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Executive Summary 

Kettering University is pleased to announce a new presidential cabinet position, Vice President for 
Marketing and Communications. The university seeks a dynamic, experienced and strategic leader 
representing Kettering's mission to prepare students for lives of extraordinary leadership and 
service by linking transformative experiential learning opportunities to rigorous academic programs 
in engineering, science, mathematics and business. 
 

Located in Flint, Michigan, Kettering is a private, nonprofit university with a rich history in experiential 
cooperative education. Kettering is a nationally ranked university with programs in engineering, 
mathematics, science, and business. Its students graduate with an extraordinary ability to link what they 
learn in the classroom to real world experiences. A Kettering degree gives its graduates the knowledge to 
be globally competitive and the soft skills they need to be truly successful. The vice president will inherit 
an institution with a storied history and dynamic differentiated brand positioned for growth. 
 

Reporting to and partnering with President Robert K. McMahan, whose tenure began in 2011, the newly 
created position of Vice President for Marketing & Communications [VPMC] is responsible for the 
development, implementation, evaluation and continuous improvement of a University Marketing and 
Communications division that advances the university’s success in achieving its strategic goals. The 
university seeks a VPMC enthusiastic to build an integrated and inspired full-suite of programs and 
services from its foundation.  
 
The VPMC represents and promotes the university, increasing its visibility and supporting its mission. The 
VPMC is the university’s official spokesperson, advisor to the president on high-profile issues, and primary 
contact with major media. Working actively and collaboratively with the other members of the Senior 
Leadership Team, the VPMC will advise on, influence and collaboratively and actively guide the creation of 
effective enrollment and advancement marketing and communications plans. The VPMC will also assess, 
engage and manage outside vendor partnerships to supplement internal resources, as needed. 
 
The successful candidate brings strong and proven strategic leadership and highly developed writing and 
communication skills essential in interacting with multiple constituent groups. The VPMC will manage a 
staff of eight professionals who have direct responsibility for all marketing assets, including digital, social 
media, media relations, communications, and community relations. In addition, the VPMC will oversee 
the Office of Events & Ceremonies, which plans and executes internal and external occasions for 

promoting and supporting the university. An organizational chart is available at the end of this document.  
 
The university seeks a creative, collaborative leader with a hunger to innovate and try new things. 
The VPMC will be a strategic thinker with broad functional experiences in the areas of brand 
management and marketing, strategic planning, research, consumer insights, competitive analysis 
and advertising. Experience covering a range of communications disciplines is highly desirable. - A 

courageous and collaborative leader with a record of support and advocacy for individuals from 
diverse identities, histories, backgrounds and experiences is paramount. Experience in higher 
education brand marketing and communications is desired but not necessarily required for 
candidates with compelling industry portfolios. 
 
To submit a nomination or express personal interest in this position, please see Procedure for Candidacy 
at the end of this profile. 
 

 
 

https://www.exploreflintandgenesee.org/
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Role of the Vice President for Marketing and Communications 
 
The vice president for marketing and communications (VPMC) leads the development and 
implementation of the university’s brand vision, positioning strategy, media placement, and public 
relations campaigns to attract and retain the best students and employees, motivate alumni and donors, 
and elevate Kettering’s reputation in the marketplace. The VPMC will execute strategic 
marketing/branding campaigns and communications plans to increase awareness and understanding of 
the university and its programs, both internally and externally. 
 

Opportunities and Expectations for Leadership 

Strengthen the University's Brand Position 

The VPMC will ensure a coherent, focused and aligned marketing and communications plan and 

campaigns with consistent and clear messaging across the entire institution. The plan will guide and 

prioritize the division’s approach to marketing, media and other external relations, internal 

communications and community relations efforts and increase its earned, versus paid, media activity. 

The VPMC and division will work to bring a deeper awareness and appreciation for the university's vision 

to make a better world through technology, innovation, leadership and service. The VPMC will play a key 

role in managing the public perception of the university and deploy the resources, staff and creative 

energy of the division to highlight the institution's accomplishments and pride points while also 

addressing public perceptions and answering media inquiries. This dynamic plan must be nimble and 

responsive to internal and external shifts and be grounded in data-informed analysis and decision-

making. Of critical and immediate importance is a comprehensive review of all marketing and 

communications and the agencies that provide creative assets and make placements. 

