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Executive Summary 

Loyola University New Orleans seeks an innovative and visionary individual committed to 

promoting and fostering excellence in teaching, research, professional practice and service as its 

next Director of the School of Communication and Design.  

 

Loyola University New Orleans is a Jesuit, Catholic University that educates diverse leaders 

dedicated to academic excellence, social justice, compassion and service. Consistent with the 

University’s mission, Loyola welcomes candidates who demonstrate strong commitments to 

fostering inclusion and equity in a culturally diverse environment. Under the transformational 

leadership of President Tania Tetlow, Loyola New Orleans is enjoying a revitalized sense of forward 

momentum through academic partnerships and community impact.  

 

Reporting to the Dean of the College of Music and Media, Kern Maass, the Director of the School of 

Communication and Design will inspire a sense of optimism and opportunity in expanding the 

positive reputation and size of the School. Further, the Director will cultivate a strong sense of 

community that is closely tied to and extends the commitment to Ignatian values and inclusive 

excellence. At its core, the School encourages strong relationships between faculty and students 

that provide students with the resources and mentorship necessary to be leaders in their fields. 

 

The Director will be charged with working closely with the faculty to develop a compelling and 

innovative vision for the future of the School of Communication and Design to assure it continues 

to serve its students with academic programs of the highest quality and effectiveness. The Director 

provides strategic vision and operational leadership for the academic and co-curricular programs 

that creates an environment that supports the School's faculty, students, staff and community 

partners while promoting excellence in teaching and learning. The Director will have the credentials 

and experience to teach in the program, although the exact teaching load is negotiated with the 

Dean depending on the needs of the program and the School. The Director has responsibility for 

the fiscal integrity of the School, overseeing budgets and setting an ambitious agenda for 

fundraising.  

 

This is an exciting opportunity to grow entrepreneurial networks, enhance interactions across 

programs and departments, and take calculated risks that enhance the already strong national 

reputation of the School of Communication and Design. The School offers exceptional programs in: 

Design, Digital Filmmaking, Mass Communication–Journalism, and Mass Communication–Strategic 

Communication. 

 

In addition to candidates from the faculty and administrative ranks, Loyola University New Orleans 

is interested in candidates whose vision and experience will lead to broad and inclusive 

conversations about the range of possibilities, collaborations and entrepreneurial opportunities that 

will differentiate the School as a regional and national leader in the constantly-evolving areas of 

communication and design. The next Director will be a natural connector and boundary spanner 

with the energy and vision to promote the School and broaden its reach in teaching, research and 

fund-raising in the local area and beyond. The University welcomes candidates both from 

traditional academic settings and from other related and adjacent areas of the communication and 

design arenas.  

 

To submit a nomination or express personal interest in this position, please see Procedure for Candidacy 

on page 16.
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Opportunities and Expectations for Leadership 

The new Director of the School of Communication and Design will be asked to address the following 

critical leadership issues, among others: 

 

Articulate a Vision and Strategy 

The Director will articulate a compelling vision and corresponding strategic plan to enhance the 

reputation of the School of Communication and Design, drawing on its already strong standing in 

higher education. This is a transformational leadership opportunity for an ambitious and strategic 

leader to join with faculty to think creatively about new opportunities that expand the intellectual 

and programmatic reach of the School. The Director will be expected to communicate to a broad 

audience about the programs and opportunities within the School and will have a vision that 

prepares students to enter contemporary careers in an ever-changing landscape. 

 

The Director will evaluate the School’s current resources and programs with an eye toward 

improvement and growth. The Director will engage faculty in assessing programs and curriculum 

and identifying the changes, enhancements and additions that can be made to address current 

demand as well as the emerging needs of rapidly evolving industries. This includes exploring cross-

departmental courses and programs and eliminating academic redundancies. The Director will also 

identify opportunities to increase student enrollment as a part of increasing the School’s revenue 

and funding. The Director will establish initiatives related to expanding and enhancing the student 

pipeline while working with the University's marketing department to aggressively explore 

opportunities to attract students. 

 

Strengthen Synergies across Departments and Programs 

The Director will actively create opportunities for collaboration in courses, programs and co-

curricular activities, encouraging the effect of collaboration to be greater than the sum of its parts. 

The Director's understanding and appreciation of multiple disciplines and how they might interact 

will also produce efficiencies in the curriculum, reducing redundant courses and freeing up 

opportunities for modern, interdisciplinary programs. The Director will recognize strong faculty and 

programs across disciplines as one of its distinctive traits, providing opportunities for 

interdisciplinary courses and curricula. While some of this strength has already been explored 

through curricular and co-curricular collaborations, there is a strong desire to expand on these 

opportunities. Faculty eagerly anticipate the exponential opportunities afforded by combining 

related topics across disciplines.  

