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The Opportunity 

The University of Vermont (UVM) seeks a creative, visionary and experienced professional to serve 
as its next chief communications officer. This senior-level position will act as a strategic thought 
partner and a dynamic and eager member of the senior leadership team who is ready to tackle an 
ambitious set of agendas at one of the nation’s most historic and respected public universities. 

This talented and energetic individual will lead, supervise, and motivate a centralized 
communications and marketing team, provide overarching connection, coordination, and support to 
the key marketing units on campus including Admissions, the Foundation (development and alumni 
relations), and Continuing and Distance Education.  Additionally, the centralized team will provide 
overarching leadership and strategy to personnel in all the colleges and schools and administrative 
units. This is a compelling opportunity for an experienced and adept communications and marketing 
leader to: develop, coordinate, and/or implement creative and measurable digital marketing 
strategies, including internal and external communications plans, market research, public relations, 
media relations, publications, and other aspects of strategic marketing; manage the University of 
Vermont website; and protect, promote, and enhance the university’s brand. The chief 
communications officer will be a direct report to Dr. Suresh Garimella, President of the University of 
Vermont, in close managerial coordination with the president's chief of staff. 

The chief communications officer advises the president and university leadership about key 
opportunities and initiatives that advance the profile and brand of the university in alignment with 
the Amplifying Our Impact strategic vision and develops a compelling narrative about the significant 
education, scholarship, research, and public service offered by UVM. The CCO will oversee 
university, college, and unit responses to crises and emergency communication while providing 
leadership as a university spokesperson on the local, state, national, and global level. The division is 
comprised of a talented staff that seeks strategic vision, cultivation of creative and innovative ideas, 
and serves as a spokesperson to translate their efforts to partners across the university. 

Since 1791, the University of Vermont has worked to move humankind forward. UVM’s strengths 
align with the most pressing needs of our time: the health of our societies and the health of our 
environment. Our size—large enough to offer a breadth of ideas, resources, and opportunities, yet 
intimate enough to enable close faculty-student mentorship across all levels of study—allows us to 
pursue these interconnected issues through cross-disciplinary research and collaboration. Providing 
an unparalleled educational experience for our students, and ensuring their success, are at the core 
of what we do. As one of the nation’s first land grant universities, UVM advances Vermont—and the 
broader society—through the discovery and application of new knowledge. 

To submit a candidate nomination or to express personal interest in this position, please see 

“Procedure for Candidacy” on page 9. Recruitment will continue until the position is filled. 

https://www.uvm.edu/
https://www.uvm.edu/president/amplifying-our-impact-strategic-vision-uvm
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The University of Vermont 
 

Vermont’s land-grant and only comprehensive university, the University of Vermont (UVM) was 
founded as a private institution in 1791; since that time, it has always been an essential civic force 

in Vermont. The fifth New England college, established after Harvard, Yale, Dartmouth, and Brown, 

it is popularly called UVM, a derivation from its Latin name, Universitas Viridis Montis, the University 
of the Green Mountains. 

 
The university’s original charter explicitly declared support for freedom of religion—making it the 

nation’s first institution of higher learning to take such a public stance. 
 

UVM embraces both a strong teaching mission and a dedication to advancing knowledge through 
research achieved by a distinguished faculty of accomplished teacher-scholars. Its rich environment 

for teaching, research, and scholarship in many realms of human inquiry has led to UVM being 

lauded in an array of national surveys. UVM is consistently recognized for its academic excellence 
and great overall value. UVM has been consistently ranked among the nation’s top 100 public 

universities in U.S. News & World Report. 
 

UVM operates as a separate corporate entity from the State of Vermont, serving as an 
instrumentality of the state. Its governance is an explicit blend of public and private, with a 25-

person board of trustees balanced between private and public members. 
 

Additional information about University of Vermont is available at: uvm.edu. 

 

 

Suresh V. Garimella, Ph.D., President 

 
Suresh V. Garimella is the 27th president of the University of 

Vermont.  
 

