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Executive Summary 

Pitzer College, a top-ranked liberal arts and sciences college, seeks an experienced, strategic and 

collaborative leader to serve as its next Vice President for College Advancement and 
Communications.  

 
The Vice President for College Advancement and Communications will report to President Melvin 

Oliver and will serve as a member of the senior leadership team. The Vice President will serve as 
the chief officer responsible for leadership and management of the institution’s strategic and 

integrated vision and plan for college fundraising, advancement, engagement, marketing, and 
public relations. This includes planning, supervision and evaluation of the services and programs 

for the areas of engagement of constituencies and stakeholders; fundraising, advancement and 

campaigns; institutional communications and marketing; and public and external relations. 
 

The vice president will serve as the chief advancement officer for the campus and advise the 
president and other senior-level leaders on all advancement matters. Additionally, the person in 

this role will oversee brand, marketing and public relations efforts for the college and the 
implementation of cohesive and timely communications strategies. As a key member of the 

president's senior leadership team, the vice president will participate in strategic planning and work 
collaboratively with others across the institution to identify and support college priorities, initiatives 

and opportunities. Superior ability to think strategically at the institutional, departmental and 

individual prospect levels is of the utmost importance. The college seeks a collaborative, forward-
thinking and goal-oriented advancement and communications leader with a robust track record as 

a major/principal gift fundraiser and manager of a sophisticated advancement operation.  
 

Substantial leadership and management acumen is required, and thus the ideal candidate will have 
successfully led or had a major leadership role in development or advancement programs for at 

least 10 years. Demonstrated experience in developing and executing successful communications 
and fundraising campaigns is highly desirable. As would be expected, superior communication and 

relationship-building skills are necessary. A facility with data and an approach that uses data to 

drive strategy is essential. The Vice President will be an inspirational team builder with the capacity 
for embedding advancement best practices within institutional values and aspirations. The 

successful candidate will serve as an encouraging manager and mentor capable of developing and 
supporting a department of hard-working, committed and engaged advancement and 

communications professionals. A bachelor's degree is required and an advanced degree is 
preferred. 

 
Pitzer College emphasizes environmental and interdisciplinary studies, the arts, humanities and 

social, behavioral and natural sciences. With approximately 1,000 students, Pitzer College is part of 

The Claremont Colleges – a unique consortium of five undergraduate colleges and two graduate 
institutions. The contiguous campuses share numerous programs and facilities. At Pitzer, students 

have access to all the resources of a major university while enjoying all the benefits of a liberal arts 
college experience and its personalized approach to education. 

Pitzer College celebrates cultural diversity and intercultural understanding. Students from different 
socioeconomic, ethnic and geographic backgrounds come to Pitzer from across the globe. In 

addition to learning from one another, students are encouraged to participate in one of the 46 
international exchanges available through Pitzer’s study abroad programs, helping them learn a 

foreign language and deepening their appreciation of global diversity. 

Pitzer is located in Claremont, a Southern California college town known for its eclectic restaurants 
and shops, close-knit community and network of trails and parks. Situated at the base of the San 

https://www.pitzer.edu/
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Gabriel Mountains, Claremont is an hour’s drive to downtown Los Angeles, the Pacific coast, the 

desert highlands and some of the tallest mountain peaks in Southern California. 

 

To submit a nomination or express personal interest in this position, please see Procedure for Candidacy 

on page 17. 

 

 

 



Pitzer College Vice President for College Advancement and Communications 

 

 
4 

 

Opportunities and Expectations for Leadership 

The Vice President for College Advancement and Communications will report directly to the President and 

will be an integral and vital part of Pitzer College's leadership team. The Vice President will be responsible 

for developing, planning and leading an innovative and fruitful strategic plan for identification, solicitation 

and cultivation of philanthropic support and engagement integrated with institutional branding, marketing 

and fostering of external public relations. 

In addition, the Vice President will be expected to: 

▪ Advance the College's Fundraising and Marketing Efforts 

The Vice President for College Advancement and Communications will lead collaborative efforts with 

the President’s Cabinet, trustee leadership, and senior members of the administration and faculty 
to identify and track long- and short-term institutional targets that are supported by engagement, 

fundraising, external relations, institutional communications, and marketing. They will oversee the 

development of a comprehensive brand and messaging platform that includes compelling 
information and stories to be utilized for marketing and advancement purposes across college 

departments. They will create, vet, and lead the execution of innovative and ambitious initiatives 
and campaigns for fundraising and marketing. The Vice President will serve as the college's chief 

fundraiser and communications officer. They will lead and execute fundraising strategies based on 
a compelling philanthropic vision that aligns with the college's mission and strategic priorities. The 

next Vice President will bring a professional and seasoned approach to the overall advancement 
and communications efforts. 

