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Executive Summary 

The Huntsman Mental Health Foundation seeks a qualified candidate to be the Assistant Vice President for 

Mass Revenue and Communications. 

The Huntsman Mental Health Foundation (HMHF) is a separate 501(c)(3) organization that raises funds 

from individuals, corporations, private foundations, and public sources to support the mission of the 

Huntsman Mental Health Institute and other organizations committed to supporting educators, 

researchers, and clinicians to shine a light on mental health and bring dignity and quality care to the 

children, adolescents, and adults and families we serve every day. 

Reporting directly to the CEO, the Assistant Vice President (AVP) for Mass Revenue & Communications 

partners with HMHF, HMHI, faculty, researchers, clinicians, and staff to develop a strategy for mass 

market revenue in the U.S. In this role, the AVP will deliver on that strategy with the intent of driving 

large scale awareness and income growth through best-in-class marketing and supporter engagement. 

S/he will be HMHF’s mass market lead architect in the work of telling HMHF’s story to private sector 

actors, using tools and content which will help HMHI to stand out as a remarkable change and impact 

agent in the mental health research, clinical and education space. 

 The AVP will provide forward-thinking leadership to build creative, multifaceted, and market-sensitive 

activities, campaigns, and operations. Likewise, s/he will oversee delivering sustainable growth in HMHF 

supporters from a mixture of channels. An emphasis on building a growing body of supporters committed 

to HMHF’s goals through monthly giving is critical. The AVP will collaborate with other HMHF team 

members, as well as with HMHI communications teams, to craft plans that will grow our digital presence. 

In addition, s/he will work in close partnership with HMHF’s major gifts team, as well as collaborate with 

University of Utah Advancement and UHealth Advancement team members. 

To submit a nomination or express personal interest in this position, please see Procedure for Candidacy 

at the end of this profile. 
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Role of the Assistant Vice President 

The Assistant Vice President for Mass Revenue and Communications emblemizes the critical role 

communications and marketing plays in the success of Huntsman Mental Health Institute's vision to 

transform mental health care. The Huntsman Mental Health Institute is made possible by a generous 

$150 million donation from the Huntsman family, to deepen the understanding of mental health and brain 

health, find real solutions for those suffering from mental illness, and stand up to the associated stigma 

and discrimination.  

The AVP will oversees the creation and articulation of the HMHF’s position on complex and sensitive 

issues; leads and fosters institutional marketing activities that support institutional goals; and develops 

and implements strategic communications and marketing programs with broad impact.  

Opportunities and Expectations for Leadership 

The new Assistant Vice President for Mass Revenue and Communications most immediate agenda will 

include but not be limited to the following key opportunities:  

Further develop and enhance a comprehensive communications, marketing and public 

relations plan. 

HMHF has committed significant resources to the communications and marketing functions. The 

infrastructure of staff, technologies, and other tools is vigorous. As the institution enters this phase of its 

development, it demands a thoughtful, strategic and comprehensive communications plan. The new AVP 

will conceptualize and implement this plan, ensuring that it reflects and extends the vision and priorities 

as well as the vision, priorities for the foundation. The plan, which involves a commitment to leading 

design of the messaging and an ability to solve new communications challenges without compromising 

the brand.  

Bring together and provide strategic and tactical leadership to all elements of media, 

marketing and communications, leading with optimism and energy  

The new AVP will lead in word and deed and create an environment in which staff feels a sense of 

accountability that extends beyond their current roles. He or she will bring together a team around ideas 

and opportunities, generating deliverables.  

Build strong relationships within the key researchers, academics and professional partners at 

the Huntsman Mental Health Institute  

The AVP will be expected to develop supportive and collaborative working relationships with senior partners, 

academic and research leadership, other staff, at the Huntsman Mental Health Institute. These partnerships 

should be built and maintained in a manner that respects and benefits from the great communications and 

marketing while constantly reinforcing the strategic and tactical imperatives of the HMHF’s plan so as to ensure 

the achievement philanthropic goals. The AVP will model and promote a dynamic customer-service orientation 

and encourage openness in the flow of information. 
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Major Responsibilities 

 

▪ Work collaboratively to provide strategic leadership across the foundation, HMHI and the mental 

health communities; role modeling positive, efficient, and data-focused decision-making. 