A strong proponent of the value of public higher education, 

President Garimella was drawn to UVM in part because of its 
status as the land-grant university for Vermont, the home state 

of Senator Justin Morrill who authored the land grant concept 
and served as a UVM trustee. 

 
Drawing on his own experience as a product of public universities, Garimella recognizes the 

transformative power of education and research and the importance of access and service. This is 
reflected in Amplifying Our Impact, the strategic vision released in the first year of President 

Garimella’s tenure. 

 
The vision, which has three main pillars, prioritizes student success through quality, affordability, 

accessibility, and opportunity. This has been underscored by Garimella’s efforts to promote 
scholarship opportunities for underrepresented and underserved students, while freezing tuition for 

three consecutive years. 
 

In addition to student success, the Amplifying Our Impact vision highlights UVM’s distinctive and 
collaborative research strengths in healthy societies and a healthy environment and reinforces the 

importance of its land-grant mission. The new Office of Engagement—UVM’s “front door” to 

https://www.uvm.edu/
https://www.uvm.edu/president/amplifying-our-impact-strategic-vision-uvm
https://www.uvm.edu/uvmnews/news/uvm-president-looks-help-families-third-year-tuition-freeze-and-other-measures
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organizations and people throughout the state—is designed to bring the university’s intellectual 
resources and capabilities to bear on Vermont’s economic and workforce development and its social 

capital. 
 

Working closely with state and local government officials, as well as the university’s medical and 
health policy experts, President Garimella led UVM’s effort to offer safe, high-quality, in-person 

education during the COVID pandemic. The university’s operational strategy and execution garnered 
positive recognition at the national level, achieving some of the highest levels of student testing and 

compliance and lowest levels infection positivity rates. 

 
A highly cited scholar and researcher and a passionate educator and mentor, Dr. Garimella has 

made seminal contributions to the field of electronics thermal management and energy efficiency at 
micro and nano-scales, and in sustainable energy systems technology and policy. He has moved to 

promote UVM’s longstanding commitment to sustainability, a commitment that was underscored in 
July 2020 when the university’s board of trustees voted unanimously to divest UVM’s endowment of 

fossil fuel investments. 
 

As a mentor to over 90 graduate students and 50 post-doctoral scholars, 28 of whom are in faculty 

positions across the world, and co-author of over 600 refereed publications and 13 patents, 
Garimella is an elected Fellow of the National Academy of Inventors, the American Association for 

the Advancement of Science and the American Society of Mechanical Engineers. He has applied his 
expertise to national and international policy issues, having served as a Jefferson Science Fellow at 

the U.S. Department of State and as Senior Fellow for Energy and Climate Partnership of the 
Americas. 

 
Garimella is a member of the National Science Board, which oversees the National Science 

Foundation and also serves as an independent body of advisers to both the President and Congress 

on policy matters related to science and engineering. He also serves on the seven-person research 
advisory board of Sandia National Laboratories. 

 
President Garimella came to Vermont from Purdue University, where he was Goodson Distinguished 

Professor of Mechanical Engineering and Executive Vice President for Research and Partnerships. He 
led Purdue’s $660 million per year research enterprise, reaching five consecutive record years in 

sponsored funding, in part through strategic and comprehensive partnerships developed with major 
corporations, NGOs, and national governments and institutions in Colombia, India, and the Middle 

East. The innovation ecosystem he co-led generated about 50 startups in each of the five years. 

Garimella conceived and implemented ambitious campus-wide initiatives in life sciences and 
integrative data science, and oversaw Discovery Park, a unique set of facilities and institutes where 

the convergence of disciplines helped solve global challenges related to health and life sciences, 
sustainability, food, energy, and defense and security. 