 

▪ Optimize Presidential Reach and Influence 

The Vice President will meet with the President regularly as a trusted advisor to provide guidance and 

counsel on issues and opportunities related to developing, implementing and advancing a comprehensive 

advancement strategy. The Vice President will engage the President in high level, principal gift fundraising 

strategies and activities, provide exceptional staffing support on presidential fundraising initiatives and 

ensure the president’s time is appropriately leveraged and maximized for high value meetings aimed at 

securing impactful gifts. The Vice President should be comfortable serving as a key consultant and 

advisor to the President on matters of donor and board relations as it pertains to philanthropic initiatives, 

and will apply professional expertise as the chief fundraiser and fundraising strategist to the broader 

Pitzer community and its leadership.  

 

▪ Provide Vision and Leadership 

The Vice President will be able to lead the advancement and communications organization with vision and 

creativity. Recognizing the newly merged unit, the Vice President will also provide a vision and strategic 

direction for how these two areas can increase collaboration. There is also an opportunity for the new 

Vice President to assess the current organizational structure, areas of strength and opportunities for 

transformation. They will have a strategic outlook and eye to new possibilities and emerging challenges. 

As a supervisor of approximately 30 people, they will demonstrate an ability to build and motivate a 

team, and to inspire joy in one’s work. The Vice President will need to leverage the operational capacity of 

everyone in the organization to ensure its productivity. The Vice President will assess and provide for 

additional training or other support needed across the organization to increase its efficacy and 

productivity. They will articulate clear and compelling expectations for every aspect of the advancement 

and communications organization and will hold all staff accountable for meeting or exceeding those 
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expectations. They will provide ethical and mindful management of the department’s financial, personnel, 

and capital resources in the execution of strategic plans, and individual duties and responsibilities. The 

Vice President will lead and manage the advancement/development, engagement, communications, and 

marketing functions and staff of the college. They will set and clearly communicate specific and 

measurable goals and expectations for department staff to meet college needs, commitments, and 

strategic targets on a regular and ongoing basis. They will promote and ensure accountability at all levels, 

while leading by example.  

 

▪ Foster a Culture of Philanthropy 

The Vice President will lead collaborative efforts with the President’s cabinet, trustee leadership, 
and senior members of the administration and faculty to identify and track long- and short-term 

institutional targets that are supported by fundraising, external relations, institutional 
communications, and marketing. The successful candidate will encourage a campus-wide culture of 

philanthropy that fosters appreciation for and engagement in advancement efforts. They will 
proactively facilitate and support networking opportunities and connections for individuals across 

the college community with external contacts for fundraising, funding, publicity, and community 
and business partnerships to advance the college’s current and future strategic goals. They will 

serve as a liaison for relationship building between internal and external stakeholders, facilitating 

and shepherding communications and engagement. It will be important that they actively 
communicate and engage with the President’s cabinet, trustees, faculty, staff, students, parents, 

and alumni to remain knowledgeable about current and upcoming projects, programs and 
initiatives. 

 

▪ Develop and Implement Communications and Branding 

The Vice President will provide leadership in the ongoing development of Pitzer College’s marketing 

plan, including communications, advertising, public relations, media relations, community outreach, 
Web presence and college brand and style. The Vice President will help develop compelling 

messaging and stories to raise the colleges' visibility and reputation through creative outreach and 

engagement efforts. They will serve as the college’s representative and brand ambassador to 
outside constituents, such as the media, community and business groups, and colleagues. They will 
tactically become a visible presence in events, activities and communications. 

 

▪ Broaden the Pool of Prospective Donors 

The Vice President will take a critical look at the philanthropic environment to create a strategy to 

broaden the pool of prospective donors while also tapping the scope of sustained, meaningful 

engagement with alumni and current donors, in ways that engender affinity and lifelong connections. The 

Vice President will develop methods of securing support across all areas in a competitive fundraising 

environment. They will personally identify, solicit, cultivate and attain major gifts, media connections and 

beneficial external relations for the college to meet expectations and goals set by the President, Board of 

Trustees, and other key stakeholders. 