▪ Ensure strategic direction for the U.S. market outputs, and additional markets as they open. 

▪ Build campaigns that are compelling and position HMHF as a market leader in this space. 

▪ Act as a senior leader within the HMHF team, working synergistically as part of a broader effort to 

drive positive culture change. 

▪ Support ways of working that create ideal conditions for creative and digital innovation, allowing 

HMHF to cut through in a crowded market space. 

▪ Support, coach and encourage staff agreement to the key principles of high quality, rapid response 

digital engagement. 

▪ Strategize and deliver an ambitious sustainer giving recruitment strategy, including the launch of a 

new sustainer product that will attract public support. 

▪ Lead strategic direction and ensure high quality and data-led supporter care, development, and 

upgrade supporter retention. 

▪ Collaborate on HMHF brand definition and growing brand awareness – including the championing of 

the HMHF brand, delivery of a brand marketing strategy, and developing groundbreaking tools for 

staff. 

▪ Provide strong financial and workforce direction to ensure clear marketing budgetary and staff 

resource management and accountability with a focus on positive staff engagement and the best use 

of resources. 

▪ Partner with other HMHF team members, HMHI clinical and research staff, as well as coordinate with 

University of Utah Advancement, including major/planning giving and donor relations, to ensure 

market-wide focus on maximizing lifetime net revenue growth. 

▪ Build and then lead the Mass Revenue and Communications team with dedication and integrity to our 

culture and core values. 

Professional Qualifications and Personal Qualities 

Qualifications 

 

▪ 15+ years of experience in results-oriented fundraising or marketing environments with leadership on 

digital growth and transformation programs strongly preferred. 
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▪ Deep understanding of the USA fundraising marketplace with a strong track record in the delivery of 

successful marketing campaigns for non-profits. 

▪ Proven track record of using analytics to influence decision-making and build positive relationships. 

▪ Strong communication and relationship building skills are essential. 

▪ Undergraduate degree required; Master’s degree or equivalent professional experience is preferred. 

▪ Experience in mental health fundraising is a plus; a commitment to our mission is required. 

 

About Huntsman Mental Health Institute 

Overview 

The Huntsman Mental Health Foundation (HMHF) is a national not-for-profit 501(c)(3) organization 

launched in 2021. HMHF raises funds to support the strategic direction of the Huntsman Mental Health 

Institute (HMHI), translational mental health research, a national movement to eliminate stigma, and 

future national initiatives dedicated to improving mental health. Since the pandemic’s start, we have seen 

rates of depression and anxiety rise by more than 30% in the US—or 1 in every 3 American adults. These 

numbers were high before the pandemic and have been fueled by loneliness and isolation. There are also 

alarming numbers of children and young adults, 1 in 4 teens or 20% of high school students, reporting 

thoughts of suicide and self-harm. The 2021 State of Mental Health in America report confirms the trend 

that mental health in the U.S. continues to get worse, states are ill-prepared to handle this crisis, and 

policymakers at every level of government need to act immediately.  

The Huntsman family has galvanized support for a national mental health effort with the state of Utah to 

launch the Huntsman Mental Health Institute. In support of the ambitious vision of the Institute, HMHF 

will be a fundraising and strategic launchpad for the future of mental health. To date, the Huntsman 

family has donated $150 million to create the Institute at the University of Utah, and $90 million was 

appropriated by the Utah State Legislature for a world-class, translational research building to be built in 

2023. In addition, the nationwide anti-stigma campaign will launch later this year. The Institute will 

initially focus on suicide reduction, eliminating mental health stigma, rural mental health and lack of 

access to resources, child and youth mental health, and substance use disorders. HMHF is in the start-up 

phase of its development. In its next step, it will be critical for HMHF to bring an ambitious vision to 

culmination. Securing donor commitments and defining where to focus these efforts will be essential for 

HMHF’s development and success. In addition, recruiting and building the HMHF team and the board will 

be crucial first step in order to accomplish our goals. 

