long set the pace for 
accessible higher education in Nebraska and continues to offer an academically rigorous experience to a 
diverse student body. 

Since its inception more than a century ago, UNO has been firmly anchored in its community, forging 
partnerships with business, government, education, arts, and civic organizations. No fences or barriers 
separate students from the opportunities offered by the greater Omaha community. At the heart of UNO’s 
metropolitan university mission is the belief and understanding that success at UNO means success for 
Omaha, and success for Omaha means success for UNO. 

The next director will have the opportunity to build further on the school’s success and develop a compelling 
vision for its future. The director will be a champion for student, faculty, and staff success while advocating 
for the school and all its programs. The next director will ensure the school continues to offer innovative 
curricula, prepare graduates for professional success, and strengthen its connection to Omaha. 

The ideal candidate will have either an advanced degree in communication, journalism, or a related 
discipline; a minimum of five years of professional communications leadership experience; or a combination 
of education, scholarly achievement, and/or professional accomplishment meritorious of a faculty 
appointment with tenure in the School of Communication. To submit a nomination or express personal 
interest in this position, please see Procedure for Candidacy on page 21. 
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Opportunities and Expectations for Leadership 

The director of the School of Communication reports to the dean of the College of Communication, Fine Arts 
and Media and is an integral part of the college’s leadership team. The director will model an authentic 
commitment to diversity, equity, inclusion, and access; promote an understanding of the essential role these 
values play at UNO and how they extend to its relationship with the community; and foster a culture of 
inclusivity, equity, and engagement for faculty, staff, and students. The next director will be expected to: 

▪ Articulate and advance a compelling vision for the School of Communication’s future 
Develop and implement a vision for growth, sustainability, and long-term success for the school while 
connecting to its present and past, working collaboratively with constituents and community members. 
The vision must effectively represent all program areas, understanding their respective strengths and 
needs while promoting and serving the best interests of the school as a whole.  

▪ Be a champion for faculty and staff 
Invest appropriately in faculty recruitment, development, and mentorship. Support the scholarly success 
of tenured and tenure-track faculty, create meaningful opportunities for instructors and lecturers to 
participate in decision- and policy-making, and distribute responsibilities equitably among all who play 
pivotal roles in educating School of Communication students. 

▪ Align curricula with discipline-specific areas of study, student interests, and market needs to 
enhance student success 
Ensure school curricula are contemporary and innovative, reflect student interests and learning 
preferences, and prepare graduates for successful professional pursuits. At the same time, provide all 
UNO students with experiences and skills that enable their impact as future leaders and citizens in their 
communities. Enhance and expand student services, professional development opportunities, and 
avenues for co-curricular and extracurricular engagement that augment classroom experiences.  

▪ Develop and implement an enrollment management strategy 
Prioritize and enhance undergraduate and graduate student enrollment in the School of Communication 
in alignment with the school’s vision and with UNO’s strategic goals and priorities. 

▪ Deepen commitment and connection to the community 
Understand deeply the value and importance of service learning and community engagement at UNO. 
Strengthen existing relationships on and off campus and establish new ones, e.g., with media outlets, 
businesses, nonprofits, government, donors, and others in the local community and greater Omaha 
metropolitan area, to enhance student opportunities and to benefit the School of Communication. 

▪ Steward resources and identify new sources of revenue 
Generate new resources for the school and commit significant effort to enhancing philanthropic support. 
Be entrepreneurial, creative, and collaborative in identifying new opportunities and partnerships that 
benefit the school. Allocate resources to support strategic student, faculty, and other needs. 

▪ Serve as a CFAM leader and as a steward of UNO 
Advocate for the school and its stakeholders while also serving the greater interests of the college and 
the university. Model interdisciplinary and cross-college/cross-campus collaboration, leveraging the 
School of Communication’s strengths to enhance the distinction of UNO as an institution.
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Professional Qualifications and Personal Qualities 

In order to lead the school and appreciate the skills required of its graduates, the ideal candidate will have 
either an advanced degree in communication, journalism, or a related discipline; a minimum of five years of 
professional communications experience; or a combination of education, scholarly achievement, and/or 
professional accomplishments meritorious of a tenured faculty appointment in the School of Communication. 

In addition, the successful candidate will have the following qualifications and characteristics: 

▪ Leadership, vision, and capacity for execution. Proven ability to conceive and foster a shared vision, 
imagine new possibilities for the school, and create the energy and enthusiasm to realize this vision. 
Capacity for implementing and operationalizing strategic plans and initiatives; a results orientation. 

▪ Commitment to diversity, equity, inclusion, and access. Evidence of vigorous engagement and 
effective leadership advancing these core values. 