 

The Director will invigorate the faculty through the creation of a vibrant vision for a distinguished 

and contemporary School of Communication and Design. The new Director will build on the 

supportive and collaborative spirit among the faculty, enhancing its “esprit de corps” and making 

all faculty members feel they are an essential part of the School by seeking their input and 

continuing to advance a culture based upon respect, compassion and trust. The Director will 

recognize that synergies which may add new initiatives to existing workloads can be balanced with 

reduction of non-productive or redundant pursuits. 

 

Lead and Exemplify a Strong Commitment to Diversity 

The Director will support initiatives to work effectively with diverse populations and to develop 

faculty and staff from diverse backgrounds. Loyola New Orleans enrolls one of the most diverse 

student bodies in the United States, making experience with students from a wide range of 

backgrounds essential as is a demonstrated commitment to social justice. Expectations include 

planning and developing student experience improvements for multiple populations, as well as 

working with and developing a diverse professional staff. The Director will champion the 



Loyola University New Orleans Director of the School of Communication and Design 

 

 
3 

 

achievements of students, faculty and staff from a wide variety of backgrounds and experiences. 

 

Increase Enrollment and Enhance Reputation 

While the School of Communication and Design already benefits from a strong national reputation, 

there are opportunities to build the program's name and reach especially as the departments and 

majors coalesce. The Director will oversee recruitment and marketing efforts to grow the student 

body and to promote a strong national reputation. This may include expanding graduate and online 

opportunities to reach untapped student populations. Marketing strategies will balance the need to 

target prospective students for all of the School's programs with the need to highlight individual 

programs and the opportunities they provide, thus raising the ability to recruit students into 

multiple disciplines. 

 

Promote internal and external partnerships 

The Director will be engaged across the University, in the broader community and with national and 

international organizations in promoting the reputation and growth of the School of Communication 

and Design. It will be important to continue to elevate the visibility of the School and to advance its 

successes and impact. An ability to communicate up, down, and across the University 

organizational structure will be a considerable strength. It will also be essential for the Director to 

create an open, transparent and ongoing dialogue with faculty and senior administrators that will 

engender cooperation, trust, support and confidence. An essential part of these connections will be 

the commitment of time and talent to fundraising and external relations. 

 

Inspire and Represent Faculty and Staff  

The new Director will foster a collaborative and transparent work environment and communicate 

effectively to maintain employee morale. The Director will review organizational needs in order to 

align people and  resources for maximum efficacy in delivering an exceptional experience for all 

School of Communication and Design students. Faculty will be encouraged to pursue scholarship 

and other forms of continued learning to remain current in their fields. The continued professional 

support of faculty and staff is essential and requires high standards with an eye toward maintaining 

healthy working relationships, open channels of communication and high morale. 
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Professional Qualifications and Personal Qualities 

The ideal candidate will have the following professional qualifications and personal characteristics: 

Education 
 

 Master's degree required; Ph.D. or terminal degree preferred.  

 

 Background of academic teaching and research that merits appointment to the faculty. 

 

Experience 
 

 The skills necessary to promote recognition of the School of Communication and Design and the 

entrepreneurial energy and skill to fully realize the potential of the School.  

 

 Demonstrated ability to lead a capable, collaborative and ambitious team. 

 

 Ability to recruit and develop faculty and students. 

 

 Understanding and appreciation of the importance of both research and practice. 

 

 Proven track record of working collaboratively across disciplines. 

 

 Demonstrated success in working with and supporting people from diverse backgrounds and 

experiences. 

 

 Active involvement in relevant professional associations and a reputation as a leader within the 

field. 

 

 Preferred knowledge of administrative operations of academic programs, such as admissions, 

financial aid, student affairs, planning and budgeting, faculty and curriculum assessment. 

 

Personal Characteristics 
 

The Director of the School of Communications and Design must demonstrate natural leadership, 

exceptional interpersonal and communication skills, and the ability to envision a plan that will 

realize the potential of the school, its faculty and its students. The Director must be a role model 

for students and faculty. 

 

 An individual of the highest integrity with high levels of energy, maturity and transparency 

and a reputation for fairness. 

 

 An inspiring, authentic and strategic leader who can establish a vision for the School that 

supports the missions of the College and the University. Someone who seeks to facilitate the 

success of those they lead. Someone who understands that the success of the unit is based on 

the success of the individual. 