Manage Infrastructure and Operations 

This newly created position is responsible for the integration of the staff within marketing, 
communications and events & ceremonies into one cohesive team. The VPMC will also assess the 
human capital and operational needs of the infrastructure at present and ongoing. As marketing and 
communications trends change, the VPMC must ensure the division has the resources to advance 
Kettering's mission, vision and brand. The VPMC is responsible for the operating budget and will be 
accountable for ensuring the most efficient and effective use of financial resources. The VPMC will also 
assess, engage and manage outside vendor and agency partnerships to supplement internal resources, 
as needed. 
 

Serve As A Key Strategic Advisor 

The vice president will serve as a key strategic advisor to President McMahan and be a strong partner 

with the university's leadership team. The VPMC will be a respected colleague who counsels and supports 

various constituents and develops communications strategies as they face challenges and opportunities. 

Furthermore, the VPMC will serve as a resource for campus and unit-based projects of critical importance. 



Kettering University Vice President for Marketing and Communications 

  

 
4 

 

Professional Qualifications and Personal Qualities 

Strategy and Implementation 

▪ In alignment with the university’s strategic goals, develop, implement, and evaluate an integrated 

strategic marketing and communications plan to advance Kettering University and its brand identity. 

▪ Broaden awareness of Kettering University and its distinct cooperative education model and academic 

programs. 

▪ Increase visibility of Kettering across key audiences, including the media and other influencers. 

▪ Manage the university’s relationship with its brand agencies and affiliated partners. 

▪ Engage proactively and collaboratively with the other members of the Senior Leadership Team and 

other campus leaders. 

▪ Collaboratively guide the creation of effective enrollment and advancement marketing and 

communications. 

▪ Develop integrated communication plans that reflect institutional priorities and oversee the creation of 

messaging appropriate to each impacted community. 

▪ Identify, evaluate, and advise on current challenges and emerging issues confronting the university 

and higher education. 

▪ Work with the President and Senior Leadership Team to recognize internal and external 

communications opportunities and solutions. Define and execute effective strategies. 

▪ Serve as communications counsel to the President and as a resource to the Senior Leadership Team. 

▪ Support and strengthen the university’s relationships in the local and regional communities. 

Marketing & Communications Operations 

▪ Develop partnerships with vice presidential colleagues and the university’s external marketing and 

communications partners to reach enrollment and fundraising goals. 

▪ Employ market research to test ideas and initiatives; engage external partners as appropriate. 

▪ Manage internal and external communications initiatives. 

▪ Lead, guide and support staff in developing major marketing and communications materials. 

▪ Evaluate and recommend advertising opportunities; oversee implementation. 

▪ Evaluate the effectiveness of marketing operations in serving the university’s strategic goals. 

▪ Evaluate, prioritize, and realize both earned and paid media opportunities. 

▪ Actively engage, cultivate, and manage press relationships. 

▪ Serve as primary spokesperson and lead point person on media outreach and interactions that 

promote and/or impact the university. 

▪ Position and promote university initiatives, programs, events, and personnel in the media and 

through other outreach efforts. 

▪ Lead crisis communications, prepare associated plans, and outreach. 

▪ Develop and update crisis management communications strategies and procedures.  

▪ Prepare talking points, speeches, presentations, and other supporting material as requested by the 

president. 

▪ Develop and promote Kettering’s senior leadership and faculty as experts and thought leaders. 

▪ Evaluate the effectiveness of marketing and communications strategies and tactics in serving the 

university’s strategic goals. 
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▪ Oversee the Office of Events & Ceremonies to ensure cohesion with the university’s mission and 

Pillars of Success. 

Team Management & Development 

▪ Oversee a professional staff responsible for all marketing and communications activities. 

▪ Oversee the department’s day-to-day activities, including budgeting and planning. 

▪ Establish and monitor staff performance and development goals, set objectives, establish priorities, 

and conduct annual performance appraisals. 

Skills & Qualifications 

▪ Bachelor's degree, ideally in marketing, communications, journalism, or a related field 

▪ Minimum 10 years’ experience as a strategic marketing and communications professional from 

planning through execution and evaluation. 

▪ Demonstrated ability to lead and motivate colleagues and prioritize projects in a high volume, 

complex, dynamic environment. 

▪ Knowledge of current trends and best practices of marketing and communications. 

▪ Experience and leadership in managing comprehensive strategic marketing programs, 

communications, and media relations to advance an organization's mission and goals. 

▪ Demonstrated innovative thinking, with a track record for translating strategy into action. 

▪ Experience creating a wide range of marketing and communications materials to reach a variety of 

audiences, including a proven track record in employing digital media. 

▪ Experience in media relations that includes proactively building relationships with top tier reporters 

and editors and positioning the University with the media to achieve high-impact placements. 

▪ Writing and editing experience focused on a variety of external audiences using various print and 

online communications media. 