▪ Collaborative orientation. Capacity to connect with others; to bridge divides and disparate interests by 
identifying shared values and goals; and to unite stakeholders with diverse perspectives and generate 
consensus around a mission or vision.  

▪ Strong listening and communication skills. Inclination and ability to listen to and learn from members 
of the UNO community in order to fully understand the people, programs, processes and culture. Ability 
to communicate effectively with both internal and external stakeholders. 

▪ Transparency. Commitment to transparency and partnership with faculty, staff, and students and 
inclination to involve them in decision-making. The instinct to communicate decisions.  

▪ Commitment to student engagement. A record of commitment to enhancing student engagement and 
success. Authentic personal interest in and excitement for interacting with students.  

▪ Multidisciplinary orientation. Capacity to understand issues, opportunities, and challenges in areas of 
study other than one’s own in order to collaborate and advocate on their behalf. 

▪ Effective interpersonal skills. Experience maintaining successful relationships with campus and 
community members, businesses and corporate partners, local media, and other constituents, partners, 
or organizations. 

▪ Ability to secure external funding and generate resources. An entrepreneurial orientation and a 
record of success, or potential for success, in fundraising. 

▪ Managerial acumen. Successful operational experience, including experience with personnel issues, 
complex budgets, facilities, IT, and other infrastructure. Ability to work with and through a team. 

▪ Understanding and capacity for marketing. An appreciation for the value and importance of 
marketing, public relations, and branding as it relates to the school and its strategic objectives.

https://www.unomaha.edu/college-of-communication-fine-arts-and-media/faculty-staff-resources/rpt.php#c
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The School of Communication 

The School of Communication — one of three schools comprising UNO’s College of Communication, Fine 
Arts and Media — offers a dynamic curriculum with opportunities for research, creative activity, and 
community service experiences in corporate, non-profit, government, and mass media outlets. The college is 
united by the creative forces of imagination and communication, offering curricula that incorporate liberal 
arts, the humanities, and the social sciences and combine traditional study with real-world applied learning 
including expansive internship program and course-based service learning 

The School of Communication offers Bachelor of Arts and Bachelor of Science degree programs with majors 
in Communication Studies and in Journalism and Media Communication. Communication Studies majors 
may choose from five areas of emphasis: instructional communication and corporate training; intercultural 
communication and diversity; interpersonal communication and conflict management; organizational 
communication and leadership; and rhetoric and public culture. 

The school’s Master of Arts degree emphasizes a broad theoretical knowledge of Communication Studies, 
Journalism, and Media/Mass Communication Studies while graduate certificates are available in 
Communication, Human Resources & Training, and Technical Communication. Graduate students achieve 
in-depth understanding of communication processes and effects and acquire the skills needed to conduct 
original research and advance professionally. 

School of Communication faculty offer both academic and professional experience and are actively involved 
in the field through publications in leading scholarly journals and ongoing partnerships with national and 
international professional organizations. 

https://www.unomaha.edu/college-of-communication-fine-arts-and-media/communication/undergraduate-programs/undergraduate-information.php#c
https://catalog.unomaha.edu/graduate/degree-programs-certificates-minors/communication/communication-certificate/
https://catalog.unomaha.edu/graduate/degree-programs-certificates-minors/communication/human-resources-training-certificate/#text
https://catalog.unomaha.edu/graduate/degree-programs-certificates-minors/english/technical-communication-certificate/#text
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Browse the School of Communication collections in UNO’s Digital Commons: 

▪ Communication Faculty Books and Monographs 
▪ Communication Faculty Proceedings and Presentations 
▪ Communication Faculty Publications 
▪ Communications Theses, Dissertations, and Student Creative Activity 
▪ CommUNO Magazine 

UNO Speech Center 

The UNO Speech Center provides consulting and coaching services for UNO students who are not currently 
enrolled in a public speaking course but are in need of assistance in planning and preparing an oral 
presentation in another class. Services include consulting and coaching related to speech and/or 
presentation preparation and outlining effective delivery techniques for any UNO student. The Speech 
Center helps students with speech organization, group or panel presentations, verbal and nonverbal 
communication, descriptive language, visual aids, ceremonial speaking, audience connection, expression, 
and audience adaption. Faculty and staff can take advantage of the Speech Center for consulting and 
coaching on effective public speaking for conferences and other professional venues, improving classroom 
instructional communication techniques with DVD recording of instruction and feedback, faculty workshops 
on improving instructor evaluations and providing effective feedback to students, and assistance in preparing 
for media interviews. 