 

 A persuasive communicator with strong interpersonal skills who is an empathetic and 
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respectful listener. Someone able to create a collaborative atmosphere that is open to creative 

and interdisciplinary ideas. Able to communicate with students, faculty and administrators. 

 

 A decision-maker who is able to listen to ideas and take responsibility for final decisions. 

 

 A confident manager of people and programs who uses strong organizational and 

interactive skills to achieve goals in complex, evolving environments. 

 

 A resourceful builder of organizations, teams and programs; a developer and a promoter 

of all facets of the School. 

 

 A service-driven, community-focused individual who is committed to communities that 

include the School of Communication and Design, the University, and the surrounding 

community. 

 

 A student-centered educator who considers how best to serve the University's diverse and 

talented student body in every decision that is made. 

 

Academic Units of the University 
 

College of Music and Media 

 

The College of Music and Media represents one-third of the undergraduate student body at Loyola. 

The students are musicians, actors and singers. They are studio artists, filmmakers, journalists, 

designers, producers, rappers, recording engineers, visual communications artists and leaders in 

PR and advertising. Everything in the college revolves around storytelling with the only difference 

being the media used to tell it.  The College of Music and Media serves as the preeminent center of 

performing and visual arts study among Jesuit Colleges and universities across the country and the 

preeminent anchor institution in New Orleans for the creative and cultural economy. 

 

In a strategic shift that recognizes industry focus on 

multimedia and digital communication, Loyola 

relocated its award-winning School of Mass 

Communication to the College in spring 2018, then 

expanded the school to include Loyola’s Digital 

Filmmaking, Design and Art Departments. Today, 

the School of Communication and Design includes 

Loyola’s Design, Art, Film, Journalism, Strategic 

Communication, PR, Advertising and Visual 

Communication programs. Through this powerful 

new alignment, programs such as visual 

communications and journalism (digital, broadcast, 

online, print) work side-by-side with design, film 

and other programs. Providing future performers, 

music industry executives, artists and designers 

expert insights and understanding into advertising, 

public relations, and digital media better prepares 

them for entrepreneurial success in the creative 

professions.  
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Centers housed within the School include the Loyola University Center for Environmental 

Communication and the Shawn M. Donnelley Center for Nonprofit Communications. The School of 

Communication and Design is also home to Brand Lab, a student-run creative agency; the Maroon, 

an award-winning student-run media outlet; and multiple exhibition spaces on campus.  The School 

of Communication and Design is home to more than 400 undergraduate students and 30 graduate 

students. Accredited by the Accrediting Council on Education in Journalism and Mass 

Communications (ACEJMC) the School also maintains Certification in Education for Public Relations 

(CEPR) from the Public Relations Society of America (PRSA). The School of Communication and 

Design has 19 full-time faculty and three full-time staff. Additional resources include an endowed 

chair, three endowed professorships, and numerous endowed funds and scholarships.  

 

The School of Music and Theatre Arts is a conservatory in which students are trained in a rich 

academic environment, share the hallways and learn from Grammy Award winners and 

internationally renowned musicians.  They benefit from the School’s long-time partnership with 

many sister arts organizations in the city -- the Louisiana Philharmonic Orchestra, the New Orleans 

Opera, the Music Arts Society of New Orleans, Friends of Music, Amici – New Orleans Friends of the 

Metropolitan Opera National Council, Southern Rep Theater, Tennessee Williams Theatre Company, 

among others. 

 

CMM also includes Loyola's acclaimed School of Music Industry, which prepares aspiring musicians, 

singers, performers, producers, and industry executives for entrepreneurial success. It includes 

Popular and Commercial Music, a sister program focused on the performance side of the industry, 

and a new degree in Urban and Electronic Music Production.  

 

The College offers baccalaureate and master’s degrees that prepare students for professions in a 

variety of fields including mass communication, design, filmmaking, music performance, music 

therapy, music education, theatre arts and dance; the College also is home to nationally renowned 

programs such as music industry studies and opera. The College of Music and Media prides itself on 

the relationship between its faculty and students and its comprehensive array of opportunities for 

performances, exhibits and ensembles which afford students the opportunity to present their work 

on a consistent basis. 

