
 

 

 

 

 Vice President for Finance & Business Services and 
Chief Financial Officer 

 

Leadership Profile 

April 2021 

 

 

 
 

 

 



Maryland Institute College of Art Vice President for Finance & Business Services and  

Chief Financial Officer 

 

 
1 

 

Executive Summary 

Maryland Institute College of Art (MICA) seeks an experienced, strategic, collaborative, entrepreneurial, 

and results-oriented leader and manager to serve as its next vice president for finance and business 

services and chief financial officer (VPFBS). 

Located in Baltimore, Maryland, MICA is acknowledged nationally as a premier leader in art and design 

education. The oldest continuously degree-granting college of art and design in the nation, MICA serves 

approximately 2,100 undergraduate and graduate students and is a top producer of nationally and 

internationally recognized professional artists and designers. MICA is deliberately cultivating a new 

generation of artist—one that is capable of seamlessly integrating innovation, entrepreneurship, and 

creative citizenship with contemporary approaches to art, design, and media. 

As the chief financial officer and strategist, the VPFBS provides leadership of fiscal management and 

business services at MICA in support of its mission, vision, tenets, and strategic directions. The VPFBS 

reports to President Samuel Hoi, serves as a key member of his President's Council, and provides advice 

and counsel on all administrative, business, and financial matters affecting MICA. The vice president will 

respect shared governance and be an advocate for best practices that promote inclusive decision-making 

and mutual respect, creating an environment of trust, belonging, and a sense of community across MICA. 

The VPFBS, leading a team of twelve talented staff, is accountable for the College’s fiscal soundness, 

workplace effectiveness, and mission-centric services, as well as transparent and candid communications 

to the campus community. The VPFBS embraces MICA’s DEIG (diversity, equity, inclusion, & globalization) 

values and goals, and environmental sustainability and social justice concerns, in the implementation of 

fiscal and business policies, practices, and key initiatives. Specific areas of oversight include, but are not 

limited to the following services: development of annual budgets, accounting and fiscal management, 

investment of College funds, external annual financial audits and compliance, business practices and 

contracts, purchasing, and other support services. The position also plays a key role in capital planning, 

environmental/campus planning, facility design, and construction services. The VPFBS establishes 

collaborative, authentic, and respectful working relationships with MICA’s multi-constituent leadership.  

The vice president spearheads the development and oversight of both short- and long-range plans for 

MICA’s finance and business services. The vice president works closely with the President's Council to 

assist in writing, monitoring, and executing MICA’s general fund and other programmatic budgets. The 

vice president must also be prepared to perform other business-related responsibilities as assigned by the 

president and/or board of trustees. Careful adherence to federal, state, and local laws and regulations 

regarding collegiate business, budgetary, and financial functions will be imperative. 

MICA seeks a highly motivated leader with vision and management capabilities. The ideal candidate 

possesses a proven record as a strategist with direct oversight experience of a wide range of functions in 

a similarly complex organization. The VPFBS sets high expectations for performance and accountability in 

a spirit of partnership and fiscal responsibility. Superb communication skills are essential, as are 

exceptional change management skills and the ability to lead, support, and strengthen diverse teams.  

To submit a nomination or express personal interest in this position, please refer to the section 

“Procedure for Candidacy” at the end of this document.  
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Role of the Vice President for Finance & Business Services and 

Chief Financial Officer 

The vice president for finance and business services and chief financial officer is the principal strategist 

and leader responsible for the overall management, guidance, and direction of the finance and business 

services of MICA. The VPFBS is charged with creating an institutional culture of financial, operational, and 

educational excellence that allows MICA to fully meet its mission, vision, tenets, and strategic directions 

while upholding MICA's priorities as an antiracist institution striving to always improve working conditions 

for all employees. The VPFBS understands the impact of fiscal decisions and the approach to business 

service operation on the campus community and is committed to help build the authentic culture of 

belonging to which MICA aspires. 

Reporting directly to the president, the VPFBS oversees MICA’s full range of finance and business 

services, including financial planning and strategy, operating and capital budgeting and analysis, 

accounting, financial reporting, and more. 