MAVForensics 

Based in the School of Communication, MavForensics offers co-curricular opportunities and experiences to 
all UNO undergraduates through public speech and performance arts. Recent teams have included majors 
in biotechnology, communication studies, computer science, mathematics, political science, business, and 
education. With one of the most successful teams in the American Forensics Association’s nearly 50-year 
history, UNO features prominently in Nebraska’s tradition and reputation for outstanding competitive speech. 

https://digitalcommons.unomaha.edu/commfacbooks
https://digitalcommons.unomaha.edu/commfacproc
https://digitalcommons.unomaha.edu/commfacpub
https://digitalcommons.unomaha.edu/commstudent
https://digitalcommons.unomaha.edu/communo
https://www.unomaha.edu/college-of-communication-fine-arts-and-media/communication/student-involvement/mavforensics/index.php
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Maverick Digital Network 

Launched in 2019, the Maverick Digital Network is Omaha athletics’ Maverick-exclusive television network. 
Members of the Omaha Athletic Department and College of Communication, Fine Arts and Media worked for 
more than a year to turn this long-held vision into reality. Ultimately, the network aspires to cover every 
Mavericks game that is televised.  

Public Relations Student Society of America 

UNO’s chapter of the Public Relations Student Society of America (PRSSA) is affiliated with 344 other 
national chapters, providing professional development and networking opportunities for School of 
Communication students. Nationally recognized for its community and university service, the UNO chapter 
earned seven national awards at the 2020 PRSA ICON International Conference Awards Ceremony, 
including Outstanding Community Service and Outstanding Faculty Adviser. 

Social Media Lab for Research and Engagement 

The Social Media Lab advances the understanding of social media and technology on the UNO campus and 
beyond. Research applications include real-time social media tracking, social media “listening,” social media 
presence analysis, and social media geolocation analysis. The Social Media Lab offers social media 
consulting, research assistance, educational workshops, and media literacy training. 

https://unoprssa.org/
https://www.unomaha.edu/college-of-communication-fine-arts-and-media/communication/community-engagement/social-media-lab.php#b
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The University of Nebraska at Omaha 

UNO has been firmly anchored in the community since its inception in 1908, forging partnerships with 
business, education, government, arts, and civic organizations. It has long set the pace for accessible higher 
education in Nebraska and continues to offer an academically rigorous experience to a diverse student body. 
Throughout its remarkable growth, UNO’s commitment to accessibility and to preparing students for careers 
and professional life has remained an integral part of its mission and its aspirations for the future. 

Founded by the Presbyterian Theological Seminary as the University of Omaha, a private, coeducational 
college, the university sought to be within reach of anyone seeking higher education. By 1930, voters 
approved taking over control of the University of Omaha, making it the city’s first and only municipal 
university. UNO soon adopted cutting-edge adult education and continuing studies programs focusing on 
access, lifelong learning, and educating students for employment. 

As enrollment surpassed capacity, the university moved to its current location to align with city’s projected 
east-west growth. The City of Omaha developed around the university, making UNO the heart of the 
surrounding metropolitan area. Since joining the University of Nebraska system in 1968, UNO has seen 
continuous growth, renovating more than half of its academic space in recent years. Additional student 
housing allows more students to live on campus and to fully experience all UNO has to offer, and UNO has 
taken athletics to the next level by joining the ranks of NCAA Division I sports.  



 

Director, School of Communication 

 

 
8 

 

Mission and Vision 

As both a Metropolitan University of distinction and a Carnegie Doctoral Research Institution, the University 
of Nebraska at Omaha transforms and improves the quality of life locally, nationally and globally. UNO is 
recognized as the premier Metropolitan University throughout the United States and the world. 

Values 

Excellence: Focusing on exceptional education, groundbreaking research, and the life-long success of 
students and alumni. 

Engagement: Strengthening community through the transformative power of shared resources, dynamic 
collaboration, and sustained partnerships. 

Inclusion: Creating an environment that is welcoming, open, and diverse; committing to the accessibility of 
campus and academic programs; and ensuring a respectful and safe campus environment. 

Discovery: Fostering a culture of critical thinking and creativity, and upholding the rigorous pursuit and 
exchange of knowledge. 

Integrity: embodying the highest of professional and ethical standards. 

Maverick Spirit: Exemplifying strength, resilience, curiosity, independent thinking, and entrepreneurism in 
everyday deeds and collective endeavors. 

Diversity, Equity, Access, and Inclusion 

Reporting to the chancellor, the Office of Diversity, Equity, Access and Inclusion (DEAI) leads campuswide 
efforts to develop and sustain an inclusive and supportive campus climate. In addition, the Office of 
Academic Affairs facilitates the pursuit of knowledge in an inclusive, diverse, and equitable educational 
environment providing access to exceptional creative opportunities for UNO students, faculty, and staff. The 
office supports UNO’s diverse faculty, students, and staff and advances the campus’ strategic plan by 
catalyzing education and innovation and fostering initiatives that transform the scholarly and learning 
environment. The office is a steward of institutional resources and invests in academic excellence, 
community engagement, and student outcomes. 