▪ Experience building and managing brand through a variety of platforms. 

▪ Demonstrated management style that includes delegating authority, mentoring staff, setting high 

expectations, and holding colleagues accountable. 

▪ Demonstrated expertise in integrated communications and public relations. 

▪ Demonstrated experience in evaluating and using data to drive and improve decision-making. 

▪ Excellent organizational and administrative skills, interpersonal skills, oral, written, and presentation 

skills as well as an engaging and persuasive communicator. 

▪ Ability to condense complex messages into consistent, concise, and easy to understand messaging 

supported by compelling design. 

▪ Creative in applying new media technologies to reach objectives. 

▪ Excellent judgment and creative problem-solving skills, including negotiation and conflict resolution. 

▪ Demonstrated commitment to collaboration and cooperation. 

Preferred Qualifications 

▪ Advanced degree 

▪ Leadership level experience in higher education 

▪ Active knowledge of current trends and best practices of higher education marketing and 

communications.
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About Kettering University 

Overview 

Kettering University, known formerly as GMI, is a Flint, Michigan-based private, nonprofit university 

recognized as one of the nation’s premier engineering, technology, and business leaders in higher 

education. The curriculum uniquely integrates classroom learning with experiential co-operative 

opportunities. 

Kettering consistently ranks in U.S. News & World Report’s listing for elite specialty schools. The 

University has more than 27,000 square feet of lab and research space used by faculty, students and 

industry collaborators, and houses the first and only FIRST Robotics Community Center on a college 

campus in the United States. The Kettering/GM Mobility Research Center, a vehicle and mobility systems 

development proving ground and outdoor research facility, puts the University and Flint at the forefront 

of autonomous vehicle research, development, safety, and technology. According to a 2019 analysis of 

federal data ranking 4,500 schools nationwide, Kettering University degree holders have the highest 

lifetime return on investment (ROI) in the state of Michigan. The University celebrated its centennial year 

in 2019. 

Kettering enrolls approximately 2,000 students in the College of Engineering, the College of Sciences and 

Liberal Arts, the School of Management, the Graduate School, and Kettering University Online. We offer 

nine undergraduate degree programs within a cooperative/experiential learning model that incorporates 

theory and practice in an alternating academic term/work term schedule. Masters’ level programs include 

seven degrees offered in residence and online. More than 120 fulltime faculty; who specialize in fields 

ranging from cancer research to renewable energy, fuel cells, and entrepreneurship; teach, conduct 

research, and advise industries. 

Dr. Robert K. McMahan, the University’s seventh president, has led Kettering since 2011. Under his 

leadership, the University has experienced extraordinary success by important metrics: 

▪ The quality of its student body and faculty. 

▪ Record levels of financial support from alumni, foundations, corporations, friends, and grant makers. 

▪ New and renovated facilities and state-

of-the-art technology that supports 

teaching, learning, and research. 

▪ The impressive success of its 

graduates. 

▪ The launch of Kettering University 

Online which provides education to 

individuals and corporations around the 

world. 

▪ An array of new academic, co-

curricular, and extra-curricular 

programs. 

▪ Significant contributions to Flint’s 

     transformation. 
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No other institution in the world offers a cooperative education/experiential learning program that is as 

robust and intentional as Kettering’s. Every undergraduate spends half of her or his time engaged in 

experiential learning (either in a co-op setting off-campus or an applied setting on- or off- campus) and 

the other half of his or her time understanding the theory behind that practice and reflecting—with the 

guidance of faculty members—on that experiential learning experience. 

▪ Every Kettering graduate completes a senior thesis that combines faculty-led guidance, class and lab 

work, hands-on working experience, and a focused study topic relevant to the experiential learning 

experience. 

▪ Kettering emphasizes the importance of aesthetic understanding through its Humanities Arts Center, 

the sculptures exhibited on campus, and the partnership with the Flint Institute of Arts 

(www.flintarts.org) and Flint Institute of Music (www.thefim.org). These partnerships provide 

opportunities for Kettering students to participate in fine arts programs taught by professionals (cf. 

www.flintarts.org/artschool and www.thefspa.org). 

▪ Kettering graduates earn advanced degrees from the best graduate and professional programs in the 

country and across the world. 

▪ Kettering’s alumni include over 1000 individuals who are currently presidents, CEOs, or C-level 

executives. 

▪ Kettering has relationships with more than 400 corporate partners, providing extraordinary 

opportunities for cooperative and/or applied experiences for current students and an array of 

opportunities for post-graduate education for the employees of these corporations. 

▪ Kettering provides its students with an abundance of opportunities for global experiences. 