As a member of the President’s Council, the VPFBS will establish collaborative, cooperative, and respectful 

working relationships with MICA’s multi-constituent leadership. The vice president serves as the chief 

staff liaison to the Board of Trustees’ Audit Committee, Finance Committee, and Investment Committee, 

and engages a range of volunteer leaders in support of MICA. The VPFBS will play a significant role in 

ensuring MICA’s fiscal security and shaping its administrative, financial, and workplace culture for both 

the near and long term—with sensitivity toward the preservation and protection of the MICA community 

during financially challenging times. The VPFBS will value communication, respect shared governance, 

and be an advocate for best practices that promote inclusive decision-making and mutual respect, 

creating an environment of trust and a sense of community across the institution. 

The new leader is responsible for the development and management of a high-functioning finance and 

business services team, currently including 12 highly capable departmental leaders, drawing on the 

collective knowledge and experience of the division to effectively and efficiently serve the MICA 

community. The VPFBS is also expected to promote a positive and inclusive departmental culture, 

engaging with MICA’s diverse stakeholders to ensure financial practices align with the institution’s 

mission, vision, and values. 

Current direct reports include: 

▪ Associate Vice President 

▪ Controller 

▪ Executive Assistant 

▪ Director, Budgeting 

▪ Director, Campus Services 

▪ Director, Payroll 
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The essential responsibilities of the vice president for finance and business services and chief financial 

officer will include: 

Ensuring Excellence in Finance and Business Services 

▪ Provide leadership, direction, and oversight of all financial operations and business services including 

financial planning and strategy, development/management/oversight of the annual budget process, 

operating and capital budgeting and analysis, student accounts, accounting, financial reporting, 

investment oversight, endowment and debt management and compliance, procurement, and risk 

management and insurance, and campus services (food service, transportation, parking, college 

store, and postal and print, etc.). 

▪ Implement, monitor, and evaluate college-wide functions, processes, and practices to ensure fiduciary 

and fiscal compliance. 

▪ Prepare long-range operating and capital budget forecasts for MICA to provide a framework for 

decision-making and to ensure long-term financial stability. 

▪ Hold overall responsibility for the administration, coordination, development, and implementation of 

finance and business services policies, procedures, systems, and budgets. 

▪ Assist in the development, negotiation, execution, and monitoring of vendor and various service 

contracts. 
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Leadership and Collaboration 

▪ Serve as a President’s Council and Senior Team member, in addition to various college-wide 

committees, collaboratively influencing the College’s administration and strategic planning to ensure 

appropriate allocation of resources to support the College’s mission and priorities and promote MICA’s 

one-team workplace culture, with a deep understanding of and commitment to enlivening MICA’s 

mission, values, and tenets. 

▪ Represent MICA in a leadership role on various boards and organizations statewide and at a 

national/international level. 

▪ Motivate and lead a high-performing departmental leadership team, including 12 highly qualified 

departmental leaders and their sub-reports. 

▪ Mentor direct reports to cultivate skills and to increase consciousness of the interrelationship between 

the finance and business services division and the institution at large. 

▪ Promote a culture of high performance and continuous improvement that is in alignment with MICA’s 

mission and values while providing a commitment to quality customer service for the campus 

community. 

▪ Establish and maintain mutually beneficial relationships with members of the board, staff, and faculty 

and engage in thoughtful discussions with MICA’s campus community to evaluate how the finance 

and business services division can best serve all of MICA’s diverse stakeholders. 

▪ Serves as the chief staff liaison to the Board of Trustees’ Audit Committee, Finance Committee, and 

Investment Committee. 

▪ Maintains an active connection to the lobbying efforts for support to independent higher education, 

particularly at the Maryland State level and also at the national level. 

Essential Knowledge, Skills, and Abilities 

▪ Ability to stay abreast of the latest federal, state, and local laws, policies, regulations, and rulings 

relating to administration and finance matters of the College to ensure compliance; national and 

international current issues and future trends that impact fiscal affairs; and contemporary 

developments in the field of administrative and financial services.  

▪ Deep knowledge of best practices in fiscal resources and management, including endowment 

management. 

▪ Experience of working with capital/comprehensive fundraising campaigns to support and guide estate 

and planned gifts, as well as other forms of structured gifts and pledges. 

▪ Excellent leadership abilities and the judgment and confidence to successfully make and implement 

executive-level decisions. 
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▪ Exceptional interpersonal communication skills, especially with diverse audiences. 

▪ Ability to develop both short-term and long-term plans for the finance and business services division 

that successfully align with MICA’s goals and objectives. 