▪ Review the Current Organization and Implement Best Practices:  

As a direct report to the President, the Vice President is responsible for planning, implementing and 

overseeing a robust, cutting-edge program while serving in the lead role to cultivate and secure private 

philanthropic support for the college and for each of its constituent units. In light of increasing needs for 

philanthropic income, the vice president will bring vision, innovation and initiative towards the 

implementation of sophisticated and best practices in advancement at Pitzer College. The Vice President 

will recruit, maintain and develop exceptional staff. Respecting precedent and the expertise of the current 
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staff, the Vice President will take the opportunity of this leadership transition to review the advancement 

and communications operation with an eye toward ensuring that the college's historical approach 

comports with best practices across the profession. That review will be informed, in part, by existing 

assessments of the advancement and communications operations.  
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Professional Qualifications and Personal Qualities 

The Vice President for College Advancement and Communications must understand best practices, 

demonstrate successful fundraising and communications experience, articulate a compelling vision, 

collaborate broadly and have experience in developing a successful team. Additionally, the successful 

candidate will possess the following qualifications and qualities: 

 

▪ Interpersonal and Communication Skills: The Vice President will demonstrate expert 

communication, interpersonal, and networking skills and exhibit a dynamic and approachable 

personality. They must be a highly engaging, charismatic, and persuasive leader and influencer with 

individuals and groups from a broad range of constituencies in person, writing, and virtually. They will 

demonstrate superior emotional intelligence and communicate in a manner that shows sensitivity to 

diverse backgrounds and mindfulness of the audience. As a transparent leader, they will share 

information with senior leadership and direct reports in a timely and effectual manner. They will 

demonstrate openness to different viewpoints, engaging with people from all backgrounds and 

experiences.  

 

▪ Strategic Planning: Superior creativity, analytical skills, and business acumen will be essential 

qualities in this leader. They will possess solid knowledge for formulating tactical plans that are 

achievable, cost-effective and address organizational goals by themselves or in coordination with 

other strategies. They will know how to create plans that take an organization's strengths and 

weaknesses into account. They will demonstrate a superior ability to research, interpret, and report 

on long-term trends for the purpose of formulating policy and strategy. An understanding of data and 

familiarity with analysis and strategic planning is essential, as is a commitment to transparency in 

reporting, demonstrated experience using data to identify and assess effectiveness of advancement 

policies and practices, and a capacity to produce regular and systematic comparative reports that 

detail annual progress toward advancement goals. They will be capable of effectively employing 

information on national and international trends in higher education and on developments at 

competitor institutions in planning. 

 

▪ Creativity: The Vice President will have examples of proven success in innovative thinking and 

calculated risk taking combined with excellent execution of both complex and routine strategies and 

initiatives. They will have an ability to think creatively and to leverage technology, including the use of 

social media. An ability to serve as a thought leader on matters of philanthropic giving and donor 

cultivation and relations is expected. The successful candidate will have the ability to balance the 

values of the college with forward-thinking approaches. 

 

▪ Area-Specific Knowledge: The Vice President will have knowledge of developing innovative, 

effective, and mission-centered communications, marketing, and public relations. Additionally, they 

will possess expert knowledge of fundraising, including demonstrated attainment of major gifts, 

thorough understanding of strategic philanthropic planning, establishing and cultivating productive 

relationships with major donors, influencers, and key stakeholder. They will understand, remain 

current on and apply best practices and trends in using exceptional analytical skills, judgment, 

creativity, and applying an institution’s vision, values and strategic plan.  
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▪ Proven Effectiveness and Expertise in Development: A proven track record in fundraising in 

higher education or in a large nonprofit organization at the major and principal gift levels is required, 

as is involvement in a major comprehensive campaign with the ability to clearly articulate campaign 

priorities to a variety of internal and external constituents. The Vice President will possess a deep 

understanding and knowledge of the complexities of running a comprehensive fundraising program, 

including annual, major, principal, planned and corporate and foundation giving. They will also have 

experience working with and/or leading volunteers, including foundation, campaign and alumni 

boards. 

 

▪ Valuing Diversity and Inclusion: In concert with the values of Pitzer College, the Vice President 

will value diversity as exhibited in hiring choices, assignments made, teams formed and interaction 

with others. They will show respect for people regardless of race, gender, ability or background, and 

actively seeks different viewpoints, leveraging the benefits of multiple perspectives. They will seek to 

understand the perspective of others when disagreement arises and respond appropriately.  