Committed to a culture of inclusive excellence, the Office of Academic Affairs values faculty diversity in its 
myriad forms, striving for an equitable campus climate in which all faculty feel empowered to do their best 
work and to fully engage in the life of the university. Intentionality and accountability are central tenets of this 
work, guided by a Faculty Diversity, Equity, and Inclusion Advisory Committee, which plays a pivotal role in 
establishing priorities and action plans related to faculty diversity, equity and inclusion. Initiatives are aligned 
with the university’s metropolitan mission and include a focus on faculty searches and recruitment, 
mentoring and peer networks, and professional development for faculty and academic leaders. Routine 
benchmarking and assessments reflect a data-informed approach. 

https://www.unomaha.edu/academic-affairs/index.php
https://www.unomaha.edu/academic-affairs/index.php
https://www.unomaha.edu/academic-affairs/faculty-support/dei-committee.php
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UNO and Omaha: A Commitment to Community 

The Carnegie Foundation recognizes UNO as one of the nation’s leading higher education institutions in 
engagement and outreach with its Community Engagement Classification. UNO was among only 74 
institutions to receive the inaugural designation in 2006 and is one of only three CE-classified institutions in 
Nebraska today. Over the last 15 years, the university’s deliberate strategy to promote public-private 
partnerships involving federal, state, and local government funding with corporate and philanthropic support 
has flourished. The recent renewal of its CE classification reflects UNO’s ever-expanding commitment to 
community engagement and its alignment with the aspirations of metropolitan Omaha and rural Nebraska.  

UNO is a key member of the Metropolitan Omaha Educational Consortium and Omaha STEM Ecosystem, 
comprising representatives of school districts and community colleges. The university explores workforce 
and business development with the Omaha Chamber of Commerce and the university’s Nebraska Business 
Development Center. Citywide events in Omaha are integrated into the UNO campus as the surrounding city 
parks are the site of concerts and outdoor theater. 

Recent milestones include being named a Presidential Award Winner as part of the President’s Higher 
Education Community Service Honor Roll, the opening of the Barbara A. Holland Collection of community 
engagement scholarship, and the establishment of the Barbara Weitz Community Engagement Center, an 
on-campus incubator for small non-profit and community organizations that partner with students and faculty. 
The center is home to the Service Learning Academy, which builds pedagogical tools in service learning and 
incubates partnerships with faculty, P–12 educators, and community organizations 

http://nerche.org/index.php?option=com_content&view=article&id=341&Itemid=92
http://www.unomaha.edu/engagement/presidents-honor-roll.php
http://digitalcommons.unomaha.edu/slce/
http://www.unomaha.edu/community-engagement-center/
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The community’s needs and aspirations are readily reflected by UNO students, many of whom are from the 
Omaha metro area, Pell grant-eligible, and of diverse family backgrounds. Many are returning students 
seeking to advance their lives mid-career. UNO aggressively pursues research-informed techniques to 
support these students and as well as pathways to college for those from rural Nebraska communities. In the 
last decade, more than 600 projects have engaged 11,000 UNO students and impacted 20,000 P–12 
students. 

As an anchor institution in its community, UNO remains steadfast in its partnership with the communities it 
serves. This requires deep, intentional commitment in both directions. UNO is fortunate to have engaged 
community leaders who see the university as integral to the economic and cultural life of Omaha and 
Nebraska, which was reinforced by the recent statewide Blueprint Nebraska economic development plan. 

In 2014, UNO and Omaha came together to build the Barbara Weitz Community Engagement Center. 
Philanthropic support allowed the Strauss Performing Arts Center to undergo a major renovation. The 
community came together to build Mammel Hall for the College of Business, a subsequent major addition, 
and enabled UNO to double the footprint of it’ Biomechanics building. In addition, endowed professorships in 
STEM education support innovation across both P–12 and the university, and philanthropy has been 
instrumental in building residence hall communities and student services on UNO’s Scott Campus.  

https://www.nechamber.com/blueprint-nebraska.html
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UNO Strategic Plan 

UNO has been involved in strategic planning since its doors opened in 1908. Faculty, staff, students, and 
community members have created a dynamic process that encourages good ideas, allows employees to 
shape direction, and is transforming the institution. A campus strategic planning committee oversees the 
annual review and maintenance of the plan. 

UNO’s strategic plan is centered on four goals:  

Student Centeredness 

The success of UNO’s students, while enrolled on campus and later as graduates and global citizens, is 
critical to its mission. UNO is committed to ensuring a supportive and invigorating environment in which all 
students can thrive and grow. 