▪ Superior critical and strategic thinking skills. 

Opportunities and Expectations for Leadership 

This is an extraordinary opportunity for an experienced finance and business services professional who 

wants to make an impact at Maryland Institute College of Art during a pivotal time for the institution. The 

successful candidate will be a strategic leader who finds personal and professional alignment with MICA’s 

Mission, Vision, and Tenets, with a deep commitment to serving the needs of MICA and its faculty, staff, 

and students. President Samuel Hoi—who values approachability and collaboration and is on a first-name 

basis with his full team—is prioritizing the development of innovative financial structures, policies, and 

procedures to fit the needs of an innovative art institution. 

  

https://www.mica.edu/mica-dna/mission-and-vision/
https://www.mica.edu/mica-dna/mission-and-vision/
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Some of the priority issues for the vice president to address include, but are not limited to, the following: 

Engage a Socially Invested Student, Staff, and Faculty Community in Conversations About 

MICA’s Long-Term Financial Health 

MICA’s student, staff, and faculty community is invested, creative, and hard-working, willing to dedicate 

time and energy to ensure the future financial success of the institution. They are also interested in diving 

deeply into, and moving conversations about diversity, equity, and inclusion and environmental 

responsibility towards action and lasting reform. The new vice president should be prepared to not just 

engage in these conversations, but to use them as opportunities to collaboratively plot a new, sustainable 

course forward for the institution. Particularly relevant topics to be discussed include expanding financial 

aid for both domestic and international students, controlling rising tuition cost to ease student debt, 

increasing support for graduating students and alumni, and managing institutional finances in a manner 

consistent with principles of racial justice and environmental responsibility. 

Devise and Implement Innovative Financial Solutions to Match the Context of an Innovative 

Art Institution 

This is a unique opportunity for the vice president to rethink how MICA uses resources, shares power, and 

allocates funds. For example, MICA’s budget is currently tuition-dependent, but institutional leadership 

and the campus community are deeply interested in cultivating other sources of revenue to better meet 

the needs of both the institute and its students. Other possible areas for big, forward-looking thinking 

include finance and payroll technology, modernization of the institute’s endowment, and increased 

economic partnership with the local Baltimore community. 

Maximize the Performance of a Well-Established and High-Functioning Existing Finance 

Leadership Team 

The vice president will oversee a current team of 12 experienced leaders in the finance and business 

services department. Because the department’s systems and structures are already performing well and 

running smoothly, the vice president should place a special emphasis on growing, developing, and 

maximizing the talent of the department’s leaders and other staff members. And while overall 

performance of systems is high, there are opportunities for modernization and streamlining that the vice 

president should be prepared to capitalize on—without disrupting the flow of the existing work 

environment. 

Emphasize Customer Service in the Implementation of Departmental Services 

In October 2020, MICA committed to reinventing its Human Resources division as a culture-building 

force. As a result, HR is now operating as an independent unit reporting directly to the president, but its 

mission—to promote fairness and equity and to advocate for the entire MICA community—is intended to 

permeate the entire institution, including the finance and business services department. The new vice 

president should seize this moment of opportunity by promoting a people-centered vision: How can the 

department best serve the diverse interests of MICA’s diverse community? The ideal candidate will come 

to the role prepared with actionable ideas to maintain operational excellence while strengthening the 

department’s focus on service. 
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Further the Culture of Transparency and Openness in the Department 

Previous departmental leadership was committed to transparency and openness, and the MICA 

community—staff, faculty, leadership, students, and alumni—is eager to see that culture continue to grow 

and develop. Open communication is an opportunity to create optimal outcomes for all. The MICA 

community is uncommonly interested, committed, and invested in institutional affairs, frequently 

requesting infographics and information to understand the big picture of MICA’s finances, including 

endowment and budget allocations. The commitment of the Finance and Business Services Department 

to approachability and inclusion has been a key factor in MICA’s successful cultivation of an intimate, 

family-like environment on campus. The new vice president should seek to further that legacy while also 

contributing new, innovative ideas to bolster the culture of transparency at MICA. 

