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Executive Summary 

The University at Albany (UAlbany) seeks an inclusive, collaborative and innovative leader to serve as its 

new vice president of communications and marketing. Reporting directly to the president and as a 

member of the President’s Executive Council, the vice president will work closely with university 

leadership on strategic marketing and communication priorities across all academic and administrative 

divisions, and develop and manage communications and marketing strategies that enhance public 

opinion, academic reputation, enrollments, and philanthropic support. Strategically located in the state 

capital of New York, UAlbany is an internationally recognized Carnegie R1 public institution with a diverse 

population of nearly 17,000 undergraduate and graduate students, more than 50 majors and 150 

graduate degree programs. 

The vice president oversees a team of 25 communications and marketing professionals. Together, they 

will identify and prioritize messaging to internal and external audiences; implement strategies to enhance 

the regional, national, and global engagement of prospective students, alumni, donors, and friends of the 

university; support advocacy among local, state and federal agencies and policy makers; and strengthen 

brand identity and recognition.  

The vice president will strengthen the research enterprise by increasing the visibility, reach and impact of 

its efforts and discoveries locally, nationally and globally. The vice president will collaborate with key 

partners in the offices of Academic Affairs, Advancement, Student Affairs, Diversity and Inclusion, and 

Enrollment Management to align marketing efforts to support UAlbany's enrollment strategies, including 

implementing data-informed marketing plans measuring student recruitment, enrollment, retention, and 

graduation and clearly articulate the value of a UAlbany education to prospective students and families. 

The successful candidate brings proven strategic leadership and highly developed writing and 

communication skills essential to interacting with multiple constituent groups. The university seeks a 

creative leader with a drive to innovate and try new things while inspiring and empowering others to do 

the same. The vice president will be a strategic thinker with broad functional experiences covering a 

range of communications and marketing disciplines.  

The vice president must have experience in brand management, research, consumer insight and 

competitive market analysis, vendor negotiation and management, and advertising. Experience in public 

higher education, particularly at an institution of similar academic rank and recognition, is desired, but 

not required. A bachelor’s degree is required. 

Experience with executive communications, marketing 

campaign development, strategic planning, public 

relations, and crisis and issues management is highly 

desired. Finally, the vice president will be a 

courageous and collaborative leader with a record of 

support and advocacy for individuals from diverse 

identities, histories, backgrounds and experiences.  

To submit a nomination or express personal interest in 

this position, please see Procedure for Candidacy at 

the end of this profile. 
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Role of the Vice President of Communications and Marketing 

Serve as a key strategic Advisor 
 
The vice president of communications and marketing is a member of the President's Executive Council 
and reports directly to university president, Dr. Havidán Rodríguez. The vice president will serve as a key 
senior advisor on issues of communications, marketing, public affairs and crisis management and is 
responsible for the university's state, regional, national and global communications strategy and for 

raising the university's profile by promoting and publicizing the university's mission and performance 
through inspirational storytelling, promoting a differentiated identity and increasing audience and 
community engagement. The vice president is responsible for developing a communications strategy for 
the university's strategic plan and promotes positive relations between the university and its constituents 
across the state, nation and world. 
 
The vice president leads the Office of Communications and Marketing (OCM), a team of 25 

professionals, who provide full-service production, project management and professional services 
to the campus community. Services include social and digital media, creative design, advertising, 
web services, media relations and other communications and marketing specializations. A detailed 
organizational chart is at the end of this document.  
 
Responsibilities and duties include but are not limited to: 
 

•  Direct all institutional communications and marketing efforts, including public relations, 
media relations, advertising, digital media, social media, creative services, web presence, 
visual identity, and internal communications. 

•  Provide university-wide strategic direction and implementation of marketing and 
communication plans to expand the university’s enrollment, research enterprise, and global 
visibility, reach, and impact. 

•  Work collaboratively with schools, colleges, and administrative divisions to develop 
complementary marketing plans for colleges, schools, research centers, and other major 
units. 

•  Support the coordination of marketing and communications before, during and after major 
events, initiatives, and campaigns. 

•  Foster strong relations with external media and opinion leaders, working closely with the 

media relations team to cultivate effective relationships with national and local reporters, 
and to secure earned media that elevates the profile of the university. 