Academic Excellence 

Through a commitment to discovery in all of its forms, UNO supports a culture of scholarship in which the 
contributions of each discipline is celebrated. The breadth and recognition of curricula and academic 
programs reflect the highest standards of rigor, quality, and delivery. 

Community Engagement 

The university is committed to preparing students to be engaged citizens and community leaders in a 
diverse and evolving society. UNO embraces its role as an anchor in the community, bringing its teaching, 
research, and service resources to bear in sustainable and reciprocal community partnerships. 

Institutional Quality 

UNO recognizes the great value of the human, information, financial, and physical assets to which it is 
entrusted and is committed to the highest levels of efficiency, effectiveness, and ethics in their deployment. 

UNO Completion Imperative 

UNO is committed to providing access to exceptional education and opportunities, enabling every student to 
achieve their education goals. This priority is reflected throughout UNO’s strategic plan and specifically in 
the campuswide Completion Imperative. Building on UNO’s successful efforts to enhance retention and six-
year graduation rates, the Completion Imperative is one of multiple initiatives that underscore UNO’s efforts 
to ensure every student enrolled at the university earns their UNO degree. 

https://www.unomaha.edu/strategic-planning/index.php
https://www.unomaha.edu/strategic-planning/_files/strategic-plan.pdf
https://www.unomaha.edu/strategic-planning/completion-imperative/index.php
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Big Ideas: Campuswide Strategic Initiatives 

In 2019, Chancellor Jeffrey Gold challenged the UNO campus to think big by identifying opportunities that 
would allow the academic enterprise to advance the university’s mission and enhance the UNO brand. 
Faculty, students, and staff across the university were engaged and encouraged to consider cross-cutting 
themes that could unite and align multiple colleges. The process that followed was designed to ensure 
resources provided would be considered in full view of all opportunity costs; the university would track 
investments and adapt its approach if necessary or if new opportunities were to emerge. As of fall 2020, this 
ambitious effort has coalesced around the following six strategic interdisciplinary initiatives and areas of 
excellence, which leverage the strengths of individual colleges while promising to enhance the excellence of 
UNO as an institution. Asterisks (*) denote initiatives in which the College of Communications, Fine Arts, and 
Media plays an active role. 

Samuel Bak Institute* 

Using the art and life of world-renowned artist and Holocaust survivor Samuel Bak, the Samuel Bak Institute 
will awaken the community to the richness and diversity of the human experience and invite curiosity and 
collaborative learning through active engagement with ideas, artworks, and exhibitions. Programming on 
campus and in the surrounding community, tailored to foster formative connections between the art of 
Samuel Bak and students of all ages, will be central. Critical to the institute’s role as a teaching museum will 
be direct experiential opportunities for UNO students and faculty to participate in integral aspects of museum 
and archiving practices. The success of the Samuel Bak Institute will be measured by its impact on 
education, student-led research and creative activity, student-led community outreach and service learning, 
and learning-outcomes; on research and creative activity in human rights, genocide studies, holocaust 
studies, and other areas of study concerning challenges threatening the fabric of society; and on community 
engagement utilizing faculty and staff in these areas, Samuel Bak’s work, and UNO’s pride of place in 
Omaha and Nebraska. 



 

Director, School of Communication 

 

 
13 

 

Security and Intelligence Studies 

The collective threats to national and global security are complex and continually evolving. These threats 
include not only competing with other nations and non-state actors (e.g., al Qaida) but also countering 
weapons of mass destruction programs, cyber-attacks, and infectious disease outbreaks. The three 
overarching goals of this initiative are to provide leading security and intelligence research by building on 
existing strengths and interests of UNO faculty and students and by facilitating collaborative opportunities 
with other University of Nebraska system colleagues and external partners; expand workforce development 
pipelines for national security enterprise entities through on-campus and online degree programs, 
certificates, and professional training for students and professionals; and address security and intelligence 
challenges facing local, regional, national, and global policymakers. 