Contribute to the Strategic Development of MICA  

After collectively creating a new mission and vision that articulates the College’s foundational values, 

beliefs, and aspirations, the MICA community is now shaping its next strategic plan – an action roadmap 

culminating in MICA’s bicentennial in 2026. The goal of the new strategic plan is to be a National and 

International Model of Integrative Education in Art and Design with a focus on four themes: 

1) Empower the lives, practices, and futures of artists, designers, and educators 

2) Transform MICA through diversity, equity, inclusion, and globalization  

3) Activate creative agency with Baltimore and the world 

4) Strengthen institutional capacity  

While the robust planning process is in hiatus due to the pandemic navigation and is set to resume in the 

coming academic and fiscal year, many priority ideas and initiatives are in motion. The VPFBS will arrive 

in time to contribute to the planning and to bringing the plan to life. The VPFBS will also support the 

financial aspects of the comprehensive fundraising campaign based on the plan’s strategic goals.  
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Professional Qualifications and Personal Qualities 

The ideal candidate will be comfortable working collaboratively and transparently in a shared governance 

environment where faculty, staff, and students are significantly involved in deliberation. The vice 

president will have a commitment to professional development and collaboration, will establish mutually 

supportive relationships within the finance and business services division of the institution, and will work 

diligently to optimize MICA’s financial and organizational efficiency and effectiveness. Candidates must 

demonstrate a commitment to integrity, excellence, and transparency in leading the finance and business 

services division. 

Strong candidates will also possess the following qualities, qualifications, and characteristics: 

Leadership and Vision: 

▪ A fundamental embracement of MICA’s mission and vision, commitment to Diversity, Equity, 

Inclusion, and Globalization (DEIG), and core values. 

▪ Strategic mindset, with strong initiative and ability to devise solutions to complex problems and 

effectively manage multiple long- and short-term strategies and objectives. 

▪ Knowledge of best and next practices in fiscal affairs and business services, with the vision and 

courage to break new ground, while ensuring and advancing the financial health and stability of the 

College. 

▪ A record of significant leadership and accomplishment in planning, managing, and implementing all 

aspects of major business and financial operations in a context comparable to MICA. 

▪ Demonstrated ability to accelerate growth and build efficiencies; an entrepreneurial spirit is highly 

desirable. 

▪ Proven experience in strategic business planning in the higher education context. 

▪ Clear and substantial evidence of success in overseeing an organization’s financial processes from top 

to bottom, with significant expertise in the preparation of complex, detailed financial analyses to 

provide a complete picture of operations. 

▪ Sincere commitment to MICA’s mission, vision, and core values, and the ability to contribute 

effectively to an educational community that thrives on collaboration and partnership. 

▪ Demonstrated history of creating and supporting a workplace committed to principles of diversity, 

equity, and inclusion, as well as a people-centered passion for fostering collaboration, teamwork, and 

creativity. 
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Communication and Collaboration Skills: 

▪ Demonstrated ability to develop positive internal and external relations with multiple stakeholders, 

ideally including working with broad constituencies that may include institutional governing boards 

and committees, legislators, business executives, deans, faculty, and staff. 

▪ Ability to lead effectively across divisions, using collaboration and persuasion to align stakeholders on 

decision-making processes and strengthen the execution of critical operations. 

▪ A proven team player, able to advocate for and partner with others, as well as a skilled negotiator. 

▪ Ability to gain and maintain the trust of the campus community and communicate clearly and 

effectively with all constituents on all matters reporting to this office. 

▪ Overall outstanding oral and written communication skills, blended with the ability to be an effective, 

engaged, and interested listener with all stakeholders and the ability to articulate and explain complex 

financial issues to staff, faculty, and all other stakeholders in a clear, non-technical manner. 

Management Skills: 

▪ Demonstrated ability to successfully manage a complex organization, including responsibility for 

multiple functions related to finance, capital planning; experience with complex budget management 

preferred. 

▪ Collaborative, inclusive, and collegial leadership style, as well as political savvy and the personality 

necessary to establish credibility, to motivate people, and to command respect both on campus and 

externally. 

▪ Experience implementing best practices and continuous business improvements to enhance 

operational functioning, efficiencies, and productivity. 

▪ Proven ability to strategically review, reimagine, and realign systems, policies, and personnel. 

▪ Excellent analytical, problem-solving, decision-making, organizational, leadership, presentation, and 

interpersonal skills. 

▪ Unquestionable integrity and the highest standards for personal and professional excellence. 

Education and Experience: 

▪ Master’s degree in business administration, finance, accounting, or a related field from an accredited 

institution (meeting the qualifications to be a Certified Public Accountant is preferred.) 