 

▪ Development of Staff: A solid knowledge of managing and directing performance and change, 

along with a proven ability to lead and manage complex teams will be necessary. The Vice President 

will demonstrate a flexible management style to help others develop their capabilities and meet their 

potential. They will possess the knowledge and ability to deliver productive feedback, be an effective 

coach and mentor, and maintain documentation. They will have a strong ability to collaborate with 

direct reports to set meaningful and measurable performance objectives, recognizing and reinforcing 

developmental efforts and improvements. The Vice President will regularly meet with direct reports to 

provide guidance, feedback and direct professional development. 

 

▪ Personal Qualities: Outstanding interpersonal skills with the ability to navigate a complex 

environment and to understand and relate effectively with diverse constituents and to partner in a 

sophisticated way with institutional leadership, the board, top prospective donors and community 

leaders; a strong sense of accountability, integrity and authenticity; a sense of urgency and 

engagement; honesty, integrity, candor and a strong moral compass; genuine interest in forming a 

team with staff and college leaders; a personal presence that is active and inclusive; ability to 

observe, listen, learn and clarify needs while engendering trust quickly among diverse constituencies; 

ability to travel regionally, nationally and internationally on behalf of Pitzer College; engaging 

personality and high energy; presents with humility; possesses a good sense of humor; and 

optimistic. 

 

▪ Credentials: A bachelor's degree is required and a master’s or other advanced degree in marketing, 

business, public relations, non-profit administration or a relevant field is preferred. A minimum of ten 

years of experience in senior management positions of increasing responsibility in 

advancement/development, marketing, and/or public relations is required. Candidates must have 

experience supervising complex teams, including developing fundraising staff. Must have a proven 

record of successful major gifts fundraising and management of capital or comprehensive campaigns. 
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About Pitzer College 

Overview 

Founded in 1963, Pitzer College is a top-ranked liberal arts and sciences college. The college 

emphasizes environmental and interdisciplinary studies, the arts, humanities and social, behavioral 
and natural sciences. With approximately 1,000 students, Pitzer College is part of The Claremont 

Colleges – a unique consortium of five undergraduate colleges and two graduate institutions. The 

contiguous campuses share numerous programs and facilities. At Pitzer, students have access to all 
the resources of a major university while enjoying all the benefits of a liberal arts college 

experience and its personalized approach to education. In the newly released 2021 Best Colleges 
rankings, U.S. News and World Report names Pitzer College among the country’s best liberal arts 

colleges ranking at #36. 

Pitzer students shape their own college experience. Focused educational objectives guide 

undergraduates as they plan their academic careers. Students can work with faculty advisers to 
create their own special majors. They are encouraged to collaborate with community members on 

local projects and critically examine the effects of social and environmental policies. Students 

actively participate in college governance by serving on committees or becoming voting members 

of College Council, the college’s decision-making body. 

 

 

https://www.pitzer.edu/
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Mission 

Pitzer College produces engaged, socially responsible citizens of the world through an academically 

rigorous, interdisciplinary liberal arts education emphasizing social justice, intercultural understanding 

and environmental sensitivity. The meaningful participation of students, faculty and staff in college 

governance and academic program design is a Pitzer core value. Our community thrives within the 

mutually supportive framework of The Claremont Colleges, which provide an unsurpassed breadth of 

academic, athletic and social opportunities. 

Core Values 

At Pitzer, five core values distinguish its approach to education: 

Social Responsibility: At Pitzer, students spend four years examining the ethical implications of knowledge 

and individual responsibility in making the world better. They learn to evaluate the impact of individual 

and collective actions manifested in social and political policies. 

Intercultural Understanding: Individual perspective and approach to the world are informed by the culture 

in which one resides. Intercultural Understanding enables Pitzer students to comprehend issues and 

events from cultural lenses beyond their own. From Los Angeles to Botswana to Nepal, Pitzer students 

are educated to thrive and succeed in an ever-changing global community. 

Interdisciplinary Learning: Pitzer College students are taught to challenge traditional ways of learning and 

to make immediate connections between academic disciplines. Faculty are organized by field groups 

instead of traditional academic departments. Scientists, sociologists, historians, writers and artists 

influence each other’s work and often teach courses together. 