In November 2019, the Huntsman family donated $150 million to create the Huntsman Mental Health 

Institute at the University of Utah. HMHI provides comprehensive mental health services and psychiatric 

care as part of a world-renowned academic health system. HMHI’s hospital facility (previously the 

University Neuropsychiatric Institute) offers a safe and healing environment and exceptional patient care 

throughout the Salt Lake Valley. HMHI’s researchers are a pioneering force in expanding the 

understanding of complex functions of the brain. Innovation has come from brain imaging and genetic 
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studies related to addiction, suicide prevention, depression, and other disorders. HMHI’s education 

program through the School of Medicine boasts highly competitive general psychiatry and triple-board 

residency programs, bringing the nation’s best clinicians to Utah. 

2022 Annual Report: https://healthcare.utah.edu/hmhi/about-us/annual-report.php 

 

 

https://healthcare.utah.edu/hmhi/about-us/annual-report.php
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Huntsman Mental Health Foundation Leadership  

Christena Huntsman Durham – Chair, Huntsman Mental Health Foundation  

Christena Huntsman Durham is the Vice Chair, Executive Vice President, and Director of The Huntsman 

Foundation. She currently sits on the boards of the National Ability Center, Catholic Community Services, 

The Road Home, Huntsman World Senior Games, and the Jon M. Huntsman Community Shelter Trust. 

She is a mother to seven children, a grandmother to ten beautiful grandchildren, and a service dog. 

David Huntsman – Vice Chair, Huntsman Mental Health Foundation  

David Huntsman is president/chief operating officer of Huntsman Foundation, currently serving as a 

member of the Board of Trustees of Utah State University and the Huntsman School National Advisory 

Board.  David is a graduate of the University of Pennsylvania and has held several executive positions 

with the Huntsman companies, including as a member of the board of managers of Huntsman 

International Holdings LLC. Since its creation in 2007, he was CEO and president of Huntsman Springs, a 

golf community, and president of the Huntsman Cancer Foundation until his call to serve as President of 

the Washington DC South Mission of The Church of Jesus Christ of Latter-day Saints. He served from July 

2015 to July 2018. He was sustained as a General Authority Seventy on April 4, 2020. 

Dr. Mark Rapaport – CEO, Huntsman Mental Health Institute  

Mark H. Rapaport, M.D., a nationally recognized clinician and researcher known for his interdisciplinary 

approach to mental health treatment and care, was named CEO of HMHI in November 2020 and chair of 

the Department of Psychiatry at the University of Utah School of Medicine. In Dr. Rapaport’s role as CEO, 

he advances the integrated missions of clinical services, education, research, and community mental 

health. He leads an Institute of more than 1600 faculty, trainees, and staff and oversees operations of 

HMHI’s 170-bed inpatient hospital and a network of 10 outpatient clinics. 

Joseph Stampe – CEO, Huntsman Mental Health Foundation 

Joe Stampe is a seasoned executive leader with 34 years of experience in institutional advancement.  In 

May, after a national search, Joe was selected as the first CEO of the Huntsman Mental Health 

Foundation. 

Joe’s experience includes groundbreaking work at Hackensack Meridian Health (New Jersey), where he 

led a first-of-its-kind, comprehensive campaign across seven hospital foundations as Chief Development 

Officer and Foundation President. The Giving Heals campaign, whose original goal was $150 million, 

concluded on December 31, 2020, having raised over $240 million. Before Hackensack Meridian, Joe was 

Vice President of Development for Princeton HealthCare System, where he was responsible for all 

fundraising activities across the system, with a strong focus on the Design for Healing capital campaign 

raising over $171 million and providing over one-third of the total construction cost for a new 

replacement hospital and campus. In 2009, the Association of Fundraising Professionals presented Joe 

with the Robert J. Smyth Award for Outstanding Professional Fundraiser. He has been a speaker at AHP, 