▪ 7-10 years (15 years preferred) of progressively responsible and relevant leadership in 

administration, finance, and operations in a comparable institution. Preferred experience in a school of 

art or design. 
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▪ If not already in possession of such knowledge, readiness to appreciate, acquire, and apply 

knowledge of the visual arts, design, liberal arts, and related activities in support of the College’s 

educational focus. 

▪ A proven record of accomplishment and collaboration in strategically managing and improving 

institutional operations and functions; documented ability to maximize efficiency and effectiveness 

across relevant administrative areas. 
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About Maryland Institute College of Art 

Overview 

Acknowledged nationally as a premier leader in art and design education, MICA is deliberately cultivating 

a new generation of artist—one that is capable of seamlessly integrating innovation, entrepreneurship, 

and creative citizenship with contemporary approaches to art, design, and media. 

MICA is redefining the role of the artists and designers as creative, human-centered and solutions-

oriented makers and thinkers who will drive social, cultural, and economic advancement for our future. 

As the oldest continuously degree-granting college of art and design in the nation, MICA is located in 

Baltimore, deeply connected to the community. It is a leading contributor to the creative economy 

regionally and a top producer of nationally and internationally recognized professional artists and 

designers. 

The institutional Mission, Vision, and Tenets are an authentic reflection of MICA as it is today and what it 

aspires to be going forward. 

A Thoughtful Process 

MICA's new Mission, Vision, and Tenets were approved by the Board of Trustees on May 22, 2017. 

The entire MICA community—alumni, faculty, parents, staff, students, and trustees—were engaged in 

rearticulating the Mission and Vision Statements and generating the philosophy underpinning them and 

https://www.mica.edu/mica-dna/mission-and-vision/
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the new Tenets. The inclusive process involved convenings, small group discussions, open surveys, and 

individual conversations; the process also sought input from external stakeholders in various fields. The 

steering committee was co-led by the president and chair of the Faculty Executive Committee. This full 

engagement has ensured that the outcomes are thoughtful and genuinely reflective of MICA’s 

aspirations: “The Mission statement expresses MICA's fundamental rationale for existence. Our Vision 

describes the long-range change that inspires our Mission. And our Tenets undergird MICA's culture, 

personality, and actions.” 

Mission 

EMPOWER students to forge creative, purposeful lives and careers in a diverse and changing world. 

THRIVE with Baltimore. MAKE the world we imagine. 

What is the Meaning of this Mission? 

“We at MICA educate students to chart creative lives and pursuits that reward them while advancing 

the well-being of others. 

We measure our success first and foremost through the creative, professional, civic, intellectual, and 

economic achievements of our alumni. Consonant with our leadership role, we equip students to 

succeed in a world of constant change by cultivating their ability to invent, adapt, and persist. 

We are a multi-generational teaching, mentoring, and learning environment where students hone 

their minds, eyes, and hands; develop and refine their voices; acquire skills, knowledge, and literacies 

to navigate information and cultures; fortify a sense of integrity and conviction; experiment with 

ideas and take smart, creative risks; and gain experiences to build the confidence and courage 

needed to actualize their full potential. We believe that our compassionate, inclusive, and 

collaborative campus community best supports such education. 

MICA seeks to serve students of all backgrounds, throughout the nation, and across the globe. Our 

student body is a universe of multiplicity, and our curriculum strives to be correspondingly 

intersectional and flexible. Understanding of traditions enables new norms and practices. Disciplinary 

immersion facilitates transdisciplinary creations, increased collaboration with non-arts sectors, and 

work in multiple fields and modes. 

Fulfilling our mission on the world stage, MICA has proud roots in Baltimore and is integral to the 

city’s fabric as a socially engaged anchor institution. We interact with our urban setting imaginatively 

and ethically, for the mutual benefit of our diverse student body and Baltimore’s communities. Our 

pedagogy embraces thoughtful and reciprocal local engagement, which serves as a foundation for 

building cultural vitality, community empowerment, economic benefits, environmental wellness, and 

social equity in global communities where our students ultimately live and work. For MICA, 

engagement is a key strategy to ensure relevance in contemporary art and design making, and is 

essential to our bold commitment to creative agency at both local and global levels. 