 
Garimella received his PhD from the University of California, Berkeley, his MS from The Ohio State 

University, and his bachelor’s degree from the Indian Institute of Technology, Madras. 

https://scholar.google.com/citations?user=RPCP3ysAAAAJ&hl=en
https://www.uvm.edu/uvmnews/news/uvm-divests-fossil-fuels
https://www.uvm.edu/uvmnews/news/uvm-divests-fossil-fuels
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Position Summary: Chief Communications Officer 
 
The chief communications officer is responsible for the overall leadership, coordination, and 

strategic direction of a comprehensive team of over 50 communications professionals (both direct 
and indirect reports) across the breadth of the institution. Over the past 18 months, there has been 

significant work to further evaluate the size and alignment of communications operations. It is 

expected that the next CCO will build upon this work with an eye to maximizing coordination and 
efficacy.  

 
The chief communications officer will have a demonstrated track record of success in delivering 

creative communications, marketing, and public relations products and strategies that advance the 
institution in a transformational way. The next chief communications officer will: 

 
Communications 

 
▪ Provide leadership for an integrated and well-coordinated university-wide strategic 

communications program that promotes the university’s identity, activities, and 
accomplishments with internal and external stakeholders. 
 

▪ Enhance communications operations to meet audience needs by fostering collaboration and 
coordination across divisions/departments. This will include a leadership role in the design, 
implementation, and promotion of new technologies/technology ecosystems in close 
partnership with the key communications and marketing units described above. 

 
▪ Supervise the university’s communications professionals, including those assisting with the 

following functions: web communications, social media, media relations, university-wide and 
external messaging, and publications. 

 
▪ Develop, implement, and evaluate policies and standards for the university’s printed 

publications, websites, social media, official trademarks, logos, and other media. 
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▪ Productively collaborate with internal partners across the university, including the University of 
Vermont Foundation and the Alumni Association. 

 
▪ Provide advice to university leadership regarding communications and marketing strategy, 

reputational impacts, and crisis communications. 
 
▪ Provide direct support for the Office of the President, including development of special 

communications. 

 
Marketing 

 
▪ Oversee the university’s in-house marketing operation with a primary focus on establishing 

coordination and prioritization in accordance with the university’s Amplifying Our Impact 
strategic vision, along with student recruitment and research imperatives.  
 

▪ Develop, implement, evaluate, and refine a comprehensive digital first marketing strategy, 
designed to help the university enhance its reputation and achieve key institutional objectives. 
 

▪ Review and approve marketing engagements with outside vendors to ensure appropriate brand 
expression, including tone and personality, as well as graphic standards. 

 
▪ Use innovative and creative marketing strategies to strengthen the university’s brand, enhance 

its reputation, and achieve state and federal legislative priorities. 
 

▪ Oversee collaborative external marketing efforts across the university to ensure quality and 
consistency of institutional presentations. 
 

▪ Develop and implement data-informed, integrated marketing plans in support of student 
recruitment, fundraising, and alumni engagement. 
 

▪ Plan and conduct market research to assist the university in evaluating potential programs and 
initiatives. 

 
Media Relations 

 
▪ Develop and implement a comprehensive and proactive media relations strategy to advance 

the university’s national visibility and reputation. 
 

▪ Expand and nurture media relationships that will assist the university in placing stories and 
publishing opinion pieces and other articles in the national press, and that will promote media 
outreach to university experts on a wide range of issues of interest. 
 

▪ Oversee the development of press releases designed to enhance the university’s reputation, 
extend the university’s reach, and strategically advance the university’s objectives. 
 

▪ Provide direction and leadership in crisis planning and response. Serve as university 
spokesperson when necessary. Work with university leadership to anticipate and prepare for 
media inquiries. Investigate, develop consistent messaging, and prepare staff and faculty to 
respond positively, clearly, and honestly with messaging that minimizes the possibility of 
misinterpretation. Maintain positive and trusted relationships with members of the media. 

https://www.uvm.edu/president/amplifying-our-impact-strategic-vision-uvm
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Directly respond to media inquiries and proactively provide information and context that assists 
the university in accurately portraying its response to the situation at hand. 
 