Ted Kooser Center for Health Humanities* 

In August 2019, UNO and UNMC inaugurated the Ted Kooser Center for the Health Humanities, named in 
honor of the Nebraska native and Poet Laureate-emeritus of the United States. UNO has a pride of place in 
the health humanities, having formed in 2015 the Minor in Medical Humanities, valuable to students enrolled 
in multiple pre-health tracks, and the Major in Medical Humanities (B.A./B.S.) in 2019. Faculty developing 
this program span the Colleges of Arts and Sciences and the College of Communication, Fine Arts and 
Media, with close collaboration with faculty from UNMC. UNO will build faculty and student research and 
creative activities to form a nationally-recognized center of excellence in health humanities that builds on 
partnerships across UNMC and the Omaha metro area. 
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STEM TRAIL Center* 

The STEM Teaching, Research, and Inquiry-based Learning Center seeks to transform how learners of all 
ages engage with science, technology, engineering, and math. By enhancing STEM literacy through access 
to high-quality opportunities for learners, the center will broaden the pipeline, cultivating a diverse workforce 
ready to meet changing industry needs regionally and nationally. High-impact pedagogy and discipline-
based research and training both at UNO and with community partners promises to enhance student 
success at UNO and in PK–12 classrooms throughout the region. By collecting evidence and rigorously 
evaluating the impact of its activities, the center will develop invaluable tools and techniques for both the 
research community and classroom teachers. 

Transforming Wellness and Aging through Business, Informatics, and Gerontology 

Cutting-edge research brings together methods and theoretical perspectives from business, informatics, and 
gerontology in order to enhance health and wellness in the aging U.S. population, as well as to provide 
students and professionals with education and training that prepares them for careers in health and aging-
related fields. Advances in modeling, data structures, connected databases, and analytic techniques, have 
increased the potential for more effective, evidence-based decision-making in health care and aging. UNO 
faculty collaborate with colleagues from UNMC, local and regional health providers, partner universities, and 
public sector agencies to provide health and wellness-related research, education, and training at the 
confluence of business, informatics, and gerontology.  
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Biomechanical Rehabilitation and Manufacturing 

BRMI seeks to improve the quality of life of medically underserved populations by offering comprehensive 
rehabilitation services and creating low-cost medical devices for local, national, and international 
communities. The initiative pairs UNO research with clinical expertise in injury prevention and rehabilitation 
throughout Omaha to bolster UNO’s academic excellence and community engagement. The initiative 
provides an ideal platform to expose students from diverse majors to hands-on research and 
entrepreneurship activities in implementing rehabilitation services and developing low-cost biomedical 
devices and related technologies. 

UNO’s Strategic Investment in Race, Class, Social Justice, and Inequality 

Both COVID-19 and recent local and national protests regarding social and racial inequity have vividly 
underscored the disparities in health outcomes across our communities. As an anchor institution and 
community partner, UNO is committed to effecting continuous and sustainable positive change and to 
making a meaningful, positive impact on the lives of UNO students and Omaha citizens alike. The campus is 
committed to community engagement, student support, and translational research grounded in the principles 
of co-creation, respect, and mutual benefit to make. 

As part of its strategic plan, UNO recently announced a new initiative to foster inclusion on campus focused 
on its longstanding relationship with the Omaha community. As with the Big Ideas, the initiative will both 
expand existing opportunities and identify new ones, working across campuses and alongside community 
partners to enhance collaboration, coordination, and outreach. The process will culminate in high-impact 
projects focused on better understanding and proactive progress in the areas of race, class, inequality, and 
social justice. Coordinated by the offices of Academic Affairs and Diversity, Equity, Access, and 
Inclusion (DEAI), the opportunity is open to the entire UNO campus community. Proposals are welcome 
from across UNO colleges and units, including collaborative proposals that span units or campuses. By 
building on its historic successes, UNO seeks to advance a vision that defines the campus and propels the 
institution to even greater heights.  

https://www.unomaha.edu/strategic-planning/plan/uno-strategic-investment.php
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Academics at UNO 

UNO comprises six colleges dedicated to providing rigorous academic programs taught by faculty who are 
experts in their fields: 

▪ College of Arts and Sciences 
▪ College of Business Administration 
▪ College of Communication, Fine Arts and Media 
▪ College of Education, Health and Human Sciences 
▪ College of Information Science & Technology 
▪ College of Public Affairs and Community Service 

Each college offers unique opportunities in research and hands-on experiences that are critical to gaining an 
edge in a competitive global marketplace. With more than 70 master’s, doctoral, and certificate programs, 
UNO provides students from around the world with advanced and robust graduate education opportunities. 
Graduate students develop independent scholarship and gain greater competence in research and other 
applied activities. Rigor, real-world experience and innovation help create a dynamic graduate atmosphere. 

Faculty 

UNO students learn from distinguished faculty drawn from the world’s leading universities. There are 1,590 
full-time and 604 part-time faculty members at UNO. Faculty are fully invested in students and their success, 
providing a personalized higher education experience. With a 17:1 undergraduate student-to-faculty ratio 
and a 13:1 graduate student-to-faculty ratio, faculty are able to connect with their students, provide them 
opportunities for research, and work to ensure they meet their full potential. 