•  Provide strategic counsel to the senior leadership team on executive communications, and 
support them in effectively representing the institution. 

•  Lead public relations initiatives that positions the university to the media and the general 
public in a positive and progressive light, committed to both its constituents and partners in 

the community.  
•  Manage crisis communications 

effectively in collaboration with the 
Office of the President and other 
institutional stakeholders. 

•  Review standards and guidelines to 
actively manage the university brand 
and work collaboratively with college 
and administrative units to support 
consistent representation of the 
institutional identity and brand. 

https://www.albany.edu/ir/uamain.pdf
https://www.albany.edu/about/administration/havidan-rodriguez
https://www.albany.edu/strategicplan/
https://www.albany.edu/communications-marketing
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•  Coordinate the delivery of annual reports and other key university publications. 
•  Oversee the identity, development, and maintenance of the university’s website, social 

media, and all other electronic and/or digital media platforms. Work collaboratively with the 

CIO and IT Services to maintain and expand the technology infrastructure for institutional 
communications. 

•  Maintain collaborative partnerships with Research, Undergraduate Admissions, the Graduate 
School, Alumni Relations, Athletics, Advancement, Government Relations, Public 
Engagement, and academic units to strengthen brand management, message alignment, 
achieve synergies, and maximize returns on institutional investments. 

•  Develop and manage OCM’s annual operating budget. 
•  Chair the University’s Electronic and Information Technology Accessibility (EITA) Committee 

and lead campus-wide efforts related to the accessibility of digital content. 

 

Opportunities and Expectations for Leadership 

The university seeks a forward-looking, collaborative vice president who can help advance the following 
priorities, among others:  
 
Lead the identification and Articulation of the University's Brand Position 
 
The incoming vice president will clarify a persuasive and unified narrative about UAlbany's impact 
across all segments of the higher education landscape. The vice president must ensure a coherent, 
focused, and aligned campaign with consistent and clear messaging across the entire institution. 
The vice president will develop a broad knowledge and thorough understanding of the market 
trends and forces shaping the university’s brand and drive the planning and implementation of a 
comprehensive plan that will enhance the university’s position in the public and private 
marketplace. 
 
In addition, the vice president will be a skilled leader who uses influence and goodwill to ensure 
each school, college and administrative division is dedicated to following campus-wide marketing 
and communications policies, procedures, and guidelines in an effort to unify brand, messaging and 
visual alignment. The vice president will collaborate with leadership within UAlbany's academic and 
administrative units to align and enhance marketing and communications efforts where they exist.  

 
While developing an umbrella brand platform, the vice president will ensure that the plan provides 
for appropriate differentiation among the various academic programs, colleges and departments 
and brings a deeper awareness and appreciation for the university’s scholarly achievements, 
research discoveries, excellence in the classroom and service-oriented commitment to the Albany 
community and state of New York.  

 
These activities must be coordinated, nimble and responsive to shifting conditions and be grounded 
in data-informed analysis and decision-making. The vice president will devise metrics to determine 
the effectiveness of approaches, outcomes, engagement, and return on investment. The vice 
president will utilize digital and direct marketing, SEO/SEM, social media, web presence, mobile 
platforms, and other integrated and organic strategies to highlight the institution and its story.   
 
Optimizing OCM and Strategically Aligning Priorities 
 

The vice president will refine the optimal identity, structure and operating plan for a strong, integrated 
Office of Communications and Marketing (OCM) while clarifying the mission, purpose and measures of 
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success, roles, functions and culture. The vice president will continuously assess the staffing and 
operational needs as communications and marketing trends change to ensure the office has the 

resources to effectively advance the mission, vision and brand of UAlbany. The new vice president will 

create an operating plan that prioritizes work in accordance with broader institutional strategic 
priorities. Of those, the following will be paramount: 
 

 Partnering and supporting Undergraduate Admissions and the Graduate School with specific 
emphasis on creating awareness and enrollment lead generation; 

 In partnership with the University at Albany Foundation, initiate and implement marketing 
strategies and programs that foster brand advocacy to drive ambassadorship, volunteerism, 
and philanthropy; 

 Promote and leverage signature alumni engagement and development activities that deliver 
immediate philanthropic support and build pipeline; 

 Develop a robust digital strategy that deepens the university’s engagement with priority 
audiences. Evaluate and advance existing digital and web initiatives; 

 Collaborate with Information Technology Services to ensure a robust, broad and customized 
audience experience on web and digital platforms and ensure the university’s website is 
maintained as a primary “front door” to the campus experience; 

 Develop and implement a local and national proactive media relations and issues 
management strategy to advance the university’s visibility and standing; and 

 Working in close partnership with the President’s Office, create a multi-channel strategy that 
enhances the visibility of the university’s strategic plan. 