AFP, and CASE conferences.  
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HMHI Projects 

Kem and Carolyn Gardner Mental Health Crisis Care Center  

The Mental Health Crisis Care Center will be designed to provide comprehensive crisis care:  

▪ Compassionate evaluation of patients and families in psychiatric distress  

▪ Capacity to intensively treat and stabilize 30 patients at a time in its 23-hour stabilization center  

▪ 24-bed inpatient facility where each patient will have an individual room  

▪ Personalized case management and individualized recovery plans for all patients receiving any level of 

care in the facility  

▪ Outpatient services, Community outreach programs, medical clinic, legal clinic, supportive 

employment, and more  

▪ Integrate training and research into all aspects of the crisis center 

 
The Utah Mental Health Translational Research Building  

The Utah Translational Research Building will create an environment to tackle the big problems in mental 

health:  

▪ 185,000 square feet, including wet and dry lab space located behind the current Huntsman Mental 

Health Institute hospital in Research Park  

▪ Will allow HMHI to expand child and young adult mental health treatment programs to meet the 

needs of Utah families better  

▪ Trans-disciplinary discovery  

▪ Train the next generation of mental and brain health researchers  

▪ Serve as a nexus for investigators across the University and USHE  

▪ Will house the world’s only 7 Tesla MRI dedicated to brain research and innovative clinical 

interventions that will attract engineers, physicists, psychologists, and researchers worldwide.  

▪ Will be the first Institution in the nation to co-locate mental health researchers with experts in 

science, artificial intelligence, public policy, business, and law  

 

$90 million was appropriated by the Utah State Legislature and will be combined with $65 million in 

philanthropic dollars to create a public-private partnership. 

Grand Challenge to Eliminate Mental Health and Substance Use Disorders 

Mental health stigma impacts all levels of society. Stigma prevents policymakers from crafting laws free of 

discrimination and stops healthcare workers from providing the best possible care. Stigma keeps people 

from seeking the treatment they need, robs them of their joy in life and well-being, and, worst-case, 

results in ultimate harm. 

Our vision at Huntsman Mental Health Institute is a world free from stigma and suffering. We believe we 

can eliminate stigma forever by bringing together organizations and individuals from across the nation to 

address the “Grand Challenge” of mental health stigma and build a unified strategy and movement. 
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Develop a strategy to eliminate stigma from all sectors of society: families, schools, religious institutions, 

media, community-based organizations, businesses, and government organizations that includes: 

▪ Establishing metrics and sustainable funding models 

▪ Creating outreach plans to connect to hard-to-reach and underserved communities and populations 

▪ Building infrastructure to coordinate and communicate evidence-based best practices 

▪ Hosting pilot projects and gathering evidence to identify new success models 

 
Other Programs Include 

▪ Addiction/Substance Use Recovery 

o Recovery Clinic 

o Recovery Works 

o Inpatient Detoxification 

▪ Autism Spectrum Disorder Clinic 

▪ Behavioral Health Integration 

▪ Community Crisis Intervention & Support Services 

▪ Comprehensive Assessment & Treatment (CAT) program 

o Youth CAT Program 

o Young Adult CAT Program 

▪ Day Treatment Program 

▪ Geriatric Psychiatry Clinic 

▪ Inpatient Hospital Services 

▪ Maternal Mental Health 

▪ Neurobehavior Home Program 

▪ Outpatient Behavioral Health 

o Downtown Behavioral Health Clinic 

o Farmington Behavioral Health Clinic 

o Park City Behavioral Health Clinic 

▪ Psychiatry Consult Services 

o Psychiatry Consult Clinic 

o Call-Up: Physician Phone Consult 

o Gate: Web Psychiatry Consult 

▪ Ropes Challenge Course 

▪ Safe UT 

▪ Same-Day Psychiatry Clinic 

▪ Team UNIF Summer Camp 

▪ Telebehavioral Health 

▪ Treatment-Resistant Mood Disorders Clinic 

▪ Youth Residential Treatment 
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Salt Lake City 