UNO supports faculty and students who focus on engaged scholarship — work on pressing social, civic, and 
ethical problems — and express it in service learning programs and in promotion and tenure processes. 
UNO founded “community chairs,” endowed professorships whose scholarship is focused on community 
engagement and impact. The university supports faculty research such as partnerships with Offut Air Force 
Base and the U.S. Strategic Command in the study of violent extremist groups. The College of Public Affairs 
and Community Service hosts the Nebraska Center for Justice Research, the Center for Public Affairs 
Research, and the Juvenile Justice Institute, which regularly provide support and analysis for local and state 
policy makers. The Center for Health Humanities supports faculty scholarship in the healing arts and 
partnerships with the University of Nebraska Medical Center. With more than 400 engaged publications 
annually, UNO faculty are leaders in their disciplines by leading in their community. 

UNO receives millions of research dollars from national funding agencies annually. Faculty work with 
prestigious organizations such as the U.S. Department of Defense, National Science Foundation, National 
Institutes of Health, and NASA. 

https://www.unomaha.edu/college-of-arts-and-sciences/index.php
https://www.unomaha.edu/college-of-business-administration/index.php
https://www.unomaha.edu/college-of-communication-fine-arts-and-media/index.php
https://www.unomaha.edu/college-of-education-health-and-human-sciences/index.php
https://www.unomaha.edu/college-of-information-science-and-technology/index.php
https://www.unomaha.edu/college-of-public-affairs-and-community-service/index.php
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Students 

A total of 15,892 students pursue undergraduate or graduate degrees or certificates or enhance their 
careers and personal lives through UNO’s rich academic offerings. UNO’s reputation for academic 
excellence, opportunity, and affordability attracted 2,226 new freshmen for the 2020–2021 academic year. Of 
those, 42% are the first students in their families to pursue a college education, and 39% are students of 
color. This record-setting undergraduate enrollment trend highlights UNO’s commitment to accessibility and 
the diverse student body that it attracts and serves as part of its metropolitan university mission. 

UNO’s student body includes more underrepresented students than any other school in the University of 
Nebraska system, and 42% of this year’s entire undergraduate student population are first-generation 
college students. Nearly a tenth of the student population — 381 students — are military-affiliated. UNO is 
currently in the Top 10 of the Military Times Best for Vets ranking. 

While UNO continues to serve students from across the nation and the world, it remains an engine for 
workforce development in Nebraska. Eighty-eight percent of this year’s undergraduate and graduate 
students call Nebraska home, hailing from 39 of the state’s 93 counties. Additionally, more than 56,000 UNO 
alumni are currently living and working in the Omaha area. 
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UNO Leadership 

Jeffrey Gold 
Chancellor  

Jeffrey P. Gold, M.D. became chancellor of the University of Nebraska Medical Center 
in 2014 and, in addition, chancellor of UNO in 2017. A tireless advocate for higher 
education and academic health care, Dr. Gold has worked closely with faculty, staff, 
students, and administrators to help the campus navigate state budget challenges, 
increase efficiencies across all four NU system campuses and enhance collaborations 
between UNO and UNMC. 

Dr. Gold previously served as chancellor of the University of Toledo’s academic and clinical health sciences. 
Prior to that he served in academic and clinical leadership roles at Albert Einstein College of Medicine–
Montefiore Medical System as professor, department chair, and heart center director, and at Weill Cornell 
College of Medicine–New York Presbyterian Medical Center as professor and Division Chief of Children’s 
Cardiac Surgery. He received his bachelor’s degree in theoretical and applied mechanics from Cornell 
University and earned his M.D. from Weill Cornell. He completed his general surgery residency at New 
York–Presbyterian Hospital and Memorial Sloan Kettering Cancer Center, where he was administrative chief 
resident. He completed his cardiothoracic surgical fellowship training at Brigham and Women’s Hospital with 
additional training in pediatric cardiac surgery at Boston Children’s Hospital of Harvard Medical School. Dr. 
Gold’s research has been extramurally supported for decades by the NIH, AHA, AMA, and NYSDOH, among 
other agencies. 

Sacha Kopp 
Senior Vice Chancellor for Academic Affairs  

Sacha Kopp, Ph.D. took office as UNO’s senior vice chancellor for academic affairs in 
summer 2019. As the university’s chief academic officer he provides strategic direction 
in support of the chancellor toward the advancement of UNO’s academic mission with 
a commitment to academic excellence and to student access and opportunities. Since 
his arrival, Senior Vice Chancellor Kopp has launched strategic planning efforts in the 
university’s Big Ideas, supported the Completion Imperative, and launched UNO’s 

Strategic Investment in Race, Class, Social Justice, and Inequality. He commissioned a faculty-led review 
that led to a reorganization of the Office of Research and Creative Activities, coordinated the UNO Career 
Currency Program with corporate partners in Omaha, and has worked with the deans to increase full-time 
faculty hiring across academic colleges. 