Actively evolving to meet its time and the future, MICA contributes to the fields of art, design, and 

visual arts education through creation, research, and scholarship, as well as sharing of practices and 

leading by example." 
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Vision 

A just, sustainable, and joyful world activated and enriched by artists, designers, and educators who 

are valued for their leadership and imagination. 

What is the Meaning of this Vision? 

“We at MICA envision a better world for everyone in which art and design thinking, creations, and 

interventions bring voice and equitable opportunities to groups affected by disparities; advance 

environmental, economic, and social sustainability; and enhance individual lives. 

For their unique roles in society, artists and designers are embraced by multiple sectors for optimal 

participation and compensated in ways that are commensurate with the true worth of their creations 

and contributions. 

Art, design, and creativity are transcendent forces. MICA believes that a better world for all is 

ultimately a more joyful world lifted by aesthetic power, imagination, and expression. As a campus 

community, we celebrate optimism, beauty, and playfulness, as much as we are characterized by 

reflective and mindful goals setting, hard work, and the rigorous pursuit of excellence and impact.” 
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Tenets 

▪ We assert the centrality of artists, designers, and educators in society. 

▪ We shape culture. 

▪ We flourish through collaboration. 

▪ We embrace differences and champion equity. 

▪ We invent through thoughtful disruption. 

▪ We strive for excellence and rigor. 

▪ We act with intent and critical appraisal. 

▪ We model a community of care. 

▪ We take pride in our resilience. 

▪ We exemplify passion and conviction. 

▪ We have fun. 

Academics 

MICA is a nationally recognized leader in innovative art and design education. 

The College has spent decades refining its programs and curriculum so that its students are well prepared 

for the growing opportunities that exist for artists and designers in today's and tomorrow's creative 

economy. 

MICA’s First Year Experience has been crafted to provide a rigorous, integrated curriculum that reflects 

the diversity of the students and their learning pathways. 

Students are challenged by courses that share a philosophy of learning through making-thinking-

exploring-reflecting and honor the needs of individuals to define their relationship to the world as artists 

and designers. The program assists students as they consider their major options, providing a breadth of 

experiences while promoting in-depth thinking and skill development. 

MICA's graduate students are the center of their own education. 

They design their learning paths, construct meaning from new information, pull from prior experience, 

and push the boundaries of their own practice to engage meaningfully in contemporary art and design. 

MICA’s programs, faculty, visiting artists, facilities, resources, and its growing peer group of more than 

300 students from almost every state and more than 20 countries are all here to fuel the students’ self-

expression. 

  

https://www.mica.edu/undergraduate-majors-minors/fye/
https://www.mica.edu/graduate-programs/
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Leadership 

President Samuel Hoi 

Samuel Hoi is the president of Maryland Institute College of 

Art, the oldest continuously degree-granting college of art in 

the United States. He is an experienced and innovative higher 

education leader and an advocate for art and design 

education, committed to the belief that creative professionals 

are the drivers in social, economic, and cultural advancement. 

Hoi was recently named as a 2017-2018 Art of Change Fellow 

by the Ford Foundation, which supports visionary artists and 

cultural leaders. 

Prior to arriving at MICA, Hoi was president of Otis College of Art and Design. Under Hoi's leadership, 

enrollment at Otis increased as much as 34%, operating resources more than doubled, and the 

endowment more than tripled, attributable in part to a 200% increase in individual donors. Hoi 

shepherded new academic initiatives involving innovative partnerships and community engagement, such 

as the Creative Action: Integrated Learning curriculum that places art and design education in real life 

context. He also launched the annual Otis Report on the Creative Economy of the Los Angeles Region, 

which was recently expanded statewide in California. During Hoi's tenure as president, Otis was the only 

art college in the inaugural group of 76 colleges and universities qualified by the Carnegie Foundation for 

the Advancement of Teaching for its new elective Community Engagement Classification. 

Prior to joining Otis, Hoi was director of the Paris campus of Parsons School of Design and dean of the 

Corcoran College of Art and Design in Washington, D.C. While at Corcoran, he created the award-winning 

Visual Arts Community Outreach Program serving the inner-city youth of Washington, D.C., and helped 

diversify offerings, growing continuing education registrations by 50% and related revenue by 100%. He 

also oversaw a 24% degree program enrollment growth and a physical expansion at Corcoran. 