Student Engagement: Pitzer’s unique curriculum allows students the flexibility to direct their own 

educational and career paths by creating their own majors. In addition, students are active members of 

college governance – making decisions on everything from academic policies and faculty and staff hiring 

to public art displays and building design. 

Environmental Sustainability: Sensitivity for and preservation of the environment is a key value of Pitzer 

College. Campus landscaping utilizes drought-resistant, native plants and the college is proud of its many 

LEED-certified sustainable buildings. Students shape their daily activities, programming and studies to 

ensure they leave the environment and the world stronger than how they found it. Students interested in 

environmental issues will find Pitzer an exciting living and learning laboratory. 
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Community Values  

These aspirations for all members of our community are not enforceable requirements but rather ideals 

that promote ethical practices in a diverse community built upon trust. 

Community – We come together to live and work in a shared learning environment where every member 

is valued, respected, and entitled to dignity and honor founded upon the following rights and 

responsibilities: 

Diversity – We learn from the rich and complex histories, view points, and life experiences in our 

community. We value and celebrate the synergy created by our differences and similarities. 

Dialogue – We support the thoughtful exchange of ideas to increase understanding and awareness, and 

to work across difference without intimidation. We have the right to be heard and the responsibility to 

listen. Communication, even at its most vigorous, should be respectful and without the intent to harm. 

Inquiry – We prize the powerful possibilities of learning and the principles reflected in our educational 

objectives including our dedication to access and justice, civic involvement and environmental 

sustainability, and our respect for pluralism, freedom of expression, and the sustained effort necessary 

for achieving academic excellence. 

Action – These values are mere words until we practice them. We expect to see them evidenced, hear 

them named, debate their integrity, and demand change on their behalf. We are committed to the hard 

work and dedication this will demand. 

Strategic Plan 

Following more than a year of information gathering and priority-setting by the entire Pitzer community, 

the College has established four distinct goals as it enters the third and final phase of Strategic Plan 2025 

Implementation: 

Academic Resources & Planning 

Build a Thriving Community  

Financial Sustainability  

Planning & Decision Making  

 

Office of Advancement and Communications 

The Office of Advancement and Office of Communications were merged in 2021 to better integrate 
fundraising efforts with marketing and communications and to provide a unified message, vision 

and approach to internal and external relations. The Vice President will provide leadership to a 
team of approximately 30 and will have the opportunity to hire leaders for the Advancement and 

Communications areas, as well as additional advancement staff. 

   

 

https://www.pitzer.edu/strategic-plan/
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Philanthropic Activity 

2017-2018: $4.1M 

2018-2019: $8.1M 

2019-2020: $5.6M 

 

Ratio by Donor Type  

(three-year average) 

Alumni: 18% 

Parents: 29% 

Foundations: 38%  

Corporations: 3% 

Faculty/Staff: 1% 

Individuals: 10%   

Organizations/Government: 1%  

 

Academic Life 

Pitzer offers a curriculum that embraces the best of both tradition and innovation. The Pitzer education is 

a rigorous course of study, firmly grounded in the traditions of learning and intellectual debate found at 

the great colleges and universities of the world. At the same time, Pitzer offers students the opportunity 

to design, with the assistance of faculty advisors, academic programs that are truly creative and support 

individual interests and aspirations. Many graduating seniors designed a special major, combining 

elements of the academic program for a particular course of study. 

Pitzer College celebrates cultural diversity and intercultural understanding. Students from different 
socioeconomic, ethnic and geographic backgrounds come to Pitzer from across the globe. In 

addition to learning from one another, students are encouraged to participate in one of the 46 

international exchanges available through Pitzer’s study abroad programs, helping them learn a 
foreign language and deepening their appreciation of global diversity. Pitzer is unusual among 

small liberal arts colleges in having developed its own cultural immersive study-abroad programs—
currently in Costa Rica, Brazil, Eduardo, Italy, Nepal, Tanzania, South Africa, Zimbabwe, and 

Vietnam.  