 

College of Arts and Sciences 

The College of Arts and Sciences serves as the anchor 

for all undergraduate study at Loyola and offers 

undergraduate students the opportunity to earn Bachelor 

of Arts or Bachelor of Science degrees that span the 

humanities, natural sciences, and social sciences, 

preparing graduates for careers in a variety of fields. The 

College also offers a variety of adult part-time programs 

in criminology and interdisciplinary studies and 

administers the Loyola Core curriculum. In fulfilling its 

mission to provide all Loyola undergraduates the 

foundations of knowledge through teaching and 

scholarship within and across the liberal arts and 

sciences, the College of Arts and Sciences educates 

students to lead meaningful lives with and for others; appreciate and contribute to global cultures; 

think critically and make decisions for the common good; and have a commitment to the Jesuit 

tradition of lives of justice, service, and intellectual engagement.  

 



Loyola University New Orleans Director of the School of Communication and Design 

 

 
7 

 

Among myriad accomplishments, Loyola has made deeper forays into STEM studies, expanding 

offerings in biology, physics, pre-health sciences, psychological sciences, environmental science 

and computer science programs, among others. Loyola recently participated for the first time in 

Louisiana’s Biomedical Research Summit. In Loyola’s newly renovated Monroe Hall, students 

perform undergraduate scientific research working side by side with professional researchers in 

state-of-the-art laboratories exploring topics from limb regeneration to Chagas disease and 

biodiversity among spider species. 

 

 

College of Business 

 

Faculty in the Father Joseph A. Butt, S.J., College of Business are devoted to shaping ethical, 

empowered leaders who invite trust and build community. The College of Business offers 

undergraduate and graduate degree programs that help students understand and compete in 

today’s global marketplace. Students take part in a unique set of opportunities that use the city to 

create the many rich learning and mentoring experiences that enhance the program. First-year 

students in the College participate in the Executive Mentor Program, and upper-class students 

complete a semester-long internship. Eighty-six percent of graduates are employed in meaningful 

work within six months of graduation. 

 

Loyola’s nationally-ranked and internationally accredited College of Business features the Business 

Portfolio Program and provides experiential internships with local and national companies. 

Considered one of the nation’s Best Business Colleges by The Princeton Review, the College has 

forged partnerships with NASA’s Stennis Space Center and the National Security Agency’s 

Technology Transfer Program and launched the Center for Entrepreneurship and Community 

Development, a hub for entrepreneurial activity across campus and a vital link to the New Orleans 

entrepreneurial community.  

 

Loyola is also home to the Center for Spiritual Capital, which is a haven for entrepreneurial leaders 

in the business, academic, religious and political communities to engage in the search for new 

ethical norms to guide the evolving economic relationships of the postmodern era. Loyola students 

also can achieve further professional development through a “fast-track” or traditional MBA. 

 

College of Nursing and Health 

 

The College of Nursing and Health was established in 2015-16 as the College of Graduate and 

Professional Studies and offers advanced study, dual-degree, and certificate programs across a 

wide array of disciplines in nursing, ministry, counseling, and health and human services.  Within 

the College is Loyola's College of Nursing, which offers baccalaureate, master's and doctoral 

programs and continues to educate nursing and health care professionals around the nation 

through its award-winning online education programs. 

 

Also within the College is the Loyola Institute of Ministry, which offers graduate degrees, continuing 

education certificates, and advanced-level certificates in religious education and pastoral studies.  

LIM students from around the world have drawn on their studies to lead careers in the fields of 

education, health care, law, business and more.  Others have gone on to leadership positions in 

traditional ministerial setting in dioceses, parishes, colleges, universities, and nonprofits around the 

world. 
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College of Law 

 

Considered by The Princeton Review as one 

of the nation’s Best Law Colleges, the Loyola 

College of Law opened its doors in 1914 and 

has offered excellence in legal education to 

students ever since. Through ABA-accredited 

civil and common law programs, faculty 

further the Jesuit tradition of academic rigor, 

pursuit of justice, and service to others with 

a deep commitment to educating the next 

generation of legal professionals who will use 

the law to make a difference in the world.  

 

Students have the option to participate in 

three law degree programs as well as three 

joint degree programs and nine certificates 

in specialized fields, with the option to partake in full-time or part-time night and day programs. 

Law faculty hold degrees from top law Colleges such as Yale, Harvard, Columbia, University of 

Pennsylvania, Duke, Michigan, Virginia, and NYU and have been published in a number of scholarly 

publications.  