 
Authoring Our Success: The Strategic Plan for the University at Albany 
 
The new vice president will join the university at an exciting time and be expected to engage university 
leadership and constituents, as well as colleagues across the institution, to ensure the successful 
alignment, continual enhancement and progress of the university's strategic plan, Authoring Our Success 

(2018 – 2023).  
 
The university's mission focuses on empowering its people to excel and a vision that promises to harness 
its work to create a better world will be at the fore as the vice president carries out institutional efforts 
and objects on behalf of the university. 
 
The vice president will serve as a key strategic advisor to the president and university leadership as it 
continues with the implementation and execution of the strategic plan and play a key role in future 
planning processes. To do so, the 
incoming vice president will serve as an 
engaged member of the university 
leadership team contributing to areas 
outside of their expertise, as appropriate, 

and be a strong partner and respected 
colleague. 
 
The vice president will participate in and 
play an active role on various 
committees, with specific emphasis on 

institutional messaging, and seek the 
broad perspective and needs of the 
university community to inform decision-
making.  
 

https://www.albany.edu/strategicplan/
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Commitment and Service to Diversity, Equity, Inclusion and Belogining  
 
At a time of societal, economic, geopolitical and public health challenges, UAlbany is working to recruit, 

retain and support, a diverse faculty, staff and student body that represents a harmonious and welcoming 
community, rich with a robust array of cultures, political perspectives, national origins, sexual 
orientations, gender identities and faith backgrounds. 
 
The vice president must champion, develop and execute an integrated plan for reaching audiences who 
embrace and represent the values of diversity, equity and inclusion. To do so, the vice president will work 
closely with executive leadership, deans, members of enrollment management, human resources, 
university advancement, The University at Albany Foundation, alumni association and athletics to ensure 
that institutional messaging supports the university's position on these core values.  
 
The university aims to attract the interest and support of affiliated and prospective constituents who seek 
a growing and diverse university environment.  
 
Increase Organizational Effectiveness  
 
University leadership recognizes the value of a strong marketing, communication and audience 
engagement agenda. As part of this investment, the president will charge this new vice president with the 
ongoing evaluation of the organization, design of the optimal structure, and establishment of 
expectations, processes, and services to prioritize the execution of best practices and innovative 

solutions. As industry trends change, the vice president will be responsible for assessing the staff and 
operational needs to ensure OCM has the capacity to fulfill its role in advancing UAlbany's mission, vision 
and brand. 
 
The vice president will identify and harness opportunities for success and improvement through an 
ambitious agenda with a spirit of open communication and encouraging collaboration with various 

communications and marketing colleagues in the academic and administrative units university-wide.  
 
Division liaison relationships should be enhanced to ensure that clients receive expeditious service and 
detailed work plans outlining key deliverables and high-quality products. The vice president will measure 
the effectiveness of team output through analysis of core messaging to market segments and utilize 
business intelligence and dashboarding. Additionally, the vice president will be accountable for ensuring 
the most efficient and effective use of financial resources and vendor performance. 

 
Media, Inquiries and Advocacy 
 
The vice president will play a key role in managing the public perception of the university and 
deploy the resources, staff and creative energy of the team to highlight the institution’s 
accomplishments and pride points, address public perceptions and answer media inquiries. The vice 

president will build trusting relationships with local and national media contacts, anticipate and 
pursue opportunities to respond to challenges and capitalize on earned media to highlight the 
university’s accomplishments.  
 