Pitzer’s system of highly participatory college governance makes it virtually unique among 

American colleges. Faculty, students, and staff serve together on nearly all standing committees, 
including those that deal with the most vital and sensitive issues of the college community, as well 

as on College Council, Pitzer’s primary legislative body, which votes on policy recommendations 

forwarded by the faculty as well as committees. This system of governance is one of the highest 
expressions of the college’s founding idea of participation and community, and offers members of 

the college community an active role in setting institutional priorities and shaping academic and 

student life. 
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Fast Facts 

Enrollment: 1,087 students 

Faculty: 

 72 tenured or tenure-track professors 

 100% of Pitzer’s tenured/tenure-track faculty hold a PhD or terminal degree in their field 
 58.3% of tenure-track faculty are female 

Student-Faculty Ratio: 10:1 

Average Class Size: 16 

Courses: About 360 at Pitzer, with more than 2,000 classes available across The Claremont 

Colleges. 

Fields of Study: 

 40+ majors & 20+ minors in the arts, humanities, natural sciences, social sciences & 

interdisciplinary studies 

 Popular Majors: psychology, environmental analysis, economics, sociology, media studies 
and self-designed degrees 

 The College’s Secular Studies program is first of its kind in the US 
 Advanced degree programs include joint BA-DO medical degree with Western University of 

Health Sciences 

Admission and Financial Aid: 

 3.98—average GPA of 2020 admitted students 
 15.9%—2020 admit rate 

 Approximately 44% of Pitzer students receive financial assistance 

 #20 Great Financial Aid—Princeton Review, 2018 Best 382 Colleges 
 #9 Least Debt at Graduation—US News 2020 
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Leadership 

Melvin L. Oliver, President 

Melvin L. Oliver is the sixth president of Pitzer College, an award-

winning professor, author and a noted expert on racial and urban 

inequality. 

Before joining Pitzer College, President Oliver served as the 
executive dean at the University of California, Santa Barbara’s 

College of Letters and Science, where he was also the SAGE Sara 
Miller McCune Dean of Social Sciences and a professor of sociology. 

During his 12-year tenure as the dean of social sciences at UCSB, he 
promoted faculty diversity and championed increased access for 

underrepresented students at both the undergraduate and graduate 

levels. 

Prior to UCSB, Oliver was the vice president of the Asset Building 

and Community Development Program at the Ford Foundation. 
Under Oliver’s direction, the program developed pioneering grant initiatives, including a $50 million 

program to secure home mortgages for 35,000 low-wealth households and change the way banks 

evaluate applications for home mortgages. 

As professor of sociology at University of California, Los Angeles, from 1978-96, he was named 
California Professor of the Year by the Carnegie Foundation for the Advancement of Teaching and 

received the Harriet and Charles Luckman Distinguished Teaching Award. In 1989, he was the 
founding co-director of the UCLA Center for the Study of Urban Poverty, which is a leader in the 

development of undergraduate and graduate curriculum and world-class research on urban poverty 

and social welfare policy. 

Oliver co-authored Black Wealth/White Wealth: A New Perspective on Racial Inequality with 

Thomas M. Shapiro, which won the Distinguished Scholarly Publication Award from the American 
Sociological Association, the C. Wright Mills Award from the Society for the Study of Social 

Problems, and the award for the outstanding book on the subject of human rights from the 
Gustavus Myers Center for its groundbreaking exploration of race and equality when it was first 

released in 1995. He is the co-editor of four books, including Prismatic Metropolis: Inequality in Los 
Angeles, and the author of numerous special journal issues and more than 50 scholarly 

publications. In acknowledgment of the quality and impact of his scholarly contributions, Oliver was 

elected a Fellow of the American Association for the Advancement of Science in 2012. 

Oliver earned his BA at William Penn College and his MA and PhD from Washington University in St. 

Louis. Washington University awarded him the Distinguished Alumni Award, Arts and Sciences in 
2002 and the Sesquicentennial Celebration Distinguished Alumni Award in 2003. William Penn 

honored him with the Distinguished Career Award in 2012. Oliver received a 2016 ASSET Builder 

Champion award from the Center for Global Policy Solutions. 

http://www.amazon.com/Black-Wealth-White-Perspective-Inequality/dp/0415951674/ref=sr_1_fkmr0_1?ie=UTF8&qid=1450829957&sr=8-1-fkmr0&keywords=Black+Wealth%252FWhite+Wealth%253A+A+New+Perspective+on+Racial+Inequality+%2528Tenth+Anniversary+Edition%252C+published+2006%2529
http://www.amazon.com/Prismatic-Metropolis-Inequality-Angeles-Mcsui/dp/0871541300
http://www.amazon.com/Prismatic-Metropolis-Inequality-Angeles-Mcsui/dp/0871541300
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The Claremont Colleges 

Patterned after the Oxford-Cambridge collaborative model, The Claremont Colleges consistently place at 

the top of national college rankings including Forbes, Money, US News and World Report and 

the Princeton Review. 