 

The College of Law operates the Gillis Long Poverty Law Center, which addresses poverty issues 

through lawyering. Since 1993, the center has provided over $2 million in stipends to law students 

to gain valuable hands-on experience through legal internships focused on social justice across the 

nation. Through externships and practical experience working with Loyola’s Law Clinic, Incubator 

Program, and Gillis Long Poverty Law Center, Loyola law students thrive as “practicing 

professionals,” gaining valuable career experience in their fields well before graduation. Many go on 

to national and international positions – or help to lead the local legal community; the College 

boasts a cadre of accomplished alumni around the country including federal judges, federal and 

state prosecutors, state and local politicians, law firm partners, corporate attorneys, and 

executives. 
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About Loyola University New Orleans 

Overview 

At Loyola University New Orleans, students are encouraged to think creatively and build the 

foundation for meaningful lives of leadership and service so they can impact the world. Founded in 

1904 as Loyola College by the Society of Jesus, Loyola is one of 27 Jesuit, Catholic colleges and 

universities in the United States and is dedicated to preparing students of diverse backgrounds in 

pursuit of truth, wisdom and virtue and the unifying goal of working for a more just world. 

  

The University is grounded in the liberal arts and sciences while also offering opportunities for 

professional studies at the undergraduate and graduate levels, including a College of Law. Loyola is 

the only Jesuit University in the U.S. with a school of music, part of the College of Music and Media. 

With an enrollment of approximately 4,500 students including 3,200 undergraduates, the 

University offers 110 undergraduate programs and 36 graduate and professional degree programs.  

 

The University has a vibrant and distinguished history marked by the zeal and scholarship of the 

Jesuits and lay collaborators and the valued advice and support of leading citizens of New Orleans. 

Numerous city leaders from all industry and professional sectors were educated at Loyola, and a 

multitude of the region’s teachers, scientists, attorneys, business leaders, musicians and others are 

dedicated to Loyola as their alma mater. Although its roots are in New Orleans, Loyola draws 

students from across the country and the world, with the majority of students hailing from outside 

Louisiana. The University is ranked consistently among the nation’s top undergraduate universities 

and has been recognized for its exceptionally diverse student body as well as its strength in the 

arts, music, and legal programs. 

 

Loyola has twice in the last five years been named 

one of the Top Producers of Fulbright Students and 

Scholars in the U.S. by the Department of State and 

– as one might expect of a university steeped in 

Ignatian ideals – has been named as a Top Producer 

of Peace Corps Volunteers and Top Producer of Teach 

for America Volunteers. In 2020, Loyola attained 

status as a Top 200 national university in U.S. News 

and World Report rankings, tying at 61st in the 

nation for undergraduate teaching, alongside 

Columbia, Cornell, University of Denver and others. 

The Princeton Review named Loyola No. 7 in the 

nation for race/class relations and inclusivity, as well 

as one of the nation’s top universities.   

 

Jesuit education is a call to human excellence, to the 

greatest possible development of all human qualities. 

This implies a rigor and academic excellence that 

challenges students to develop all of their talents to 

the fullest. The Jesuit vision of education teaches students how to be critical, examine attitudes, 

challenge assumptions and analyze motives. It is a call to critical thinking and disciplined studies, a 

call to develop the whole person, head and heart, intellect and feelings. 
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There is no university in America that can provide an experience like Loyola, which offers a 

transformative Jesuit education in the most unique city in America. New Orleans is the birthplace of 

jazz and host to a world-class culinary scene; it also home to a buzzing arts and tech scene and a 

growing entrepreneurial, professional, and creative class. Forbes rated New Orleans as the No. 1 

brainpower city in the country, and the Huffington Post rated it as the No. 1 city in the U.S. for 

creative professionals. Conde Nast’s Travel and Leisure recently named New Orleans the No. 2 

favorite city in America. The Princeton Review also names Loyola one of the nation’s top-tier Best 

Colleges, a Best Southeastern College, Best Colleges for Veterans and one of the nation’s “Green 

Colleges.” 

 

Other rankings include: 

 

● #1 best food city(Thrillist) 
● #11 best quality of life (Princeton Review) 
● Top 20 Friendliest City in America (Travel & Leisure) 
● #3 City for Youngest Entrepreneurs (LendingTree, 2018) 
● #7 most inspiring city in the world (GOOD Magazine) 
● Louisiana is #4 in the USA for Growth in Woman-owned Firms (American Express) 

 

 

Positive Transitions 

 

In early 2017, following several years of 

fluctuating new-student enrollments, the 

Board of Trustees retained an outside 

consultant to work with the board and the 

University to create a financial and systems 

transformation plan to regain financial 

stability and improve Loyola’s position in the 

competitive higher education landscape. 

While necessary cost reductions were made, 

the board also committed to making new 

investments from the endowment to grow 

programs and establish and strengthen 

processes that would enable enrollment 

growth as well as increases in retention and 

graduation rates, and expand online learning 

and continuing education.  