As higher education continues to operate at the center of a wide range of sometimes controversial 
or difficult public policy, equity and free speech issues, among others, the vice president will play a 

central role in crisis management and leading responses to unanticipated and often very public 
issues. To this end, the vice president must engage in crisis communication and provide counsel in 
response efforts to minimize potentially negative consequences and ensure accurate portrayal of 
university actions. 
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Moreover, the vice president should bring deep experience and strategic perspective in order to provide 
sound advice to the president and university leaders on managing sensitive public issues in ways that 
protect the integrity and reputation of the institution. The vice president must exercise discretion and 

good judgment in these high-pressure situations, develop and maintain crisis communications plans, and 
conduct training and exercise those plans regularly as part of proactive response preparation. 
 
In addition, the vice president of communications and marketing will partner with the vice president for 
research and economic development and the vice president for governmental and communications 
relations to supervise institutional communications for proactive outreach and coordinated messaging to 
build awareness of the university with opinion leaders including media, legislators, the business 
community and academic partners, among others.  
 

Professional Qualifications and Personal Qualities 

The success of University at Albany is the direct result of the contributions and commitment of its people 

and outstanding visionary leadership. This starts with the vice president's ability to demonstrate a 

commitment to the university's vision, mission and values and provide evidence of success in building a 

thriving, diverse team. The vice president must also possess the following required qualifications:  

▪ Bachelor’s degree 

▪ Demonstrated leadership skills and abilities 

▪ 10+ years of progressively responsible management experience in communications, marketing, 
media relations, public relations, or a related field, including direct supervision of multiple staff and 
performance management 

▪ Experience communicating with a variety of private, public, and institutional audiences 

▪ Ability to articulate mission and vision through marketing and communications strategies 

▪ Successful track record in crisis communications, preferably in a higher education setting 

▪ A strong commitment to diversity, equity, and inclusion 

▪ Extensive experience with new forms of media delivery and digital-first strategies 

▪ Effective budget management experience 

▪ Commitment to quality, integrity, and transparency 

▪ Exceptional communication skills, including oral and written presentation skills 

▪ Strong decision‐making skills 

▪ Excellent interpersonal communication style with exceptional listening skills 
 
In addition, the university seeks a leader with some or all of the following experience and/or 
competencies: 

▪ Master’s or doctoral degree 

▪ Experience working with public relations and media executives, policy makers, and other opinion 

leaders on behalf of a public education institution 

▪ Experience leading higher education enrollment marketing initiatives 

▪ Knowledge of effective research-based communications 

▪ Experience in contract negotiation with vendors and procurement 
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About University at Albany, State University of New York 

Overview 

University at Albany dates from 1844 and is the oldest state-chartered public institution of higher 

education in New York State. UAlbany is a major research University Center (one of four such University 

Centers) within the 64-campus State University of New York (SUNY) system. The University occupies 

three campus locations: the main or Uptown Campus; the Health Sciences Campus across the Hudson 

River in Rensselaer County; and the Downtown Campus. The Downtown Campus is located only a few 

blocks from the New York State Capitol and Empire State Plaza and is the home of the Rockefeller College 

of Public Affairs and Policy and the School of Social Welfare. The College of Engineering and Applied 

Sciences occupies the new state-of-the-art ETEC building on the Uptown Campus, as well as other sites 

at UAlbany. 

With a faculty of more than 1,000 and an enrollment of roughly 17,000 students, including approximately 

12,500 undergraduates and 4,500 graduate students, the University offers more than 50 undergraduate 

majors and 150 graduate programs in nine degree-granting schools and colleges. The overall UAlbany 

budget for 2021-2022 was $571 million, and the faculty generated in excess of $114 million in external 

funding during academic year 2020-2021. 

Like its sister colleges and universities within the SUNY system, UAlbany has its own University Council 

and is administered by its 20th President, Dr. Havidán Rodríguez. President Rodríguez is a visionary leader 

who is committed to maintaining UAlbany’s position as one of the most diverse public R1 institutions in 

the country. Dr. Rodríguez reports to the Chancellor of the State University of New York.  

The University Student Body 

Undergraduate students at UAlbany are drawn largely from New York State with a concentration from the 

lower Hudson River Valley, New York City, and Long Island, although all regions of the state are 

represented among the undergraduate classes. About 4% of undergraduates are from out-of-state and 

another 4% from foreign countries. For in-state undergraduates, the tuition is a modest $7,070 for the 

academic year ($10,468 with mandatory fees).  