 

At a city elevation of 4,330 feet above sea level, the University is set on the east bench of the Salt Lake 

Valley. To the west stretches the valley, to the east the towering mountains of the Wasatch Range. The 

University is located in incorporated Salt Lake City, which has a population of 199,723 people; the city 

sits at the north end of Salt Lake Valley, which has a population of 1,153,340. Beyond that, the entire 

Wasatch Front, from Provo north to Ogden (with Salt Lake in the middle) encompasses well over 2.6 

million people. 

 

Salt Lake City is frequently listed by national magazines and websites among the “best places to live.” A 

variety of factors are responsible for this well-deserved distinction, including recreational options, the 

business environment, climate and a low crime rate. Salt Lake City is the 23rd largest metropolitan area 

in the United States and is increasingly diverse. Approximately 120 languages are spoken within the 

schools, Salt Lake City has the the 7th largest LGBTQ+ population per capita and over one-third of the 

population in Salt Lake City does not identify as non-Hispanic white. Forbes recently ranked Salt Lake 

City as the 14th best place for business and careers. University of Utah Health Plans is pleased to be the 

exclusive health partner to Silicon Slopes. In this role, U of U Health supports Silicon Slopes by offering 

health expertise, affordable health care solutions and educational opportunities to Utah’s tech 

community. The two-way partnership will serve mutual needs in health, business, technology 

development, and workforce acquisition. This is a crucial partnership as Utah is in a time unlike any 
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before it. A booming tech industry combined with the nation’s fastest-growing population presents 

considerable opportunities and challenges. A U of U Health and Silicon Slopes partnership is uniquely 

poised to meet these needs by promoting health, wellness, academic and business opportunities to the 

bright minds that will transform our future. 

 

In 2017, Salt Lake City was ranked as the nation’s second-friendliest city according to Travel+Leisure 

magazine. The international airport is just nine minutes from downtown and getting around is easy on 

TRAX, the city’s ever- expanding light rail transit system. TRAX lines now connect campus with the airport 

and much of the Salt Lake Valley. 

 

Utahans spend much of their time outdoors. In 2018, Utah became the first state to earn three stars in 

the iconic MICHELIN Guide for being an exceptional destination. From campus, seven world-renowned ski 

resorts are just 30 minutes away. Five National Parks are within a five-hour drive. Forty golf courses are 

strategically located throughout the valley and nearby mountains. Hundreds of miles of hiking and biking 

trails can be accessed just to the east of campus. For a quick getaway, the historic mining town of Park 

City, home to the Sundance Film Festival, is just a 30-minute drive from Salt Lake City. 

 

More information about the Salt Lake City area is available at www.visitsaltlake.com and 

www.ci.slc.ut.us. More information about the state of Utah is available at www.utah.com. 

 

 

http://www.visitsaltlake.com/
http://www.ci.slc.ut.us/
http://www.utah.com/
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Procedure for Candidacy 

All applications, nominations and inquiries are invited. Applications should include, as separate 

documents, a CV or resume and a letter of interest addressing the themes in this profile. 

WittKieffer is assisting Huntsman Mental Health Foundation in this search, which will remain open until an 

appointment is made. 

Application materials should be submitted using WittKieffer’s candidate portal. 

Nominations and inquiries can be directed to: 

Mercedes Chacón Vance and Jevon Walton 

HMHFAVPMRC@wittkieffer.com 

The Huntsman Mental Health Foundation is committed to principals of justice, equity, diversity and inclusion 

(JEDI); differences in identity and experience are embraced and included in how things get done. Systems, 

projects, and programs are created with the needs and talents of a diversity of people and groups in mind, so that 

people feel welcomed, valued, and affirmed. 

 

https://candidateportal.wittkieffer.com/description?jobID=24140