 

Members of the Loyola community including faculty, staff and administration were invited to design 

and propose initiatives as part of a "bottom-up" planning process called Project Magis. Project 

Magis helped lead Loyola to an immediate increase in enrollment, with the Fall 2017 freshman class 

increasing 33 percent in size from the year prior, without a decline in academic credentials or a 

substantial increase in the discount rate. Freshman to sophomore retention moved from 79 percent 

in fall 2017 to 85 percent in fall 2018. Loyola saw 12 percent growth in undergraduate enrollment 

between fall 2016 and fall 2018 and another 6 percent growth from fall 2018 to fall 2019. In 2019, 

Loyola saw one of the largest first-year classes in a decade – and its most diverse in history. The 

university has forever changed its way of operating and organizational structure and following 

three years of balanced budgets with an operating surplus, enjoys a positive outlook for 2021 and 

beyond. 
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Faculty and Scholarly Activities 

 

With 238 full-time teaching faculty, Loyola University New Orleans has a student-to-faculty ratio of 

12 to 1 and an average undergraduate class size of 21. Loyola faculty members are teacher-

scholars and bring a wealth of real-world experience in their fields. Terminal degrees are held by 

more than 90 percent of the full-time faculty and the University enjoys numerous endowed chairs 

in fields ranging from environmental biology to music industry studies. Faculty embrace the 

concept of cura personalis or “care for the whole person,” with personalized advising and 

mentoring for the whole student. 

 

Loyola faculty have received numerous prestigious national awards including Pulitzer Prize 

nominations, the O. Henry Award, book reviews in The New York Times, and international scientific 

recognition. Esteemed faculty also have been given grants from NEA, NEH, NIH, Fulbright, NIST, 

NSF, Louisiana Endowment for the Humanities, Louisiana Endowment for the Arts, and Louisiana 

Board of Regents.  

 

Loyola New Orleans is classified by the Carnegie Classification as "Doctoral/Professional" and is 

home to centers and institutes that collaborate with and complement Loyola's academic programs. 

From centers for environmental and nonprofit communications to the Loyola Institute for Ministry, 

located within the College of Nursing and Health, these organizations give students hands-on 

learning opportunities, allow faculty unique research opportunities and provide needed services to 

citizens of the New Orleans community. 

 

In all, Loyola boasts accreditations from these institutions: Southern Association of Colleges and 

Schools (SACSCOC); Louisiana State Board of Nursing (LSBN); The Council for Accreditation of 

Counseling and Related Educational Programs (CACREP); Association to Advance Collegiate Schools 

of Business (AACSB); National Association of Schools of Music (NASM); American Bar Association 

(ABA); Association of American Law Schools (AALS); American Chemical Society (ACS); 

Commission of Collegiate Nursing Education (CCNE); Accrediting Council on Education in 

Journalism and Mass Communications (ACEJMC); Certification in Education for Public Relations 

(CEPR); and National League for Nursing Accrediting Commission (NLNAC) for nursing 

(undergraduate and master’s nursing programs). Loyola is approved by Center of Play Therapy 

Education and Research by the Association for Play Therapy (APT). 

 

 

Advancement 

 

The University has a vibrant alumni program with 15 active chapters around the country and more 

than 40,000 living alumni, many of whom decided to remain in the New Orleans region following 

graduation. Many alumni give back to the Loyola community through fundraising, leadership in the 

Alumni Association, student recruitment, and hosting student experiential learning opportunities.  

 

In 2014, the University embarked on Faith in the Future: The Campaign for Loyola University New 

Orleans, a comprehensive fundraising campaign with a goal to raise $100 million in philanthropic 

dollars to enhance academic programs, enrich campus life, ensure financial aid for deserving 

students, transform the physical campus and strengthen the Jesuit identity of The University. The 

University completed this campaign in Fall 2019 having raised more than $101 million through the 

largest campaign in its history. 
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Governance 

 

As a private Jesuit, Catholic university, Loyola University New Orleans is governed by a highly 

engaged Board of Trustees composed of 32 members. The board is responsible for establishing the 

general, educational and financial policies and procedures that govern the University's operations. 

 

Loyola trustees, administrators, faculty, staff, students and alumni are actively engaged in both 

university governance and planning. The University’s shared governance model and participatory 

mindset gave rise to the formation of the University Senate in 1968, consisting of faculty 

representatives from all departments, Colleges and schools. The University Senate is an advisory 

body whose function is to advise the University on matters that the senate deems appropriate 

concerning the methods of instruction, research and faculty development. The Staff Senate 

represents staff concerns and the Student Government Association provides the student body with 

official representation to the University community.  