Prior to UNO, Dr. Kopp was dean of the College of Arts and Sciences at Stony Brook University, where he 
was responsible for 25 departments and 11 research centers. He earned his doctoral, master’s, and 
bachelor’s degrees in physics from the University of Chicago and has published more than 200 journal 
articles in elementary particle physics and in science education. Dr. Kopp’s research has been conducted at 
particle accelerator facilities in the U.S. and Europe, supported by the Department of Energy, National 
Science Foundation, and Department of Education. He participated in the scientific team that discovered the 
top quark, one of the 12 fundamental particles in the universe, as well as in a separate team that confirmed 
neutrinos have mass. 

https://www.unomaha.edu/about-uno/leadership/chancellor/jeffrey-gold.php
https://www.unomaha.edu/about-uno/administration-profiles/sacha-kopp.php
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Michael Hilt 
Dean, College of Communication, Fine Arts and Media 

Michael Hilt, Ph.D. joined UNO as a professor in 1988 in what today is the School of 
Communication. He was named assistant dean of the College of Communication, 
Fine Arts and Media in 2007 and later promoted to associate dean He was appointed 
interim dean in 2017 and dean in 2018. 

Dean Hilt teaches courses in broadcast journalism, newswriting, sportscasting, 
quantitative research, media literacy, and interviewing. In addition, Dean Hilt is the general manager of 
Classical 90.7 KVNO. Prior to joining UNO, he was a news reporter, anchor, and producer for several radio 
and television stations in Topeka and Kansas City. He holds bachelor’s and master’s degrees from the 
University of Kansas and a Ph.D. from the University of Nebraska—Lincoln. His research interests include 
broadcast education, social research of broadcast managers, media and the elderly, local television news, 
media and sports, and quantitative research methods.

https://www.unomaha.edu/college-of-communication-fine-arts-and-media/about-us/faculty/michael-hilt.php
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Omaha 

Omaha is more than where UNO resides; the city truly functions as part of the UNO campus. With a 
population of more than 1.2 million within a 50-mile radius, Omaha is integral to what UNO is as a university 
and offers unlimited opportunities for collaboration. Omaha is home to Fortune 500 companies such as 
Berkshire Hathaway, Mutual of Omaha, Peter Kiewit, and Union Pacific. 

UNO and Omaha enjoy a dynamic, fruitful, long-term partnership with a shared goal: changing the lives of 
students and residents while enriching the global community. Students find internships, careers and other 
opportunities in the heart of Nebraska’s largest city.  

While it is a thriving metropolitan center, Omaha is quintessentially Midwestern. Residents enjoy the benefit 
of four seasons and find outdoor activities plentiful year-round. Located on the eastern border of Nebraska, 
near the Missouri River, the city of Omaha is a center of creativity, business and philanthropy. This is where 
Fortune 500 companies, visionary nonprofits, award-winning arts and culture, and innovative start-ups 
flourish and attract a range of world-class talent from entrepreneurs to artists.  

Visitors can take in a concert at the CHI Health Center or the world-famous Holland Performing Arts Center, 
catch an art house film at the internationally recognized Film Streams, stroll the more than 100 acres at the 
Lauritzen Gardens, or shop and dine to your heart’s content in the Old Market, Midtown Crossing or 
Aksarben Village. Take a walk from Nebraska to Iowa and back again on the Bob Kerry Pedestrian Bridge. 
This landmark offers a memorable view of Omaha’s skyline and is a prominent feature of the city’s 
reinvigorated waterfront. 
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Procedure for Candidacy 

All applications, nominations and inquiries are invited. Applications should include as separate documents a 
CV or resume and a letter of interest addressing the themes in this profile. 

WittKieffer is assisting UNO in this search. For fullest consideration, candidate materials should be received 
by January 18, 2021. Application materials should be submitted using WittKieffer’s candidate portal. 

Nominations and inquiries can be directed to: 

Lucy Leske, Philip Tang, and Melissa Fincher 
UNO-SOC@wittkieffer.com 

The University of Nebraska does not discriminate based on race, color, ethnicity, national origin, sex, pregnancy, sexual 
orientation, gender identity, religion, disability, age, genetic information, veteran status, marital status, and/or political 

affiliation in its programs, activities, or employment. 

UNO is a VEVRAA Federal Contractor and an E-Verify employer. The University is committed to achieving diversity 
among faculty and staff. It is particularly interested in receiving applications from members of underrepresented groups 

and strongly encourages women and persons of color to apply for these positions. 

https://candidateportal.wittkieffer.com/description?jobID=21978
mailto:UNO-SOC@wittkieffer.com
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