Each nationally-recognized college has its own campus, students and faculty and a distinctive mission. 

Each offers top-notch curricula, small classes, distinguished professors and personalized instruction. 

In addition to taking classes at their home campus, students may register for classes among 2.500 

offered at The Claremont Colleges. 

Pitzer College 
 
Founded in 1963, Pitzer’s interdisciplinary educational experience emphasizes social justice and 
intercultural understanding, and is a leader in environmental sustainability and course offerings. 
 
Claremont McKenna College 
 
Founded in 1946, Claremont McKenna College specializes in economics, political science, international 
relations and public policy as well as majors in the natural sciences, social sciences, and humanities. 
 
Harvey Mudd College 
 
Founded in 1955, Harvey Mudd College specializes in engineering, mathematics, computer science, and 
the physical and biological sciences and also includes coursework in the humanities, social sciences and 
the arts. 
 
Pomona College 
 
Founding member of the consortium in 1887, Pomona College offers majors in the arts, humanities, 
natural sciences and social sciences, as well as interdisciplinary studies. 
 
Scripps College 
 
Founded in 1926, Scripps College is a women’s college that offers an interdisciplinary curriculum, 
intensive intellectual environment, and a rich residential experience designed to prepare student to think 
critically and solve complex problems. 
 
Claremont Graduate University 
 
Founded in 1925, Claremont Graduate University offers master’s and doctoral degrees plus dual degrees 
and interfield opportunities. 
 
Keck Graduate Institute 
 
Founded in 1997, Keck Graduate Institute of Applied Life Sciences (KGI) offers five graduate degree 
programs focusing on the life sciences disciplines. Programs are organized into two professional schools, 
the School of Applied Life Sciences and the School of Pharmacy. 

https://www.claremont.edu/
https://www.pitzer.edu/
http://www.claremontmckenna.edu/
http://www.hmc.edu/
http://www.pomona.edu/
http://www.scrippscollege.edu/
http://www.cgu.edu/
http://www.kgi.edu/
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Claremont, California  

Pitzer College is located in Claremont a tree-lined residential community on the eastern edge of Los 

Angeles County, 30 miles east of downtown Los Angeles. Nestled at the foothills of the San Gabriel 

Mountains, Claremont is the quintessential Southern California college town boasting stunning historical 

architecture. Claremont is about an hour’s drive from downtown Los Angeles, the Pacific Coast beaches, 

the desert highlands and other snow-capped mountain ranges. Its proximity to Los Angeles offers endless 

cultural and entertainment opportunities. Centered in a robust intellectual and creative community, 

Claremont public schools are consistently ranked as the best in the region.  

The highly walkable downtown village offers a variety of locally owned boutiques and restaurants, a 

burgeoning craft beer and spirits scene and public art displays. Claremont is also home to the region's 

largest weekly Farmers Market and largest botanic garden dedicated exclusively to California’s native 

plants. 
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Procedure for Candidacy 

Inquiries, nominations and applications are invited. Interested individuals should provide, as two 

separate documents: a letter describing their interest in and qualification for the position and a 

résumé. This search will be conducted with full confidentiality of all candidates; references will not 
be contacted without the prior knowledge and approval of the candidate. 

 

For more information, questions or nominations, please contact Pitzer College's consultants, Alejandra 

Gillette-Teran, Lisa Meyer and Mercedes Chacón Vance at PZVPAC@wittkieffer.com. 

For fullest consideration, candidates are urged to submit their materials as early as possible  
but no later than April 9, 2021. 

 

Application materials should be submitted using WittKieffer’s candidate portal. 

Pitzer College adheres to both the letter and the spirit of Equal Employment opportunity and Affirmative Action. It 
does not discriminate on the basis of race, color, creed, religion, national or ethnic origin, sex, gender, age, sexual 

orientation, marital status, pregnancy, disability, medical condition, or veteran status, in the administration of its 
admission policies, educational policies, scholarship and loan programs, athletic and other College-administered 

programs, and employment policies. Pitzer strongly encourages candidates from underrepresented groups to 
apply. 

 

mailto:PZVPAC@wittkieffer.com
https://candidateportal.wittkieffer.com/login
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