In terms of diversity, about half of UAlbany’s 

12,500 undergraduates are African American, 

Asian, Hispanic or Native American. About 

three-quarters of the 4,500 graduate students 

at the University are residents of New York, 

with the largest enrollments in the College of 

Arts and Sciences and in the School of 

Education, as well as in Social Welfare; 

Business; Public Health; Engineering and 

Applied Sciences; Emergency Preparedness, 

Homeland Security, and Cybersecurity; and 

the Rockefeller College of Public Affairs and 

Policy.  
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Championing Diversity, Equity and Inclusion 

The University at Albany is a diverse public institution that serves students with significant needs. More 

than 40% of students are eligible for Pell grants, 25% have an EFC (expected family contribution index 

score) of zero, and more than one third identify as first generation students. CEAS, functioning in the 

UAlbany tradition, is dedicated to a pluralistic society and to providing access to traditionally underserved 

populations. The new dean would be expected to work tirelessly to help the college further align the 

diversity of the faculty with the diversity of the undergraduate student body, and to articulate a 

comprehensive vision for diversity and inclusion within the college. 

Mission 

The University at Albany is an engine of opportunity. Fueled by our unique mix of academic excellence, 

internationally recognized research, and world-class faculty, we relentlessly pursue possibilities, create 

connections, and open opportunities—locally and globally—with a single-minded purpose: To empower 

our students, faculty, and campus communities to author their own success.  

Vision 

To be the nation’s leading diverse public Carnegie R1 university—providing the leaders, the knowledge 

and the innovations to create a better world. 

Values 

Access – To enable individuals to pursue learning, research, and service regardless of economic, 
societal, or physical factors. 

 

Integrity – To be committed to—and expect from all—honesty, transparency, and accountability. 

Inclusive Excellence – To value diversity of all forms, academic freedom, and the rights, dignity, and 

perspectives of all individuals. 

Common Good – To work collectively and collaboratively to benefit our communities—and create a 

sustainable way of life. 

Academics 

UAlbany offers 50+ undergraduate majors 

and 150+ graduate programs. In addition to 

the College of Engineering and Applied 

Sciences, UAlbany comprises eight other 

schools and colleges: 

 College of Arts and Sciences  

 School of Business  
 School of Criminal Justice  
 School of Education 

http://www.albany.edu/cas/
http://www.albany.edu/business/
http://www.albany.edu/scj/
https://www.albany.edu/education
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 College of Emergency Preparedness, Homeland Security & Cybersecurity (CEHC) 
 College of Engineering and Applied Sciences 
 Rockefeller College of Public Affairs & Policy 

 School of Public Health 
 School of Social Welfare  

 

Student Life 

UAlbany offers over 300 clubs and organizations and 18 NCAA Division I athletic teams. All first and 

second-year students are required to live on-campus, although UAlbany does offer housing for all four 

years. UAlbany has four residential quads and three apartment complexes that are located on the Uptown 

Campus. Everything is offered from Living-Learning Communities and Transfer Communities to fully 

furnished apartments for upper class students. 

For a virtual campus tour: Campus at a Glance 

 

 

 

http://www.albany.edu/cehc/
https://www.albany.edu/ceas
http://www.albany.edu/rockefeller/
http://www.albany.edu/sph/
http://www.albany.edu/ssw/
https://www.albany.edu/student_engagement/living-learning/
https://www.albany.edu/transfer_students/62489.php
https://www.youtube.com/watch?v=yz_ajYOQ0fo
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Leadership 

Havidán Rodríguez, President 

Dr. Havidán Rodríguez was appointed by the State University of New York's 

(SUNY) Board of Trustees as the 20th president of the University at Albany in 

June 2017. He took office in September 2017 after more than 25 years as a 

leader in higher education. 

Before joining UAlbany, Dr. Rodríguez served as the founding provost and 

executive vice president for academic affairs at the University of Texas Rio 

Grande Valley (UTRGV). He also served as president, and interim and provost 

and vice president for academic affairs at the University of Texas - Pan American (UTPA). Dr.  Rodríguez 

played a key leadership role in the creation of UTRGV, which resulted from the consolidation of UTPA and 

the University of Texas Brownsville and the creation, from the ground up, of UTRGV’s School of Medicine. 