▪ Understanding UVM’s significant role in a relatively small state, work to establish 
understanding and reciprocal relationships with local media.  
 

▪ Supervise media relations professionals to ensure they achieve the university’s objectives. 
 

Management 
 
▪ Develop measurable short and long-term goals and strategic plans for achieving them. 

 
▪ Strategically allocate the communications budget to best meet the university’s 

communications, marketing, and media relations objectives. 
 

▪ Motivate, supervise, mentor, and evaluate communications staff. Create a positive and 
productive atmosphere to ensure optimum performance. 

 
▪ Develop criteria to track and evaluate the effectiveness of communications and marketing 

strategies. 
 

▪ Keep informed about developments in the fields of communications and marketing. Keep 
informed regarding issues of importance in higher education. 
 

▪ Effectively use CRM and other communications technologies to implement strategy for internal 
and external audiences, track effectiveness, and analyze data to inform future communications 
and strategies. 
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Goals and Objectives 
 

The chief communications officer is responsible for the overall leadership and strategic direction of a 
comprehensive team of over 50 communications professionals (both direct and indirect reports) 

across the breadth of the institution. Organizational charts are available in Appendix I. 

 
The following represent some of the immediate opportunities that the new chief communications 

officer will address upon joining the UVM community. They are presented here in no particular 
order. 

 
A Refined Communications Strategy 

 
The University of Vermont has a compelling story to tell. In 2020, the Board of Trustees approved 

the Amplifying Our Impact strategic vision, which focuses on student success and experience, and 

aligns the university’s strengths with some of society’s most pressing issues, particularly those 
focused in the connected areas of healthy societies and a healthy environment. The board also 

voted to divest UVM’s endowment of fossil fuel investments following a course more aggressive than 

those of its peers. The university has adopted an aggressive plan to attain Carnegie 1 research 
status—a plan that is already making significant headway.  Developing branding and strong 

communications for graduate education and recruiting is an important piece of achieving R1 status.  
 

The chief communications officer will leverage the strengths of the university to create a persuasive, 

unified, and contemporary narrative about UVM as a major player on the national higher education 
stage. The chief communications officer has a great opportunity to bring a deeper awareness and 

appreciation for the university’s significant scholarly achievements, scientific discoveries, excellence 
in the classroom, and a deeply felt commitment to serving the public good. The CCO will play a key 

role in managing the public perception of the significant work being done at UVM and deploying the 
resources, staff, and creative energy of the unit to highlight the numerous forms of significant work 

underway at the institution. 
 

To this end, the chief communications officer must ensure a coherent, focused, and aligned 

communications effort with consistent and clear messaging across the entire institution. The CCO 
will guide and prioritize the unit’s approach to commercial media, print, and other external 

relations; internal communications; and community relations efforts. 
 

Update University Digital Presence 
 

Significant projects are underway to update UVM's virtual presence, including the university's 
website, the evolving use of a CRM, and efforts to expand audience-reach of the university’s award-

winning social media outlets. Building upon this work will be a priority for the next leader. The CCO 

must inspire creative thinking, connect with current trends, and execute best practices in this area, 
including development and optimization of a digital strategy. Because of its geographic location, 

UVM is especially reliant on web and virtual platforms and engagement efforts to attract new 
students and educate constituents on the exciting advances at the institution. 

 
The chief communications officer will embrace the challenges presented and bring an energetic, 

tenacious spirit in identifying new resources, outlets, and market segments—domestically and 
abroad—which UVM has yet to leverage. 

 

https://www.uvm.edu/president/amplifying-our-impact-strategic-vision-uvm
https://www.uvm.edu/focus/sustainability
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Reframing the Organization 
 

The university recognizes the value of a strong, integrated communications unit as part of its 
strategy to raise its profile with internal audiences and external stakeholders and align brand 

messaging. To do so, the next chief communications officer will have a spirit of open 
communication, instinct for collaboration, and desire to advance goals, enhance public awareness, 

and maximize the reputation and potential for growth of the university. 
 