 

Rankings/Points of Pride 

▪ #1 Automotive Engineering School [College Gazette] 

▪ #1 in Michigan for Return on Investment among private and public colleges [Georgetown University] 

▪ #2 “Hidden Gem” Technology School [College Gazette] 

▪ Kettering graduates enter the workforce with the highest starting salaries of any graduates in 

Michigan [Smart Asset] 

▪ #3 Best Value College Index [Smart Asset] 

▪ Top Ten Best in the Midwest [U.S. News & World Report’s Best Colleges Rankings] 

▪ #17 Best undergraduate engineering programs at schools without doctorate programs [U.S. News & 

World Report’s Best College Rankings] 

▪ #12 for Mechanical Engineering [U.S. News & World Report’s Best Colleges Rankings] 

▪ 2021 “One of the “top colleges in the nation to attend,” identifying the University as “unparalleled in 

preparing students” [Princeton Review] 

http://www.flintarts.org/
http://www.thefim.org/
http://www.flintarts.org/artschool
http://www.thefspa.org/
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Mission 

Kettering University prepares students for lives of extraordinary leadership and service by linking 

transformative experiential learning opportunities to rigorous academic programs in engineering, 

science, mathematics, and business. 

 
Pillars of Success 

Optimized Growth in Enrollment and Programs 

Kettering has an extraordinary ability to attract top talent, whether it's award-winning students or world-

class faculty members. We will expand our enrollment intentionally through strategic financial aid 

packages and fixed-tuition guarantees to attract and retain a more diversified student population. We will 

aim our efforts at students and families who value private, experiential and applied learning. 

Global Leadership in STEM Education 

Now is the time to focus the global talent conversation on what Kettering does best - deliver an education 

that couples theory and practice better than any other institution in the world. We renew our commitment 

to experiential and applied learning in collaboration with our extraordinary faculty and industry partners 

to deliver amazing classroom and applied research experiences. 

Community Vitality 

The City of Flint and the surrounding area are important attributes of the Kettering experience. It is 

imperative that we actively engage in the economic renewal of our city and region by fueling innovation 

and entrepreneurship in our graduates and by collaborating with our educational partners in the region. 

Engaged Stakeholders 

The University is only as strong as our relationships with alumni, corporate partners, educators, 

neighbors, and friends. We will strengthen a 

culture of engagement and giving with all 

our stakeholders to support Kettering's 

mission. 

Vision 

Kettering University will be the first choice 

for students and all our partners seeking to 

make a better world through 

technological innovation, leadership and 

service. 

Values 

Respect: for teamwork, honesty, 
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encouragement, diversity, partnerships with students. 

Integrity: including accountability, transparency and ethics. 

Creativity: fostering flexibility and innovation.  

Collaboration: across disciplines and with all partners.  

Excellence: in all we do. 
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Procedure for Candidacy 

All applications, nominations and inquiries are invited. Applications should include, as separate 

documents, a CV or resume and a letter of interest addressing the themes in this profile. 

WittKieffer is assisting Kettering University in this search, which will remain open until an appointment is 

made. 

Application materials should be submitted using WittKieffer’s candidate portal. 

Nominations and inquiries can be directed to consultants: 

Melissa Fincher and Jenna Brumleve 

KetteringMarComm@wittkieffer.com 

 

Kettering University, as an equal opportunity/affirmative action employer, complies with all applicable federal and state laws regarding 

nondiscrimination and affirmative action. 

 

Kettering University is deeply committed to a policy of equal opportunity for all persons and does not discriminate on the basis of 

race, color, national origin, age, marital status, sex, sexual orientation including gender identity or expression, disability, religion, 

height, weight, genetic information, or veteran status in employment, educational programs and activities, and admissions except 

where religion, sex, or age are bona fide job related employment requirements. 

 

Discrimination on the basis of race/ethnicity, color, ancestry, religion, national origin, sex, including marital status, age, disability, or 

status as a Vietnam-era veteran, special disabled veteran, recently separated veteran or other protected veteran is prohibited by 

federal and state statutes as amended, including Titles VI and VII of the Civil Rights Act of 1964, Title IX of the Education 

Amendments of 1972, Sections 503 and 504 of the Rehabilitation Act of 1973, the Pregnancy Discrimination Act of 1978, the Age 

Discrimination in Employment Act of 1978, the Vietnam Era Veteran's Readjustment Assistance Act of 1974, the Americans with 

Disabilities Act of 1990, and the Civil Rights Act of 1991.

https://candidateportal.wittkieffer.com/description?jobID=23571
mailto:KetteringMarketing@wittkieffer.com
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