 

 

The Campus and Surroundings 

 

Loyola is a residential institution. Its beautiful 22-acre main campus includes eight academic 

buildings, a student center, a recreational sports complex, three residence halls and access to 

university-owned apartments. The nearby 4-acre Broadway campus is home to the College of Law, 

two residence halls and staff offices. Eighty-four percent of freshmen live on campus and the 

residential life program provides a safe, comfortable living environment while offering services 

designed to facilitate the learning, growth and personal development of each student. Residential 

life, including "theme-based living communities," offers further opportunities for academic growth 

and student involvement. Loyola has integrated local traditions into many aspects of campus life, 

including the annual crawfish boil, the Family Weekend Jazz Brunch, and a second line after 

commencement. Campus fun also includes festivals, concerts, and special events such as Sneaux, 

a winter celebration that blankets Loyola's lawn with snow for community fun.  

 

Loyola is located in the heart of the picturesque 

Uptown neighborhood of New Orleans, known for the 

iconic St. Charles Avenue streetcar, graceful Southern 

mansions, and century-old oak trees. Historic Audubon 

Park, just across the street from Loyola, is a common 

hangout for students and provides another 300 acres 

of green space as well as the Audubon Zoo and many 

amenities including riding stables, tennis courts, a golf 

course and clubhouse, jogging trails, lagoons, baseball 

fields and soccer fields for students to enjoy.  

 

New Orleans is one of the nation’s oldest and most 

culturally diverse cities but also one of the most 

innovative and vibrant. Heralded as a top city for 

entrepreneurs and creative professionals, New Orleans 

has buzzing tech and arts scenes. The famous French 

Quarter and downtown area where jazz was born and lives on is a breezy streetcar ride away. On 

campus, there are palm trees and an average of 216 days of sunshine, making New Orleans a 

paradise city. With 22 James Beard Award-winning chefs and more than 1,400 restaurants, dining 

out in New Orleans is truly an experience like no other. In addition, with 65 festivals a year, there 

is always something new and different to experience. 
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Leadership 

Tania Tetlow, J.D. 
Tania Tetlow, J.D., is the 17th university president of Loyola University 

New Orleans. She is the first woman and the first layperson to lead Loyola 

since the Society of Jesus founded the university in 1912. President Tetlow 

is also the fourth woman president, as well as the youngest woman 

president, to lead one of the 28 Jesuit colleges and universities in the U.S. 

that comprise the Association of Jesuit Colleges and Universities (AJCU.) 

As university president of Loyola University New Orleans, she is expected 

to usher in a new and exciting era at the 104-year-old Jesuit, Catholic 

university. She joined Loyola in August, 2018. 

Previously, President Tetlow served as senior vice president and chief of 

staff as well as the Felder-Fayard Professor of Law at Tulane University, where she was key 

strategic adviser to President Michael Fitts. In this role, she held oversight of government, 

community, and board relations; she also led special policy efforts on issues including campus 

safety, race and diversity, and campus sexual misconduct reforms. During her time as strategic 

adviser, enrollment, retention, and fundraising soared, and the university experienced great 

cultural, community, and financial transformation. 

President Tetlow graduated cum laude from Tulane University with a bachelor of arts degree in 

American studies and is a magna cum laude graduate of Harvard Law School as well as a Harry 

Truman Fellow. A Catholic and a New Orleanian, she has deep family ties to the Jesuits and has 

been a member of the Ignatius Chapel community at Loyola since she was 6 years old. 

 
Tanuja Singh, D.B.A., M.B.A., M.Sc. 

Dr. Tanuja Singh joined Loyola University New Orleans on July 1, 2020 

as Provost and SVP of Academic Affairs. She comes to Loyola from St. 

Mary’s University in San Antonio, TX, where she was the Dean of the 

Greehey School of Business at St. Mary’s University for eleven 

years.  She also served in various roles including department chair and 

professor of marketing at Northern Illinois University in DeKalb, IL, for 

thirteen years. Tanuja earned her doctorate in Business Administration 

from Southern Illinois University in Carbondale, IL, an MBA from 

Millsaps College in Jackson, MS, and a M.Sc. in Physics from University 

of Allahabad in India. 

Tanuja’s strength as a leader comes from a deep understanding of the 

interplay between academia, industry, and the larger community, as 

well as an ability to understand and respond effectively to challenges and opportunities in the 

environment. An expert in strategic planning, she regularly presents to national and international 

audiences including corporate leadership teams and public policy experts on various topics 

including organizational strategy and leadership, future of work, higher education landscape, global 

strategy, women in leadership, and diversity in the workplace. She has published over 40 papers in 

peer reviewed journals and conference proceedings. She is the co-author of a book on electronic 

media titled Surfing the Rift: An Executive’s Guide to the Post Web 2.0 World. 