Prior to UTPA, Dr. Rodríguez served in various leadership roles at the University of Delaware, including 

deputy provost, vice provost for academic affairs and international programs, and director of the Disaster 

Research Center (DRC), the oldest and one of the leading social science disaster research centers in the 

world. He also held several administrative positions while on the faculty at the University of Puerto Rico-

Mayagüez (UPRM) for over a decade. Dr. Rodríguez currently serves as a Commissioner on the Middle 

States Commission on Higher Education. 

Dr. Rodríguez has received funding from the National Science Foundation, the Ford Foundation, the 

National Institute of Mental Health, FEMA, the U.S. Army Corps of Engineers, and the UPRM Sea Grant 

Program, among others, for a number of research projects focusing on the social science aspects of 

disasters and for projects aimed at providing hands-on research training and mentoring to undergraduate 

and graduate students, as well as faculty. 

Dr. Rodríguez earned a B.S. in psychology from the University of Maryland, an M.A. in sociology from the 

University of Wisconsin-Milwaukee, and a Ph.D. in sociology from the University of Wisconsin-Madison. 

Organizational Chart: President's Executive Council

https://www.albany.edu/ir/uamain.pdf
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Albany, New York 

Rising above the Hudson River, downtown Albany has grown from a Dutch trading post into the Empire 

State’s capital city. Walk along cobbled streets to discover some of America’s earliest history; turn the 

corner to experience a Grammy award-winning symphony, a James Beard nominated restaurant, the 

newest urban residences, or the energy of today’s smart cities technology. 

The Downtown Albany Business Improvement District (BID) has worked to restore, promote and 

maintain the character and vitality of downtown Albany since 1996. Strategic in nature, the Downtown 

Albany BID offers special events as a platform for the public to engage with Downtown and its business in 

creative ways. Special events include Restaurant Week, the Bites Camera Action movie series, Residential 

Open House, pet-friendly events at the Olde English Downtown Dog Park, and more. The BID also 

partners on events to support the growth of participation by the public and merchants: SUNY Farmer’s 

Market, Pearl Palooza and the St. Patrick’s Day Parade, to name a few. 

Albany is a great place to live, work, visit and raise a family. There are many unique locations to discover, 

from the New York State Capitol and Empire State Plaza to museums in Albany. The city has breathtaking 

sites like Cohoes Falls or views from Thacher State Park and the Helderberg Escarpment. The Albany 

County Rail Trail and Lawson Lake offer picturesque locales for recreation. When it comes to sporting 

events and concerts, the MVP Arena has undergone a major transformation and is the premier spot for 

entertainment. 

 

 

 

 

https://www.albany.org/listing/new-york-state-capitol/893/
https://www.albany.org/listing/empire-state-plaza/1057/
https://www.albany.org/listing/falls-view-park/2416/
https://www.albany.org/listing/john-boyd-thacher-state-park/1967/
https://www.albanycounty.com/departments/recreation/albany-county-helderberg-hudson-rail-trail
https://www.albanycounty.com/departments/recreation/albany-county-helderberg-hudson-rail-trail
https://www.albanycounty.com/departments/recreation/lawson-lake-county-park
https://www.albany.org/listing/mvp-arena/1078/
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Procedure for Candidacy 

All applications, nominations and inquiries are invited. Applications should include, as separate 

documents, a resume and a letter of interest addressing the themes in this profile. 

WittKieffer is assisting University at Albany, SUNY in this search. For fullest consideration, candidate 

materials should be received by Monday, October 10th, 2022. 

Confidential nominations and inquiries can be directed to: 

Melissa Fincher, Bree Liddell and Jenna Brumleve 

UAlbanyCommMktg@wittkieffer.com  

 

State University of New York System Administration is an affirmative action, equal opportunity employer and does 

not discriminate on the basis of race, sex, color, national origin, religion, marital status, age, sexual orientation, 

gender identity, veteran or military status, disability, genetic predisposition or carrier status or domestic violence 

victim status 

 

mailto:UAlbanyCommMktg@wittkieffer.com
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Orginizational Chart 

 

 