Hoi is a past chair and current board member of United States Artists (USA), served on the board of 

directors of the James Irvine Foundation, and was a member of the Los Angeles Coalition for the 

Economy and Jobs. Other current board services include those for the Baltimore Community Foundation, 

Strategic National Arts Alumni Survey Project (SNAAP), and the Association of Independent Colleges of 

Art and Design (AICAD), which he chaired from 2004-2009. Other past boards services for many other 

organizations include the National Association of Schools of Art and Design (NASAD), the Alliance for 

Young Artists and Writers, the Arena Stage, Leadership Washington, and Arts and Humanities Education 

Collaborative, Inc. Hoi has juried numerous exhibitions and served on panels for, among others, the 

National Endowment for the Arts, Ford Foundation, Pew Center for Arts & Heritage, Surdna Foundation, 

Wallace Foundation, and California Community Foundation. 

Hoi's multifaceted background includes membership (retired status) in the New York Bar, a Juris 

Doctorate degree from Columbia Law School, a bachelor's degree from Columbia College, where he 

graduated summa cum laude, and an A.A.S. degree in illustration from Parsons. He is a member of Phi 

Beta Kappa, and holds honorary doctorate degrees from the Corcoran College of Art and Design and Otis 
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College of Art and Design. In addition, he was decorated in 2006 by the French government as an Officer 

of the Ordre des Palmes Académiques. 

Student Life 

MICA is an extraordinary community of talented and diverse artists and designers who create in every 

part of their day and life. 

Your peers, mentors, neighbors in our community, professionals in the field, visiting artists, and scholars 

will encourage you to try something new, discover new people, develop fresh ideas, and engage 

meaningfully in the world.  

And, yes, we also have fun! 

We've got your back. MICA provides the tools, the support, and the community. You bring the 

imagination. 

Diversity, Equity, Inclusion, and Globalization 

“We at MICA envision a better world for everyone in which art and design thinking, creations, and 

interventions bring voice and equitable opportunities to groups affected by disparities; advance 

environmental, economic, and social sustainability; and enhance individual lives.” 
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The core concepts of diversity, equity, inclusion, and globalization are touchstones at MICA. They are 

guiding values, principles, and strategies that infuse the College’s academic and institutional planning, 

practices, research, and outcomes. They are catalysts for creativity, excellence, and thoughtful 

engagement on campus and in larger spheres. 

More information about DEIG efforts at MICA can be found here. 

Baltimore, Maryland 

John Waters once said of Baltimore, "You'll never discover a stranger city with such extreme style." 

Baltimore has guts. This city has an electrifying third rail that creatives hitch themselves to, its electric 

current pulsing through their work. If you're an artist, designer, creative thinker, entrepreneur, social 

justice advocate, or all of the above, you'll find that Baltimore offers advantages not found in other large 

urban centers. 

As an anchor institution in the city of Baltimore and as a leading art school known for its social 

engagement, MICA is contemplating and taking bold steps to support the city's creative ecosystem by 

empowering entrepreneurial practices, unbound by transdisciplinary creations, and widened by increasing 

connectivity with non-arts sectors. 

MICA takes pride in its role as a catalyst and innovative partner with others to ignite creative energy and 

social good in Baltimore and the world beyond.  

Visit Baltimore's website for more information. 

https://www.mica.edu/mica-dna/diversity-equity-inclusion-and-globalization/
https://baltimore.org/
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Procedure for Candidacy 

All applications, nominations, and inquiries are invited. Applications should include, as separate 

documents, a CV or resume and a letter of interest addressing the themes in this profile. 

WittKieffer is assisting Maryland Institute College of Art in this search. For fullest consideration, candidate 

materials should be received as soon as possible. 

Application materials should be submitted using WittKieffer’s candidate portal. 

Nominations and inquiries can be directed to: 

Kim Brettschneider and Robert Luke 

MICACFO@wittkieffer.com 

Maryland Institute College of Art is committed to its policy of providing equal opportunity regardless of race, color, 

creed, national origin, religion, gender, sexual orientation, marital status, age, disability, or veteran status 

(disabled, Vietnam-era, or otherwise). Furthermore, the College does not tolerate any form of sex discrimination, 

including sexual harassment or sexual violence. This policy applies to all programs, facilities, and activities provided 

by Maryland Institute College of Art, including but not limited to admission, educational programs, and 

employment.

https://candidateportal.wittkieffer.com/description?jobID=22272
mailto:MICACFO@wittkieffer.com
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