There are many opportunities that will characterize and define this unit as it continues to evolve. 

The president has committed to supporting the unit to ensure it achieves the ambitious goals set 
forth by the university. To this end, the chief communications officer will continuously assess the 

staffing and operational needs as communications and industry trends change to ensure the office 
aligns appropriately and is staffed optimally to advance effectively the mission, vision, and brand of 

UVM. 

 
Candidate Qualifications 
 

The ideal candidate will have the following professional qualifications and personal characteristics. 
 
▪ Bachelor's degree required; master's or other terminal degree preferred. 
▪ Minimum ten years of experience in strategic marketing communications required. 
▪ Demonstrated knowledge and expertise in communications and marketing strategy required. 
▪ Outstanding project management skills and experience. 
▪ Demonstrated success in leading an innovative and creative team to meet articulated 

objectives. 
▪ Demonstrated ability to strategically allocate and responsibly manage the budget. 
▪ Demonstrated success in the creative and strategic application of digital and social media 

technologies. 
▪ Deep experience and expertise in marketing, digital marketing, media relations, crisis 

communications, issues management, and public relations. 
▪ Demonstrated ability to manage digital marketers/agencies. 
▪ Demonstrated commitment to the ideals of a public, land grant research university. 
▪ Excellent writing skills and oral communication skills. 
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The Community 
 

Burlington, Vermont 
 

UVM derives much of its distinctive character from Vermont’s unique culture and intense sense of 

place. Reflecting the natural environment that Vermont occupies and nurtures, the UVM campus sits 

atop Burlington’s highest ridgeline overlooking Lake Champlain, between the Green Mountains to 

the east and the high peaks of the Adirondacks to the west. Surrounded by Burlington, a thriving, 

livable, historical city perennially voted one of America’s most exciting places to live, UVM boasts a 

classic New England campus that is both well designed and beautifully restored. Complementing the 

historical buildings on campus is an array of new, state-of-the-art academic and residential facilities. 

Our hometown, Vermont’s largest city, perennially appears on national rankings that laud its 

livability, access to nature and recreation (including the best skiing in the northeast), thriving food 

and music scene, rising identity as a technology and innovation hub, and its status as a top college 

town. With Montreal a 90-minute and Boston a 3.5-hour drive away, international and metropolitan 

culture are easily accessible for weekend adventures. 

For additional information about Burlington: https://www.uvm.edu/about_uvm/burlington_vt  

 
 

Procedure for Candidacy 
 
All applications, nominations and inquiries are invited. Applications should include, as separate 

documents, a resume and a letter of interest addressing the themes in this profile. 
 

WittKieffer is assisting the University of Vermont in this search, which will remain open until an 
appointment is made. 

 

Application materials should be submitted using WittKieffer’s candidate portal. 
 

Nominations and inquiries can be directed to: 
Lisa Meyer, Kati Sweaney and Robin Mamlet at: UVMCCO@wittkieffer.com. 

 
 

The University of Vermont is an Equal Opportunity/Affirmative Action Employer. Applications from women, 

veterans, individuals with disabilities, and people from diverse racial, ethnic, and cultural backgrounds are 

encouraged. 

 

 
 

 

The material presented in this leadership profile should be relied on for informational purposes only. This material has been 

copied, compiled, or quoted in part from University of Vermont documents and personal interviews and is believed to be 

reliable. While every effort has been made to ensure the accuracy of this information, the original source documents and 

factual situations govern. 

 

All images and logos used in this leadership profile were attained from University of Vermont and/or are owned by 

Witt/Kieffer Inc. via Getty Images. 

 

https://www.uvm.edu/about_uvm/burlington_vt
https://candidateportal.wittkieffer.com/login?returnUrl=%2Fdescription%3FjobID%3D22353
mailto:UVMCCO@wittkieffer.com
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Appendix I: Organization Charts 
 

 
 