Loyola University New Orleans Director of the School of Communication and Design 

 

 
14 

 

Tanuja has significant experience with new program development, cross-disciplinary innovation, 

enrollment strategies, fund-raising, student and faculty development, industry and community 

partnerships, international alliances and marketing. 

Tanuja serves on the Board of Directors of AACSB International, the most prestigious organization 

that accredits business schools around the world. She is the primary benefactor and honorary 

Chairperson for a rural school in India that focuses on educating and empowering disadvantaged 

and low-income boys and girls. She received the San Antonio Business Journal’s Women’s 

Leadership Award in 2018 and the Leadership Award by the Hispanic Chamber of Commerce in 

2015. She was inducted into the San Antonio Women’s Hall of Fame in 2017. 

 

Kern Maass, M.F.A. 
Dean of the College of Music and Media Kern Maass brings over 15 

years of leadership experience to Loyola.  In his former role as the 

Associate Dean for the College of Fine & Applied Arts at Appalachian 

State University, Maass oversaw over 3,000 students and 200 faculty 

as they related to curricular, advising, and resource needs.  Other 

leadership roles have dealt with program development, curriculum, 

policy, assessment, intellectual property, industry partnerships, and 

accreditation, which have given him a unique perspective on how to 

position and leverage creative practice in multiple contexts.  Most 

recently Maass has developed and led two such projects, AppLab and 

Howard Street. These projects were created to break down silos, 

enable interdisciplinary research opportunities for faculty and students, and engage the 

community. 

Beyond higher education, Maass founded his own furniture design business in 2001 which led to 

exhibition of his work both nationally and internationally. He has also served as the president of the 

Furniture Society, been on the board of directors of the Bienenstock Furniture Library, and was 

vice-chair of the furniture section of the Industrial Designers Society of America.  Maass’ passion is 

to solve problems and create organizational buy-in for “Design Thinking” by decoding, 

communicating, and using the process in day-to-day practice. 
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New Orleans 

New Orleans is a consolidated city-parish located along the Mississippi River in the southeastern 

region of the U.S. state of Louisiana. With an estimated population of 388,424 in 2020, it is the 

most populous city in Louisiana. Serving as a major port, New Orleans is considered an economic 

and commercial hub for the broader Gulf Coast region of the United States. 

New Orleans is world-renowned for its distinct music, Creole cuisine, unique dialects, and its annual 

celebrations and festivals, most notably Mardi Gras. The historic heart of the city is the French 

Quarter, known for its French and Spanish Creole architecture and vibrant nightlife along Bourbon 

Street. The city has been described as the "most unique" in the United States, owing in large part to 

its cross-cultural and multilingual heritage. Additionally, New Orleans has increasingly been known 

as "Hollywood South" due to its prominent role in the film industry and in popular culture. 

Founded in 1718 by French colonists, New Orleans was once the territorial capital of French 

Louisiana before being traded to the United States in the Louisiana Purchase of 1803. The city has 

historically been very vulnerable to flooding, due to such factors as high rainfall, low lying 

elevation, poor natural drainage, and location next to multiple bodies of water. State and federal 

authorities have installed a complex system of levees and drainage pumps in an effort to protect 

the city. 

The city anchors the larger Greater New Orleans metropolitan area, which had an estimated 

population of 992,000 in 2020. Greater New Orleans is the most populous metropolitan statistical 

area in Louisiana. 
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Procedure for Candidacy 

All applications, nominations and inquiries are invited. Applications should include, as separate 

documents, a CV or resume and a letter of interest addressing the themes in this profile. 

WittKieffer is assisting Loyola University New Orleans in this search. For fullest consideration, candidate 

materials should be received by April 23, 2021. 

Application materials should be submitted using WittKieffer’s candidate portal. 

Nominations and inquiries can be directed to: 

Sheila Murphy and Lisa Meyer 

LoyNODirectorSCD@wittkieffer.com 

Loyola University New Orleans does not unlawfully discriminate on the basis of race, color, gender, 

sexual orientation, age, religion, disability, veteran’s status or national origin in its educational 

programs or activities, including employment and admissions. At the same time, Loyola cherishes 

its right to seek and retain personnel who will make a positive contribution to its religious 

character, goals, and mission in order to enhance the Jesuit, Catholic tradition. 
 

https://candidateportal.wittkieffer.com/description?jobID=22234
mailto:LoyNODirectorSCD@wittkieffer.com

